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1. Background/Preamble:

Education plays enormously significant role in building of a nation. There are quite a
large number of educational institutions, engaged in imparting education in our country.
Majority of them have entered recently into semester system to match with international
educational pattern. However, our present education system is churning out youth who have
to compete locally, regionally, nationally as well as globally. The present alarming situation
necessitates transformation and/or redesigning of system, not only by introducing innovations
but developing learner-centric approach.

Majority of Indian higher education institutions have been following the system
which obstructs the flexibility for the students to study the subjects/courses of their choice
and their mobility to different institutions. There is need to allow the flexibility in education
system, so that students depending upon their interests can choose inter-disciplinary, intra-
disciplinary and skill-based courses. This can only be possible when choice based credit
system (CBCS),an internationally acknowledged system, is adopted. The choice based credit
system not only offers opportunities and avenues to learn core subjects but also explore
additional avenues of learning beyond the core subjects for holistic development of an
individual. The CBCS will undoubtedly facilitate benchmarking of our courses with best
international academic practices.

1.1 Preface

In a bid to fine tune our scientific education system to the global standards & practices, the
Credit-Grade based performance and assessment system will be implemented with effect
from June 2019 onwards for all the Under Graduate Programmes (UG) under the Faculty of
Science, Savitribai Phule Pune University, Pune, starting with First Year.

With the advent of frontier science, technology and ever-changing expectations from
the Industry and Society, it has become imperative to relook at the structure and subject
contents of various UG courses to make it contemporary and relevant.

As per the decision by the authorities of Savitribai Phule Pune University, the faculty
of Science has prepared the choice based credit system and its structure. The revised course is
of 132 credits and 1 credit is equivalent to 15 hours. Assessments in credit system consist of
A) In-semester continuous assessment and B) End-semester assessment for the Theory head
and Term Work/ Practical / Oral / Presentation at the end of the semester for Practical, Oral,
Seminar and Project Head.

The faculty of Science has shouldered the idea of incorporating latest advances in
Science and technology and equips the subject/syllabus contents with latest and relevant
topics and know-hows. Accordingly the new structure and syllabi are being introduced, to be
implemented from the academic year 2019-20 from First Year and it will continue for
subsequent years.

1. All UG programmes, under Faculty of Science shall be offered with credit system.

2. All the B.Sc. programmes running under the Faculty of Science will be of three years
duration.
The total no. of credits required for the completion of the programme is 132 credits.
One credit is equivalent to 15 hours.
A student is required to earn 132 credits in a minimum period of six semesters.
There are eight mandatory credits to be earned by the students for the award of degree.
Final CGPA will be calculated on the basis of 132 credits.
There is 15 weeks of teacher-student interaction during the semester.
The 15 week is divided into 12 weeks teaching and 3 weeks for continuous assessment
including preparation time to students during the semester (for theory course).
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10.

However, the 15 week is divided into 14 weeks laboratory teaching and 1 week for
continuous assessment in terms of evaluation / viva’s / Journal certification during the
semester (for practical course).

The workload will be calculated on the basis of 12 weeks teaching for theory and 14
weeks for practical only.

1.2 Advantages of the choice based credit system:

i
2.

3

Shift in focus from the teacher-centric to student-centric education.

Student may undertake as many credits as they can cope with (without repeating all
courses in a given semester if they fail in one/more courses).

CBCS allows students to choose inter-disciplinary, intra-disciplinary courses, skill
oriented papers(even from other disciplines according to their learning needs, interests
and aptitude) and more flexibility for students.

CBCS makes education broad-based and at par with global standards. One can take
credits by combining unique combinations. For example, Physics with Economics,
Microbiology with Chemistry or Environment Science etc.

CBCS offers flexibility for students to study at different times and at different
institutions to complete one course (ease mobility of students). Credits earned at one
institution can be transferred to another institution.

1.3 Implementation of UG course structure:

I

= o

10.
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For First year: Student has to select 4 different subject among the subjects offered by
the College /Institute.

For Second year: Student has to select 3 different subject among 4 subject chosen in
first year ]

For Third year: Student has to select only 1 subject among the 3 subject opted in
second year

CGPA will be calculated on the basis of core 132 credits only

Each theory credit is equivalent to 15 clock hours of teaching and each practical credit
is equivalent to 30 clock hours of laboratory teaching in a semester.

There is 15 weeks of teacher-student interaction during the semester.

The 15 week is divided into 12 weeks teaching and 3 weeks for continuous
assessment including preparation time to students during the semester (for theory
course). However, the 15 week is divided into 14 weeks laboratory teaching and 1
week for continuous assessment in terms of evaluation / viva’s / Journal certification
during the semester (for practical course).

The workload will be calculated on the basis of 12 weeks teaching for theory and 14

weeks for practical only.

For the purpose of computation of work-load the following mechanism may be
adopted as per UGC guidelines:

i)1 Credit = 1 Theory period of one hour fifteen minute duration per week

ii)1 Credit = 1 Tutorial period of one hour fifteen minute duration per week

iii)1 Credit = 1 Practical period of two hour ten minute duration per week

Each theory Lecture time for FY,SY,TY is of 50 min. (3 Lectures per week for 2
credit course)

Each practical session time for FY is of 3 hour 15 minutes = 195 min
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12. Each practical session time for SY & TY is of 4 hour 20 minutes = 260 min

13. Exam pattern: University assessment 70 % and continuous internal assessment 30 %.

14. For Internal examination minimum two tests per paper of which one has to be written
test of 10 marks.

15. Methods of assessment for Internal exams: Seminars, Viva-voce, Projects, Surveys,
Field visits, Tutorials, Assignment, Group Discussion.

2. UG Programme Structure:

2.1 Each B.Sc. programme is of 3 years duration. The minimum total no. of credits
requirement for each programme is 132. In the structure, the credits are distributed over 6
semesters. The open elective included, gives the student a wide choice of subjects from other
programmes. The Credit structure for B.Sc. programme is given below in Table 1.



