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Anyone can innovate!! Innovation means coming up with new ways of doing things. Bringing 
innovation into your business can help you save time and money, and give you the competitive 
advantage to grow and adapt your business in the marketplace.

Vision of PC- IEDC
To make every student and/or employee of Poona College an Enterprising student 

and/or employee.

Mission of PC- IEDC
To identify, train, motivate, support and help the enterprising incubatee to strive for their 

enterprise realization.

PC-IEDC was formed 
• To identify and train potential entrepreneurs
• To motivate the entrepreneurial instinct
• To develop and strengthen entrepreneurial quality and motivation
• To help in analysing various options to select the most appropriate product suiting to the

entrepreneur and the market
• To give a clear picture about the process and procedures involved in setting up a small

scale Industrial unit or a bigger unit
• To impart basic managerial skills and understandings to run the project efficiently and

effectively
• To analyse the environmental issues to be addressed relating to the proposed project.
• To develop various business related skills of marketing, quality management

production, distribution and human resource management etc.
• To make the potential entrepreneurs know about the possible risks and failures of the

project and make them learn how to overcome these problems
• Know the sources of help and support available for starting a small scale business
• Let the entrepreneur himself / herself set or reset objectives for his / her enterprise and

strive for their realization
• Make him / her learn compliance with law

What is Innovation?
Innovation generally refers to changing processes or creating more effective processes, 

products and ideas.
For businesses, this could mean implementing new ideas, creating dynamic products or 

improving your existing services. Innovation can be a catalyst for the growth and success of your 
business, and help you to adapt and grow in the marketplace.

Being innovative does not only mean inventing. Innovation can mean changing your 
business model and adapting to changes in your environment to deliver better products or 
services. Successful innovation should be an in-built part of your business strategy, where you 
create a culture of innovation and lead the way in innovative thinking and creative problem 
solving.

Innovation can increase the likelihood of your business succeeding. Businesses that 
innovate create more efficient work processes and have better productivity and performance.

What is Innovation?
Innovation generally refers to changing processes or creating more effective processes, 

products and ideas.
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For businesses, this could mean implementing new ideas, creating dynamic products or 
improving your existing services. Innovation can be a catalyst for the growth and success of your 
business, and help you to adapt and grow in the marketplace.

Being innovative does not only mean inventing. Innovation can mean changing your 
business model and adapting to changes in your environment to deliver better products or 
services. Successful innovation should be an in-built part of your business strategy, where you 
create a culture of innovation and lead the way in innovative thinking and creative problem 
solving.

Innovation can increase the likelihood of your business succeeding. Businesses that 
innovate create more efficient work processes and have better productivity and performance.

Entrepreneurship
Entrepreneurship can be of varying degrees and is not necessarily alike. It can be 

categorized into various subcategories, starting with small and home businesses to 
multidimensional industries that were started from the ground level.

“Entrepreneurship is the pursuit of opportunity beyond resources controlled.” - Howard 
Stevenson

Who is an Entrepreneur?
An entrepreneur is an individual who creates a new business, bearing most of the risks and 
enjoying most of the rewards. The entrepreneur is commonly seen as an innovator, a source of 
new ideas, goods, services, and business/or procedures.
Entrepreneurs play a key role in any economy. These are the people who have the skills and 
initiative necessary to anticipate current and future needs and bring good new ideas to market. 
Entrepreneurs who prove to be successful in taking on the risks of a startup are rewarded with 
profits, fame and continued growth opportunities. Those who fail, suffer losses and become less 
prevalent in the markets.
• An entrepreneur is an individual who creates a new business, bearing most of the risks

and enjoying most of the rewards.
• An entrepreneur combines capital, land, and labor to manufacture goods or provide

services through the formation of a firm.
• In a market full of uncertainty, it is the entrepreneur who can actually help clear up

uncertainty, as he makes judgments or assumes the risk.
• Entrepreneurship is high-risk, but also can be high-reward as it serves to generate

economic wealth, growth, and innovation.

Why become an Entrepreneur?
There are a host of reasons why individuals choose to become entrepreneurs over the more 
traditional route of becoming employees. Only you can decide the life that's right for you, but 
with the uncertainty of entrepreneurship also comes tremendous freedom and accountability.
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Here are six genuine reasons why people become entrepreneurs:
• Their creativity doesn't fit the corporate environment

 You may find that you simply don't fit in. Sometimes that can feel frustrating, however, if you 
learn to embrace not fitting into a corporate culture the way many of your friends and family 
do, you can discover something beautiful.