Table 1

Savitribai Phule Pune University
Faculty of Science and Technology
Structure of Choice Based Credit System for Undergraduate Science Programme

Ability
Enhancement Discipline specific
Discipline Specific Compulsory Elective Courses Skill Enhancement
Core Courses (CC) Courses (AECC) (DSEC) ‘Courses (SEC)
Theory 1 + Theory Theory 1 + Theory
Sem Theory 2 + + Theory 2 + + Total
ester Practical Practical Practical Practical | Credi
Course | Credit Course | Credit Course | Credit Course | Credit
| 2+2 +1.5
CC-1 =55
2+2 +1.5
CC-1l =55
Pl . y i g g
CcC- =55
2+2 +1.5
CC-Iv | =55 22
i 2+2 +1.5
cCC-V =55
2+2 +15
CC-VI =55
242 w18 | : : } i i
CC-Vll | =55
2+2 +15
CC-VIll | =5.5 22
AECC - |
n 2+2 +2= | (Environ
CC-IX |6 ment) 2+0=2
2+2 +2= | AECC-II
cC-X |6 (Langua |2+0=2 . ! i F
ge
2+2 +2= | commun
cC-XI |6 ication) 22




AECC -
]

2+2 +2= | (Environ
CC-Xll |6 ment) 2+0=2
12+2 +2= | AECC-
CC-XIli | 6 \Y% 2+0=2 | i j >
(Langua
ge
2+2 +2= | commun
CC-XIV |6 ication) 22
Vv 2+2 +2=
DSEC-1 |6 SEC-1 |2+0=2
DSEC- [2+2 +2=
: " ) . [ 6 SEC-Il |2+0=2
2+2 +2=
DSEC-Ill | 6 - - 22
Vi DSEC- [2+2 +2=
v 6 SEC-IlIl [2+0=2
DSEC— | 2+2 +2=
) i ) : v 6 SEC-IV [2+0=2
2+2 +2=
DSEC-VI | 6 - - 22
Total Credit 132




2.2 Mandatory Credit courses for award of B.Sc. Degree:
In addition to the compulsory credits of 132, the student has to earn additional 8 credits
from following groups by taking/participating/conducting respective activities.
Courses in Group I are compulsory.
The student can earn maximum 04 credits from an individual group from Group 2 to
Group -9.
These extra credits will not be considered for GPA calculation, however these are
mandatory for the completion and award of B. Sc. Degree.
Group 1: Physical Education (at F. Y. B. Sc. Sem. I) -01 credit -
Physical Education (at F. Y. B. Sc. Sem. II) - 01 credit
(Note: Group I is compulsory for all the students as stated above.)
Group 2: Sport representation at College level - 01 credit
Sport representation at University/State level - 02 credits
Group 3: National Social Service Scheme (participation in Camp): 01 credits
N.C.C.(with participation in annual camp) -01 credit
N. C. C. (with B certificate/C certificate award)- 02 credits
N.S.S./N.C.C. Republic day parade participation - 04 credits
Group 4: Avishkar participation; Extension activity participation, Cultural
activity participation -01 credit '
Avishkar selection at University level - 02 credits
Avishkar winner at state level - 04 credits
Group 5: Research paper presentation at State/National level - 01credits
Research paper presentation at International level - 02 credits
Group 6: Participation in Summer school/programme; Short term course (not
less than 1-week duration) - 03 credit.
Group 7: Scientific Survey, Societal survey, - 02 credits.
Group 8: Field Visits; Study Tours; Industrial Visits; Participation in curricular/
cocurricular competitions- 01 Credit.
Group 9: Online certificate Courses /MOOC Courses/ Career Advancement

Course up to 04 credits (Minimum 10 Hrs. / credit)



2.3 Outlines of Choice Based Credit System [Detailed description of the
courses]:

a)

b)

Core Course(14 for honours courses; 4 discipline specific papers each for regular
courses): The papers under this category are going to be taught uniformly across all
universities with 30% deviation proposed in the draft. The purpose of fixing core
papers is to ensure that all the institutions follow a minimum common curriculum so
that each institution/university adheres to common minimum standard. Also the
course designed for papers under this category aim to cover the basics that a student is
expected to imbibe in that particular discipline. A course, which should compulsorily
be studied by a candidate as a core requirement is termed as a Core course.

Elective Course: Generally a course which can be chosen from a pool of courses and
which may be very specific or specialized or advanced or supportive to the discipline/
subject of study or which provides an extended scope or which enables an exposure to
some other discipline/subject/domain or nurtures the candidate’s proficiency/skill is
called an Elective Course.

i. Discipline Specific Elective (DSE) Course(4 for honours courses and 2 each
for regular courses): Elective courses offered under the main discipline/subject
of study is referred to as Discipline Specific Elective. The list provided under
this category are suggestive in nature and each University has complete
freedom to suggest their own papers under this category based on their
expertise,  specialization, requirements, scope and need. The
‘University/Institute may also offer discipline related Elective courses of
interdisciplinary nature (to be offered by main discipline/subject of study).

ii. Dissertation/Project*: An elective course designed to acquire
special/advanced knowledge, such as supplement study/support study to a
project work, and a candidate studies such a course on his own with an
advisory support by a teacher/faculty member is called dissertation/project.

P.S.: A core course offered in a discipline/subject may be treated as an elective
by other discipline/subject and vice versa and such electives may also be
referred to as Generic Elective.

Ability Enhancement Courses (AEC): The Ability Enhancement (AE) Courses may
be of two kinds: Ability Enhancement Compulsory Courses (AECC)and Skill
Enhancement Courses (SEC). “AECC” courses are the courses based upon the
content that leads to Knowledge enhancement; i. Environmental Science and ii.
English/Hindi/MIL Communication. These are mandatory for all disciplines. SEC
courses are value-based and/or skill-based and are aimed at providing hands-on-
training, competencies, skills, etc.

i.  Ability Enhancement Compulsory Courses (AECC): Environmental
Science, English Communication/Hindi Communication/MIL
Communication.

ii.  Skill Enhancement Courses (SEC)(minimum 4 for regular courses): These
courses may be chosen from a pool of courses designed to provide value-based
and/or skill-based knowledge and should contain both theory and lab/hands-
on/training/field work. The main purpose of these courses is to provide
students life-skills in hands-on mode so as to increase their employability. The
list provided under this category are suggestive in nature and each University



has complete freedom to suggest their own papers under this category based
on their expertise, specialization, requirements, scope and need.

d) Practical/tutorials (One each with every core and discipline/generic specific elective
paper): The list of practical provided is suggestive in nature and each university has
the freedom to add/subtract/edit practical from the list depending on their faculty and
infrastructure available. Addition will however be of similar nature.

e) Introducing Research Component in Under-Graduate Courses

Project work/Dissertation is considered as a special course involving application of
knowledge in solving / analyzing /exploring a real life situation / difficult problem. A
Project/Dissertation work would be of 6 credits. A Project/Dissertation work may be
given in lieu of a discipline specific elective paper.

3. Eligibility for Admission:

3.1 First Year B.Sc.:

A. Higher Secondary School Certificate (10+2) or its equivalent Examination with
English and three science subjects such as Physics, Chemistry, Mathematics, Biology,
Geography, Geology, etc. OR

B. Three Years Diploma Course of Board of Technical Education conducted by
Government of Maharashtra or its equivalent. OR

C. Higher Secondary School Certificate (10+2) Examination with English and vocational
subject of + 2 level (MCVC) - Medical Lab. Technician (Subject Code = P1/P2/P3)

Admissions will be given as per the selection procedure / policies adopted by the respective
college keeping in accordance with conditions laid down by the University of Pune.

Reservation and relaxation will be as per the Government rules.
3.2 Medium of Instruction: English

3.3 Award of Credits:

e FEach course having 4 credits shall be evaluated out of 100 marks and student should
secure at least 40 marks (40%) in continuous assessment as well as term end exam to
earn full credits of that course.

e Fach course having 3 credits shall be evaluated out of 75 marks as students should
secure at least 30 marks (40%) in continuous assessment as well as term end exam to
earn full credits of that course.

o FEach course having 2 or 1.5 credits shall be evaluated out of 50 marks and student
should secure at least 20 marks (40%) in continuous assessment as well as term end
exam to earn full credits of that course.

e Each course having 1 credits shall be evaluated out of 25 marks as student shall
secure 10 marks (40%) in continuous assessment as well as term end exam to earn full
credits of that course.

e GPA shall be calculated based on the marks obtained in the respective subject
provided that student should have obtained credits for that course. Structure of marks
scheme for choice based credit system program is given in Table 2.



Table 2 -
Structure of Examination Mark Scheme of Choice Based Credit System for
Undergraduate Science Programme

e Total.Max-'
Sem | Course opted | Course Name Credit | Marks
I | cca Paper 1: 2 50
Paper 2: 2 15 35 50
CC-1 Practical Practical 1.5 15 35 50
CC-2 Paper 1: 2 15 85 50
Paper 2: 2 15 35 50
CC-2 Practical | Practical 1.5 15 35 50
cC-3 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-3 Practical | Practical ' 1.5 15 35 50
Ccc-4 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-4 Practical | Practical 1.5 15 35 50
22 180 420 600
Il ] cc-5 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-5 Practical Practical 1.5 15 35 50
CC-6 Paper 1: 2 15 35 50
. Paper 2: 2 15 35 50
CC-6 Practical Practical 1.5 15 35 50
CcC-7 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-7 Practical Practical 1.5 15 35 50
Cc-8 Paper 1: 2 15 35 50
Paper 2: Z 15 35 50
CC-8 Practical | Practical 15 15 35 50
22 180 420 600
First Year Total 44 360 | 840 1200
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i 1 cc9 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-9 Practical | Practical 2 15 35 50
CC-10 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-10 Practical | Practical 2 15 35 50
CC-11 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-11 Practical | Practical 2 15 35 50
AECC -1A Environmental Science -1 2 15 35 50
AECC -2A English/Hindi Communication -1 2 15 35 50
22 165 | 385 550
vV | cc12 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-12 Practical | Practical 2 15 35 50
CC-13 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-13 Practical | Practical 2 15 35 50
CC-14 Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
CC-14 Practical | Practical 2 15 35 50
AECC-1B Environmental Science -2 2 15 35 50
AECC -2B English/Hindi Communication -2 2 15| 35 50
22 165 | . 385 550
Second Year Total 44 330| 770 1100
Paper 1: 2 15 35 50
Paper 2: 2 15 35 50
| Paper 3: 2 15 35 50
| Paper 4: 2 15| 35 50
Paper 5: 2 15 35 50
Paper 6: 2 15 35 50
Practical Lab 1 2 15 35 50
Practical Lab 2 2 15 35 50
Practical Lab 3 2 15 35 50
Skill Based Course 1: 2 15 35 50
Skill Based Course 2: 2 15 35 50
22 165 385 550
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Vi

Paper 1 2 15 35 50
Paper 2 2 15 35 50
Paper 3 2 15 35 50
Paper 4 2 15 35 50
Paper 5 2 15 35 50
Paper 6: 2 15 35 50
Practical Lab 1 2 15 35 50
| Practical Lab 2 2 15| 35 50
Project 2 15 35 50
| Skill Based Course 2 2 15 35 50
| skill Based Course 2 2 15| 35 50
22 165 385 550
Third Year Total 44 330| 770 1100
Total 132 3400
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4. Evaluation Pattern:

4.1 The course carrying 100 marks shall be evaluated with Continuous Assessment (CA)
and University Evaluation (UE) mechanism.

4.2 Continuous assessment shall be of 30 marks while University Evaluation shall be of
70 marks. To pass in a course of 4 credit, a student has to secure minimum 40 marks
provided that he should secure minimum 28 marks in University Evaluation (UE) and
12 marks (40%) in continuous assessment.

4.3 The course carrying 50 marks shall be evaluated with Continuous Assessment (CA)
and University Evaluation (UE) mechanism. Continuous assessment shall be of 15
marks while University Evaluation shall be of 35 marks.

4.4 To pass in a course of 2 or 1.5 credit, a student has to secure minimum 20 marks
provided that he/she should secure minimum14 marks in University Evaluation (UE)
and 6 marks (40%) in continuous assessment..