• They want a lifestyle that isn't bound to nine to five
There's a lot of hype about having a flexible lifestyle but the truth in entrepreneurship is that
you're going to work really hard and really long, so don't choose this way of life if you're
thinking it's a shortcut. That being said, you will work hard, but there's much more flexibility
to the entrepreneurial lifestyle than the traditional nine to five and two weeks of vacation time
that corporate life permits.

• They're passionate about learning
 Learning should never stop. Many people equate age, status or certain achievements with the
end of their education, but to learn is to be alive. Entrepreneurs are never satiated with the
knowledge they have -- they are always seeking more. If you find that learning interests you,
from formal education to on-the-job discoveries, and that you can never know enough about
the things that excite you, then you have identified one of the genuine reasons individuals are
driven to be entrepreneurs.

• Their ideas are unconventional
Entrepreneurship takes imagination and perhaps even a dash of insanity. Entrepreneurs are
the ones who change the world. They see the world as they want it to be, not how it is. From the
genius idea that drove the Wright Brothers to create a flying machine to the madness that
drove Steve Jobs and Bill Gates to develop personal computers, entrepreneurs pursue the
ideas that others deem crazy.
Albert Einstein said, “Logic will get you from A to B. Imagination will take you everywhere.”

• They want to do things
 Entrepreneur Guy Kawasaki said, “The best reason to start an organization is to make 

meaning -- to create a product or service to make the world a better place.”
The exploration of meaning and doing work that changes the world is something that drives
every entrepreneur. If you find yourself unsatisfied with a life that relegates you to the
sidelines or the background, entrepreneurship may well be the right path for you.
Entrepreneurs learn by doing and explore with a voracious appetite.

• They want to change the world
Entrepreneurs don't just want to change their lives -- they want to change the world.
Mark Twain explained the lure of entrepreneurship best when he wrote, “Twenty years from
now, you will be more disappointed by the things that you didn't do than by the ones you did
do. So throw off the bowlines. Sail away from the safe harbor. Catch the trade winds in your
sails. Explore. Dream. Discover.”

• Characteristics of an Entrepreneur:
While there can be as many characteristics of entrepreneurship as there are people in this
world with opinions, there are some characteristics that are considered indispensable or
necessary in an entrepreneur. These are listed here as follows:-

• Ability to take Risks
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Principal being felicitated by Mrs. Mehrunissa Principal enlightening  the students

3) Principal's Address on “Organic Farming: An Innovative Practice”

Preparation of Pots and seedlings Ms. JahanAara Pathan expressing her ideas

The Produce

To develop entrepreneurship among students, motivate them to being into practice 
agricultural practices such as Organic farming.

4) Participation in LinkedIn Local Pune Event

Group photo with the entire participants 

The Produce
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Group Photo of all participants and the Trainer 
and the Organisers

Participants engaged in 
an activity

12) Entrepreneurship Development Training Workshop by Makeintern.com in
association with IIM Kozhikode

Ms. JahanAara Pathan addressing 
the audience

Mr. Rizwan Sayyed giving an example on 
Ethical Businesses

11) Workshop on Funnovation

Participants of UnMaad giving 
their presentation

Participants preparing and rehearsing 
for the Finale

13) Participation in IIM Bangalore UnMaad Business Plan Competition
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Research Methodology workshops and experts talks 
on Intellectual Property Rights

Intellectual Property Rights (IPR) expert talks are arranged regularly for undergraduates and 
postgraduates to provide UG and PG students with an understanding of IPR as a possible career 
option. The majority of innovation originates from research. The department of commerce, P.G & 
RC, Department of Economics, Department of BBA, and Department of English holds workshops 
on research methodology regularly in order to cultivate a research culture in new researchers 
and to help postgraduate students to draft their research projects. 

Dr. Madhura Vijay Rale, Manager, Intellectual Property Management Group, Lupin 
Pharmaceuticals Ltd, Pune was invited to introduce the concept of IPR to the students and 
career options in the field of IPR. 