4.5 For Internal examination minimum two tests per paper of which one has to be a
written test 10 Marks ‘

4.6 Methods of assessment for Internal exams: Seminars, Viva-voce, Projects, Surveys,
Field visits, Tutorials, Assignment, Group Discussion, etc (on approval of the head of
the centre)

4.7 There shall be revaluation of the answer scripts of semester-end examination of theory
papers only but not of internal assessment papers as per Ordinance no 134 A and B.

5. ATKT Rules:

5.1 Minimum number of credits required to take admission to Second Year of B. Sc.: 31
[70%]

5.2 Minimum number of credits required to take admission to Third Year of B.Sc.: 44
credits [100%] to be completed from F.Y. B.Sc. and at least 22 credits from S.Y.
B.Sc.

6. Completion of Degree Course:

6.1 A student who earns 140 credits, shall be considered to have ' completed the
requirements of the B. Sc. degree program and CGPA will be calculated for such
student. On the basis of only 132 credits. The following percentage to grade and grade
point is given in Table-3 and respective example of CGPA calculation is given in

Table-4.
Table 3
Percentage to Grades and Grade Points
Sr. No. | Grade Letter Grade Point | Marks
1 O (Outstanding) 10 90 < Marks <100
2 A+ (Excellent) 9 75 < Marks <89
3 A (Very Good) 8 60 < Marks <74
4 B+ (Good) 7 55 <Marks <59
5 B (Above Average) 6 50 < Marks < 54
6 C (Average) 5 45 < Marks <49
7 D (Pass) 4 40 <Marks <44
8 F (Fail) 0 Marks <40
9 Ab (Absent) 0

%/ 13




Table 4
Structure of CGPA and Mark Scheme of Choice Based Credit
System for Undergraduate Science Programme to be

implemented from Academic year 20

19-20

il Grade Grade Credit Point
Se | Course Course Cre |1 Letter point = (Credit x
m | opted Name dit || (F-0) (0-10) | Grade point)
I | CC-1 Paper 1: 2 (0] 10 20.00
| Paper 2: 2 A+ 9 18.00
CC-1
Practical | Practical 1.5 15 35 50 A 8 12.00
CC-2 Paper 1: 2 15 35 50 B+ 7 14.00
Paper 2: 2 15 35 50 B 6 12.00
CC-2
Practical | Practical 1.5 15 35 50 C 5 7.50
CC-3 Paper 1: 2 15 35 50 D 4 8.00
Paper 2: 2 15 35 50 A 8 16.00
CC-3
Practical | Practical 1.5 15 35 50 D 4 6.00
cc4 Paper 1: 2 15 35 50 0] 10 20.00
Paper 2: 2 15 35 50 A+ 9 18.00
CcC-4
Practical | Practical 1.5 15 35 50 A 8 12.00
22 180 | 420 600 163.50
Total Credit point / Total credit for the
SGPA semester 7'43
Il | cc-5 Paper 1: 15| 35 50 0 10 20.00
Paper 2: 15 85 50 A+ 9 18.00
CC-5
Practical | Practical 1.5 15 35 50 A 8 12.00
CC-6 Paper 1: 2 15 35 50 B+ 7 14.00
Paper 2: 15 35 50 B 6 12.00
CC-6
Practical | Practical 1.5 15 35 50 (o 5 7.50
CcC-7 Paper 1: 2 15 35 50 D 4 8.00
Paper 2: 2 15 35 50 C 5 10.00
CC-7
Practical | Practical 1.5 15 35 50 B 6 9.00
CC-8 Paper 1: 2 15 35 50 0] 10 20.00
Paper 2: 15 35 50 A+ 9 18.00
CcC-8
Practical | Practical 1.5 15 35 50 A 8 12.00
22 180 | 420 600 0 160.50
Total Credit point / Total
SGPA credit for the semester 7.30
First Year Total 44 360 | 840 1200 323.50
Total Credit point / Total credit for
SGPA | the year 7.35
14




i |cco ‘Paper 1: 2 15| 35 50 0 Ll 20.00
Paper 2: 2 15 35 50 A+ 9 18.00
cc-9
Practical | Practical 2 15 35 50 A 8 16.00
CC-10 Paper 1: 2 15 35 50 B+ 7 14.00
Paper 2: 2 15 35 50 B 6 12.00
CC-10
Practical | Practical 15 35 50 C 5 10.00
CcC-11 Paper 1: 15 35 50 B+ 7 14.00
Paper 2: 15 35 50 B 6 12.00
CC-11
Practical | Practical 2 15 35 50 C 5 10.00
Environm
ental
Science -
AECC-1A | 1 2 15 35 50 B 6 12.00
English/H
indi
Commun
AECC -2A | ication -1 2 15 35 50 A 8 16.00
22 165 385 550 154.00
Total Credit point / Total credit for the
SGPA semester 7-00
IV | CC-12 Paper 1: 2 15 35 50 (0] 10 20.00
Paper 2: 2 15 35 50 A+ 9 18.00
CcC-12
Practical Practical 2 15 35 50 A 8 16.00
CC-13 Paper 1: 2 15 35 50 B+ 7 14.00
Paper 2: 2 15 35 50 B 6 12.00
CC-13
Practical Practical 2 15 35 50 C 5 10.00
CC-14 Paper 1: 2 15 35 50 B+ 7 14.00
Paper 2: 2 15 35 50 B 6 12.00
CC-14
Practical Practical 2 15 35 50 C 5 10.00
Environm
ental
Science -
AECC-1B 2 2 15 35 50 D 4 8.00
English/H
indi
Commun
AECC-2B | ication -2 2 15 35 50 (s 5 10.00
22| 165 385 550 144.00
Total Credit point / Total credit for the
SGPA semester 6.55
Second Year Total 44| 330| 770 1100 298.00
SGPA Total Credit point / Total credit for the year 6.77
15
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2 15 35 50 D 4 8.00
2 15 35 50 C 5 10.00
2 15 35 50 D 4 8.00
2 15 35 50 C 5 10.00
2 15 35 50 D 4 8.00
Paper 6: 2 15 a5 50 C 5 10.00
Practical
| Lab1 2 15 35 50 (0] 10 20.00
Practical
Lab 2 2 15 35 50 A+ 9 18.00
' Practical
Lab 3 2 15 35 50 A 8 16.00
Skill Based :
Course 1: 2 5 35 50 D 4 8.00
Skill Based
Course 2: 2 15 35 50 C 5 10.00
22 165 385 550 126.00
Total Credit point / Total credit for the
SGPA semester 5.73
2 15 35 50 D 4 8.00
2 15 35 50 C 5 10.00
2 15 35 50 D 4 8.00
2 15 35 50 C 5 10.00
2 15 35 50 D 4 8.00
Paper 6: 2 15 35 50 & 5 10.00
Practical
Lab 1 2 15 35 50 (0] e 20.00
Practical
Lab 2 15 35 50 A+ 18.00
Project 15 35 50 A 16.00
Skill Based
Course 2 2 15 35 50 D 4 8.00
Skill Based
Course 2 2 15 35 50 (& 5 10.00
22 165 385 550 126.00
Total Credit point / Total credit for the
SGPA semester 5.73
Third Year Total 44 330| 770 1100 252.00
SGPA Total Credit point / Total credit for the year 5.73
Total 132 3400 873.50
Total Credit point / Total
CGPA credit for the course 6' 62
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7. PERFORMANCE INDICES:

The semester end grade sheet will contain grades for the courses along with titles and
SGPA. Final grade sheet and transcript shall contain CGPA.

7.1 Semester Grade Point Average (SGPA) -The performance of a student in a semester is
indicated by a number called the Semester Grade Point Average (SGPA). The SGPA is the
weighted average of the grade points obtained in all the courses, seminars and projects
registered by the student during the semester.

2CiG
ol =i L=
i=1 ™1

2. Grade Points Earned X Credits for each course
Total Credits

SGPA =

For Example: suppose in a given semester a student has registered for five courses
having credits C1, C2, C3, C4, C5 and his / her grade points in those courses are G1, G2, G3,
G4, G5 respectively.

Then students
C1G1 + GGy + C3G3 + C4Gy + C5Gg

SGPA =
61+Cz+C3+C4+C5

SGPA is calculated up to two decimal places by rounding off.

7.2 Course Grade Point Average (CGPA)- The CGPA is the weighted average of the grade points
obtained in all the courses (Theory/term work/practical/oral/presentation) of first semester to
sixth semester for the students admitted in the First year and third to sixth semester for the
students directly admitted at Second year. It is calculated in the same manner as the SGPA.

In case of a student passing a failed course or in case of improvement, the earlier
grade would be replaced by the new grade in calculation of the SGPA and CGPA.

8. RESULT:

Based on the performance of the student in the semester examinations, the Savitribai Phule
Pune University will declare the results and issue the Semester Grade sheets.

The class shall be awarded to a student on the CGPA calculated as mentioned in
Rule no. 6.1. The award of the class shall be as per Table 5. and corresponding percentage
calculation for the CGPA is given in Table 6. along with all details and examples.

W
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Table S
CGPA distribution and corresponding class of the degree awarded

Sr. | CGPA Class of the Degree
No awarded
1 9.50 or More than 9.50 Outstanding (O)
2 8.25 or more but less than 9.50 Excellent (A+)
3 6.75 or more but less than 8.25 Very Good (A)
8 5.75 or more but less than 6.75 Good (B+)
5 5.25 or more but less than 5.75 Above Average (B)
6 4,75 or more but less than 5.25 Average (C)
7 4.00 or more but less than 4.75 Pass (D)
Table 6

Percentage calculation of a corresponding CGPA
For the calculation of Percentage from CGPA following equation can be used.
¢ if 0 grade then 20 X CGPA — 100 Y
if A+ grade then 12 X CGPA — 25
if A gradethen 10 X CGPA—7.5
% of Marks = {if B+ gradethen 5 X CGPA + 26.25
if B grade then 10 X CGPA — 2.5
if C grade then 10 X CGPA — 2.50
\ if D grade then 6.6 X CGPA + 13.6 J

The factor considered in the above equations are evaluated from the grade point and marks
distribution given in Table 3. The examples of the calculation of percentage are given in the Table 7.

Table 7

Some examples of CGPA to percentage calculations

Obtained CGPA Equation Percentage (%) Grade
10 20%10-100=100 100 [0)
9.75 20%9.75-100=95 95 (0]
9.5 20%9.5-100=90 90 [0)
9.0 12x9-24=84 84 A+
8.25 12x8.25-24=T75 75 A+
8.0 10x8.0-7.5=72.5 72.5 A
7.0 10x7.0-7.5=62.5 62.5 A
6.75 10x6.75-7.5=60.0 60.0 A
6.25 5x6.25+26.25=57.5 57.5 B+
S.75 5x5.75+26.25=55 55 B+
5.5 10x5.5-2.5=52.5 52.5 B
5.25 10x5.25-2.5=50 50 B
4.75 10x4.75-2.50=45 45 C
4.0 6.6x4.0+13.6=40 40 D

While declaring the result, the existing relevant ordinances are applicable. There is also a
provision for verification and revaluation. In case of verification, the existing rules will be
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applicable. The revaluation result will be adopted if there is a change of at least 10% marks
and in the grade of the course.

For grade improvement a student will have to take minimum 30% of the requisite number of
credits for the concerned degree. These courses will be theory courses from the parent
department. Grade improvement programme will be implemented at the end of the academic
year. A student can opt for the grade improvement programme only after the declaration of
the result for his/her final semester exam, i.e., at the end of the next academic year after
passing the final examination and within two years of completion of the degree and only
once.
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Background/Preamble:

Education plays an enormously significant roleha building of a nation. There are quite a large
number of educational institutions, engaged in irip@ education in our country. Majority of
them have entered recently into semester systemmatch international educational pattern.
However, our present education system is churnimigyouth who have to compete locally,
regionally, nationally as well as globally. The geat alarming situation necessitates
transformation and/or redesigning of system, noly dwy introducing innovations but also

developing learner-centric approach.