Dr. Roshan Kazi, Professor and H.O.D., Allana, Institute of Management Sciences

Dr. Roshan Kazi guided the students and researchers to move away from mugging up syndrome 
to fun-practical method; from teaching process to an experiment process, from memorizing to 
brainstorming, from clearing the examination to feedback learning, from knowledge transfer to 
knowledge creation, from competitive learning to collaborative learning. 

Dr. Manohar Ingle, Ex Dean of MIT 

He guided the students on preparation of research proposal/synopsis, data processing and 
analysis, preparation of report, how to write final project report and provided inputs on research 
methodology and research design

Prof. Ingle and Dr. Bhawana Deshpande Delivered lectures on important steps of research like 
Selection of topic, Research methodology, Preparation of questionnaires and schedule, 
sampling, Data analyse, plagiarism.

Dr. Aftab Alam, Assistant Professor, Abeda Inamdar Senior College and  Research Guide guided 
all the students on 'Role and importance of Research in the field of Business and Ecommerce' in 
the first session of the workshop.

Ms. Shagufta S. Mistry discussed topics which included types of data, graphical representation 
of data and tools of data analysis on excel sheets. 

Dr. Mujeeb Shaikh was invited to enlighten the students on the importance of looking at 
research not as a degree but as a mindset – a mindset which is inquisitive, innovative and 
inventive enough to germinate knowledge and create wealth out of it. 

Dr. Nitin Tagade, Assistant Professor, Department of Economics, Savitribai Phule Pune 
University, Pune focused on how to gain familiarity with different types of research and to 
prepare research design and to understand the concepts and process of research and gain new 
insights of it. 

















































ACTIVITY REPORT 
(2022 - 2023) 

I. Basic Details: 

Name of The Activity:  03 days  Entrepreneurship Awareness Camp (EAC) by 
MCED 

(Maharashtra Center for Entrepreneurship Development) 

Date Faculty Department/ Committee Coordinator  Name & 

Phone no. 

28th Nov2022 
to 30th Nov 

2022 

BBA Department of BBA & IEDC  cell 
Poona College 

Prof.Deepika Kininge 
9405555695 

Time Venue Activity for class/ group 
student number 

Extracurricular 

9 to 1 pm PIMSE 
conference Hall 

BBA-93 

II. Brief Information about the Activity -Criterion no :-

Topic/ Subject of the 

activity 
  Entrepreneurship Awareness Camp (EAC) 

Objective for 

conducting the 

activity 

1. To provide platform to exhibit entrepreneurial skill of the

students.

2. To enhance the quality of startup ideas of the students.

3. To provide students with an opportunity to learn

entrepreneurship outside classroom setup.

4. To develop professional approach in students.

5. To enable the students to use resources at their disposal to the

optimum level.

6. To create entrepreneurs from the campus

Methodology Participative Learning 



Outcome Student can ……. 

 Student will gain a strong set of practical Business skills that are
valued by employers and that one can put to work immediately in
a large variety of roles and businesses.

 This bazaar  will give an edge over the competition by equipping
with a formal qualification in business

III. Proofs attached: letters/ student list of participation/ certificate/

document/photos/ any other

Manali Sankla is guiding the  
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Department of BBA & IQAC Poona College 
 In Collaboration with 

MCED (Maharashtra Centre for Entrepreneurship Development, Pune) organized 
03 Days 

Entrepreneurship Awareness Camp 

(EAC) 

(28th November to 30th November 2022) 

Inauguration PROGRAM SCHEDULE 
Venue-Poona College conference hall 

Day &Date-Saturday, 28/11/2022 

 Timings-12.00 to 2.00 PM 

Anchoring by ( Ms.Shaziya Shaikh- FYBBA) 

Sr.NO Particulars Timings BY 
1 Tilawate E Quaran 12 to 12.05PM Ms.Ameena 

Nadaf(FYBBA) 

2 Welcome Address 12.05 to 12.15 PM ASST.PROF.DEEPIKA 
KININGE 

3 Principal ADDRESS 12.15 to 12.30 DR.AFTAB ANWAR 
SHAIKH 

5 Expert Address 12.45 to 1PM Mr.Thote Divisional 
OFFICER MCED PUNE 

6 MOU SIGNINING 1 to 1.55 PM MCED & POONSA 
COLLEGE 

7 Vote of thanks 1.55 to 2PM Ms.Heena sayyed 
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Department of BBA in collaboration with MCED ( Maharashtra Center for 
Entrepreneurship Development) Shivaji Nagar, Pune organized 

ENTREPRENUERSHIP AWARENESS PROGRAM (EAC)  

Date-28th November to 30th November 2022 

Venue- Conference Hall Second Floor (Poona College) 

No. of participants-93 

Department of BBA in collaboration with MCED Shivaji Nagar, Pune was organised 
Entreprenuership Awareness Program  for BBA students from 28th November to 30th  November 
from 11 to 1 PM at Poona College onference hall under able guidance of Principal Dr.Aftab 
Anwar Shaikh. 

The Entrepreneurship Training Camp, organized by Maharashtra Center of Entrepreneurship 
Development, aimed to empower aspiring entrepreneurs with the necessary skills, knowledge, 
and mindset to succeed in the competitive business world. The camp, held from 28th November 
2023 to 30th November  at Poona College, brought together a diverse group of participants eager 
to learn and innovate. Different Experts and Successful Businessmen guided bba students and 
motivate them to start own business. 

Objectives: 

The primary objectives of the Entrepreneurship Training Camp were: 

1. *Skill Development:* To equip participants with essential entrepreneurial skills, including 
business planning, financial management, marketing strategies, and leadership skills. 



2. *Idea Incubation:* To nurture innovative ideas and guide participants in refining their 
business concepts through mentorship and practical exercises. 

3. *Networking:* To create a supportive entrepreneurial community where participants could 
network, collaborate, and learn from experienced mentors and fellow entrepreneurs. 

4. *Inspiration:* To inspire participants by showcasing successful entrepreneurial stories and 
real-world examples of businesses that started from scratch and achieved significant milestones. 

Activities and Workshops: 

The camp featured a variety of activities and workshops, including: 

1. *Business Plan Development:* Participants learned how to create comprehensive business 
plans, covering aspects such as market analysis, financial projections, and operational strategies. 

2. *Pitching Sessions:* Entrepreneurs had the opportunity to practice and improve their pitch 
presentations, receiving valuable feedback from mentors and peers. 

3. *Financial Management Workshops:* Experts conducted workshops on financial planning, 
budgeting, and managing startup finances effectively. 

4. *Marketing and Branding Sessions:* Participants gained insights into effective marketing 
techniques, branding strategies, and digital marketing tools to enhance their business visibility. 

5. *Mentorship Sessions:* Experienced entrepreneurs and industry experts provided one-on-one 
mentorship, guiding participants in overcoming challenges and making informed decisions. 

Impact: 

The Entrepreneurship Training Camp had a profound impact on the participants: 

1. *Enhanced Skills:* Participants acquired practical skills and knowledge essential for 
entrepreneurial success, boosting their confidence to start and grow their ventures. 

2. *Networking Opportunities:* Participants expanded their professional network, connecting 
with potential collaborators, investors, and business partners. 

3. *Innovative Ideas:* Several innovative business ideas were developed and refined during the 
camp, laying the foundation for future startups and ventures. 

4. *Inspiration and Motivation:* Hearing success stories and interacting with accomplished 
entrepreneurs inspired participants, motivating them to pursue their entrepreneurial dreams with 
determination. 



Mou Signed between Poona College and MCED Pune on 30th Nov.2022 

Conclusion: 

The Entrepreneurship Training Camp organized by Dept of BBA  proved to be a transformative 
experience for participants. By imparting crucial skills, fostering creativity, and providing a 
supportive environment, the camp played a significant role in shaping the future of aspiring 
entrepreneurs. The impact of this event is expected to resonate in the participants' entrepreneurial 
journeys, contributing to the growth and innovation of the business ecosystem. 

Outcome of the Program- 

Certificates distributed to all participants of entrepreneurship camp org by MCED 

We are happy to announce that Memorandum of Association ( MOU) signed in between AKI’S 

Poona College of Arts Science Commerce ( IEDC Department) and Maharashtra Center of 
Entrepreneurship Development (MCED),Pune for Entrepreneurship Training and Research today 

on 30th November 2022 also planned different programs under MOU. 

Mr.Sudam Thote , Divisional officer MCED and Honerable Principal Dr.Aftab Anwar Shaikh 
signed MOU for creating future Entrepreneurs from  Poona College Students.#Thanku MCED 
for giving us an opportunity to create future entrepreneurs from Poona College # 

Deepika Kininge 
Dept of BBA  
Program Coordinator 
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