Majority of Indian higher education institutionsveabeen following the system which obstructs
the flexibility for the students to study the sudtggcourses of their choice and their mobility to
different institutions. There is need to allow flexibility in education system, so that students
depending upon their interests can choose inteigliisary, interdisciplinary and skill-based

courses. This can only be possible when choicedbasit system (CBCS), an internationally
acknowledged system is adopted. The choice baséd system not only offers opportunities and
avenues to learn core subjects but also explorégi@thl avenues of learning beyond the core
subjects for holistic development of an individudlhe CBCS will undoubtedly facilitate

benchmarking of our courses with best internati@aealdemic practices.

Preface:

Considering the change in nature of higher educatiod input given by new education policy,
SPPU has been implementing all Under-graduatepmoges under the Faculty of Humanities
from June 2019. As per the decisions by the autbsrbdf SavitribaiPhule Pune University, the
Faculty of Humanities has prepared choice baseditcsgstem and its structure. The revised
course is of 132 credits and 1 credit is equivalentl5 hours. Assessment in credit system
consists of:

a) in-semester continuous assessment

b) end-semester assessment for the oral/presentdttbe end of the semester

The Faculty of Humanities has shouldered the wfe@corporating latest advances and equips
the subjects /syllabus contents with latest anevegit topics and know-hows. Accordingly the
new structure and syllabi are being introducedygamplemented from the academic year 2019-
20 from First Year and it will continue for subseqtiyears.

1. All UG programmes, under the Faculty of Humanisaall be offered with credit system.

2. All the BA programmes running under the FacultyHhfmanities will be of three years

duration.



11.

The total no. of credits required for the completof the programme is 132 credits.

One credit is equivalent to 15 hours.

A student is required to earn 132 credits in a mum period of six semesters

The final CGPA will be calculated on the basis 82 Tredits.

There is a 15 week of teacher-student interactioing the semester.

The 15 week is divided into 12 weeks teaching angleBks for continuous assessment
including preparation time to students during theester (for theory course).

. Advantages of the Choice based cregiesy:

. Shift in focus from the teacher-centostudent-centric education.

CBCS allows students to choose inter-dis@py, intra-disciplinary courses, skill oriented
papers (even from other disciplined according teirtHearning needs, interests and

aptitude) and more flexibility for students.

Implementation of UG course structure:

For first year: student has to select 6 core caun$iered by the college/institute.

i) F.Y. B.A. — Semester — | student has to selectren@Core Courses, a total of 18
credits (Compulsory English included)

i) F.Y. B.A. — Semester — |l student has to selectragr®Core Courses, a total of 18
credits (Compulsory English included)

For second year: student has to select 5 subjeotm@ the courses offered by the

college/institute.

)] S.Y. B.A.- Semester -lll student has to select agnoecourses, a total of 22 credits
(2 Core Courses, 1 Ability Enhancement Compulsopur€e (AEC), 2 Skill
Enhancement Courses (SEC), 2 Discipline Specifectisle Courses (DSE) and
Compulsory English)

i) S.Y. B.A.- Semester -1V student has to select antongurses, a total of 24 credits
(2 Core Courses, 1 Ability Enhancement Compulsopur€e (AEC), 2 Skill
Enhancement Courses (SEC), 2 Discipline Specifectisle Courses (DSE) and
Compulsory English)

For third year: student has to select 6 differefjescts among the subjects offered by the

collegel/institute.

i) T.Y. B.A.- Semester -V student has to select antbogurses, a total of 25 credits
[2 Core Courses, 1 Ability Enhancement CompulsorguGe (AEC) MIL
(Language/Communication), 2 Skill Enhancement Gesr6SEC), 2 Discipline
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Specific Elective Courses (DSE), 2 Generic Elect{¢@E) and Compulsory
English]

i) T.Y. B.A.- Semester -VI student has to select ambrgurses, a total of 25 credits
[2 Core Courses, 1 Ability Enhancement CompulsorgutGe (AEC) MIL
(Language/Communication), 2 Skill Enhancement GCesIr6SEC), 2 Discipline
Specific Elective Courses (DSE), 2 Generic Elect{¢@E) and Compulsory
English]

CGPA will be calculated on the basis of total 18&dds only

Each theory credit is equivalent to 15 clock hafreeaching

There are 15 weeks of teacher-student interactioimgl the semester.

The 15 weeks are divided into 12 weeks teaching3angeks for continuous assessment
including preparation time to students during thensster (for theory course).

Each theory lecture for FY, SY, TY is of 50 mins.

Exam pattern : University assessment 70% and aoois internal assessment 30%

10. For Internal Examination minimum two tests per pagfevhich one has to be written test

of 10 marks.

11.Methods of assessment for internal exams: semiNava-voca, projects, surveys, field

visits, tutorials, assignments, group discussions.

Outlines of Choice Based Credit System [Detailed description of the cour ses|

a) Core Course (14 for honours courses; 4 discipline specific papers each for
regular courses):The papers under this category are going to behtaugformly
across all universities with 30% deviation proposedhe draft. The purpose of
fixing core papers is to ensure that all the intths follow a minimum common
curriculum so that each institution/university adise to common minimum
standard. Also the course designed for papers uhaecategory aim to cover the
basics that a student is expected to imbibe in phatfcular discipline. A course,
which should compulsorily be studied by a candidaéea core requirement is

termed as a Core Course.

b) Elective Course: Generally a course which can be chosen from a pboburses
and which may be very specific or specialized oraaded or supportive to the
discipline/subject of study or which provides arneexled scope or which enables
an exposure to some other discipline/subject/donoaimurtures the candidates

proficiency/skill is called and Elective Course.



Discipline Specific Elective (DSE) Course: (4 fooburs courses and 2
each for regular courses): Elective course offetedler the main
discipline/subject of study is referred to as acipibne Specific Elective.
The list provided under this category are suggesiivnature and each
university has complete freedom to suggest thein papers under this
category based on theory, expertise, specializatequirements, scope
and need. The University/institute may also offescighline related
Elective courses if interdisciplinary nature (to loéfered by main
discipline/subject of study)

Dissertation/Project: An elective course designed facquire
special/advanced knowledge, such as supplement/stygbort study to a
project work and a candidate studies such a coamskis own with an
advisory support by a teacher/faculty member id ledal
dissertation/project.

P.S.: A Core Course offered in a discipline/subjeety be treated as an
elective by other discipline/subject and vice-veasd such electives may

also be referred to as Generic Elective.

c) Ability Enhancement Courses (AEC): The Ability Enhancement (AE) Courses
may be of two kinds: Ability Enhancement Compuls@qurses (AECC) and Skill

Enhancement Courses (SEC). “AECC” courses are theses based upon the

English/Hindi/MIL Communication. These are mandgttor all disciplines. SEC

courses are value-based and/or skill-based andciared at providing hands-on

training, competencies, skills, etc.

)

Ability Enhancement Compulsory Courses (AECC): Emvimental
Science, English  Communication/Hindi  Communication/MIL
Communication.

Skill Enhancement Courses (SEC) (minimum 4 for l@goourses): These
courses may be chosen from a pool of courses dabitgnprovide value-
based and/or skill-based knowledge and should portath theory and
lab/hands-on/training/field work. The main purpadethese courses is to
provide students life-skills in hands-on mode so tpsincrease their
employability. The list provided under this categare suggestive in nature
and each University has complete freedom to sugtiest expertise,

specialization, requirements, scope and need.



d) Practical/tutorials: (One each with every core and discipline/genepecsic
elective paper). The list of practical providedsisggestive in nature and each
university has the freedom to add/subtract/edittpral from the list depending on
their faculty and infrastructure available. Additiavill however be of similar
nature.

e) Introducing Research Component in Under-Graduate Courses Project
work/dissertation is considered as a special course involving aptin of
knowledge in solving/analyzing/exploring a reat|gituation/difficult problem. A
project/Dissertation work would be of 6 credits pfoject/Dissertation work may
be given in lieu of a discipline specific electpaper.

Eligibility for Admission:

First Year — B.A.: Higher Secondary School Cerdfec (10+2) or itsequivalent

Examination with English as a passingsubject.

Admissions will be given as per the selection pdoace /policies adopted by the

respective college keeping in accordance with derdi laid down by SPPU.
Reservation and relaxation will be as per the Gowent rules.

Medium of instruction:Marathi/English

Award of Credits:

i) Each course having 3 credits shall be evaluatedobut0 marks and student
should secure at least 28 marks (40%) in contin@msgessment as well as term
end exam to earn full credits of that course.

i) Each course having 3 credits shall be evaluatedfot® marks as student should
secure at least 28 marks (40%) and in continuogssament student should

secure minimum 12 marks.

V1) Evaluation Pattern:

)

i)

ii)

The course carrying 100 marks shall be evaluateld @ontinuous Assessment (CA)
and University Evaluation (UE) mechanism.

Continuous assessment shall be of 30 marks whileergity evaluation shall be of 70
marks. To pass in a course of 3 credits, a studastto secure minimum 40 marks,
provided that he should secure minimum 28 marHKdniversity Evaluation (UE) and

12 marks (40%) in continuous assessment.

For internal examination minimum two tests per pagievhich one has to be a written

test of 10 marks.



V) Methods of assessment for internal exams: seminasyoce, projects, surveys, field
visits, tutorials, assignments, group discussian @in approval of the head of the
centre).

V) There shall be revaluation of the answer scriptsenfiester-end examination of theory
papers only but not of internal assessment papggperaordinance no 134 A and B.

VIl) ATKT Rules:

i) Minimum 80% core courses have to be qualified & thand I semester, then only
will the student be allowed in the "flisemester (¥ year B.A).

i) Minimum 36 credits have to be earned by the stidenthe ' year. Then students
will be allowed in the Byear which means students have to clear all thepotsary

courses of 1year.

VIII) Completion of Degree Cour se:

A student who earns 132 credits, shall be consideyéhave completed the requirements of the
B.A. degree program and CGPA will be calculated doch student, on the basis of only 132
credits. The following percentage to grade and gaaint is given in the below table:

Per centage to Grade and Grade Points

Sr. No. Grade Letter Grade Point Marks

1 O ( Outstanding) 10 90 <Marks< 100
2 A+ (Excellent) 9 75 <Marks< 89

3 A (Very Good) 8 60 <Marks< 74

4 B+ (Good) 7 55<Marks<59

5 B (Above average) 6 50 <Marks< 54
6 C (Average) 5 45 <Marks< 49
7 D(Pass) 4 40 <Marks< 44
8 F ( Fail) 0 Marks< 40

9 Ab ( Absent)

Prof.(Dr.) Vijay Khare
Dean, Faculty of Humanities
SavitribaiPhule Pune University (SPPU)



1. B.A. Structure:

Ability Skill DsiSCip'Ij‘ne Elective(GE)
L I eclfic ective
Semestet Core Courses EnhanC(Iement Enhancement EEactive Tota!
(CC) Compulsory Course (SEC)| Courses Credit
Course (AEC) (DSE)
Compulsory
English (3)
CC-1A(Q3
I CC-2A(3) 18
CC-3A(3)
CC-4A(3)
CC-5A(3)
Compulsory
English (3)
CC-1B (3
Il CC-2B (3 18
CC-3B (3
CC-4B (3
CC-5B (3
%%rglﬁ’sugs(%gy SEC1A(3) | DSE1A
Environment 3)
Il MIL 2 (2) Science (2) 24
CC-1C(@3 SEC2A(2) DSE2 A
CC-2C(3 (Value/skill (3)
based cour se)
Compulsory
English (3) SEC 1B (3) DSgE 1B
I CI\(/I:IL12D(2(]3 Environmzan)t 3) o
- ) Science (2
cc-2D(@ SEC 2B (2) DS(I;)Z B
(Value/skill
based course)
Compulsory DSE1C |GE.1(2
y English (3) SEC1C@E) | "3 @ o
Research
Project,
Field work
etc
CC-1E(3 DSE2C
CC-2E(@3 SEC2C(2) (31
(Value/Ski” Research Project,
based COUI’SG) Field work etc
%%EI?S“AS(%BV SEC1D(3) | DSE1D
VI (3)+1 G.E.2 (2)
Research 24
Project,
Field work
CC-1F (3 DSE 2D
CC—2F (@3 SEC2D(2) | "(3)41
(Value/skill Research
based cour se) Project,
Field work
Total 76 04 20 28 04 132

Credit




2. B.A. Existing Pattern & New Pattern :

Semester Existing Pattern New CBCS Pattern

Compulsory Englis Compulsory English (:
G 1 ( GeneraPaper CC-1A(3)
G 2 ( General Pape CC-2A(3)
G 3 ( General Pape CC-3A(3)
G 4 ( General Pape CC-4A(3)
G 5 ( General Pape CC-5A(3)
Compulsory Englis Compulsory English (:
G 1 ( General Pape CC-1B(3)
G 2 (General Pape CC-2B(3)

Il G 3 ( General Pape CC-3B(3)
G 4 ( General Pape CC-4B(3)
G 5 ( General Pape CC-5B(3)

Compulsory Englis

Compulsory English (:

MIL 2 (2) (Modern Indian Language

G 2 ( General Pap¢ CC1C(3
G 2 ( General Pape¢ cc2C (3
G 2 ( General Pape¢ SEC1A(3
SEC 2 A (2) (Skill Base Course of DSE Subj
S1 (Special ] DSE1A(3
S2 (Special - DSE2A(3

Environment Scienc

Environment Science (

Compulsory Englis

Compulsory English (:

MIL 2 (2) (Modern Indian Languag

G 2 ( General Pape CC1D(3
G 2 ( General Pape CC2D(3
IV G 2 ( General Pape SEC1B(3
SEC 2 B (2) (Skill Base Course of DSE Sub)j
S1 (Special ] DSE1B (3
S2 (Specit 2) DSE2B (3
(Special 1 & Special z
Environment Scienc Environment Science (
Compulsory Englis Compulsory English (:
G 3 ( General Pape¢ CC1lE(3
G 3 ( General Pape¢ CC2E(3
Vv G 3 ( General Pape SEC1C (3

SEC 2 C (2(Skill Base Course of DSE Subje

S 3 (Special :

DSE 1 C (3)+1 ( Research Project, field visit,

S 4 (Special -

DSE 2 C (3)+1 (Research Project, Field visit «

GE2A(2




Compulsory Englis Compulsory English (:
G 3 (General Pape CC1lF (3

G 3 ( General Pape CC2F (3

G 3 ( General Pape¢ SEC1D (3

Vi SEC 2 D (2) (Skill Base Course of DSE Subj

S 3 (Special : DSE 1 D (3)+1 (Research Project, field visit

S 4 (Special - DSE 2 D (3)+1 ( Research Project, field visit
GE2B (2

Note:

Semester V and VI -DSE 3+1 = One credit is for Rede Project/field visit/ or any other subject-
centric activities to be taken by the studentsoinstiltation with the concerned teacher.

GE: Generic Elective Course



Savitribai Phule Pune University
Faculty of Commerce & Management
Structure for Three - Year
B.Com. Degree course (Choice Based Credit System)
(2019 Pattern)
With effect from June 2019

Preamble:-

Commerce education is that area of education, whelelops the required knowledge,

skills and attitudes for the handling of Trade, @oence and Industry. Commerce education
is entirely different from other disciplines. Hendgemust charter Course routes to service
the aspirations of the nation. To meet the growegds of the business society, there is
greater demand for sound development of commengeagidn. The relevance of commerce

education has become more imperative, this meanarked change in the way commerce
and management education is perceived in India.Jdramerce education is dedicated to

developing tomorrow's leaders, managers, and [sioies!s.

The existing education system of imparting commegbecation needs to be more dynamic
to incorporate all local and global changes in fieéd of trade and commerce. The
curriculum needs to be restructured accordinglye Earning inputs are required to be more
update, skill based and with appropriate applicetio This will be achieved through the
introduction of Choice based Credit System at ugp@eiluate level.

The choice based credit system offers a cafetgmmoach where the students have the
liberty to choose courses of their own choice. €reglit system allows students to opt for
additional courses where he /she can score morettigarequired credits. The system will
focus on student centric learning methods, whichlugke use of Information and
Communication Technology, innovative methods o€éag and learning and emphasis on
industry interaction to enable the learners to talge professional challenges more
effectively.

1. INTRODUCTION
The B.Com Degree Course (2019 pattern) will beoohiiced in the following order:-

a. First Year B.Com. 2019-2020
b. Second Year B.Com. 2020-2021
c. Third Year B.Com. 2021-2022

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 1



The B.Com. Degree Course will consist of six sesrseddivided into three Years.

The first year (Semester | and Il) choice baseditsystem examination will be held at the
end of the each semester.

The Second Year (Semester Il and IV) and Thirdr{& mester V and VI) choice based
credit system examination will be held at the ehdaxrh semester.

2. ELIGIBILITY

a) No Candidates shall be admitted to the First Ydathe B.Com. Degree Course
(2019 pattern unless he/she has passed the Higher SecondaoplSChrtificate
Examination of the Maharashtra State Board of Higbecondary Education Board
or equivalent or University with English as a pagsCourse.

b) No candidate shall be admitted to the Third Semest@mination of the second year
unless he/ she has cleared first two semestersfagatirily for the course at the
college affiliated to this University.

c) No candidate shall be admitted to the Third Yeatdsn. (Fifth semester) Degree
Course 2019 pattern unless he/she has cleared all the papers ofdidtsecond
semester Examination of F.Y. B.Com. and has satfidy kept terms for the
second year (Third and Fourth Semester) and dihosimester for the third year of
B.Com) satisfactorily in a college affiliated taghuniversity.

3. A.T.K.T.Rules:

* If a candidate fails in all the courses (subjecds} of passingf semester |
shall be allowed to proceed semester Il. Howevetudent who fails in four
theory courses and two practical courses at semksind Il taken together
may be admitted to semester Il & IV.

« If a candidate fails in all the courses (subje@ds} of passing of semester Il
shall be allowed to proceed to semester IV.

« If a candidate fails in all the courses (subjecds} of passing of semester V
shall be allowed to proceed to semester VI. Howeaestudent who fails in
four theory courses and two practical courses anester Il and IV taken
together may be admitted to semester V & VI.

» No candidate shall be allowed to proceed to sem&stenless the candidate
has cleared semester | & Il in all courses (Sub)ect

e ATKT rules are applicable fom2and 4r semester.

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 2



4. COURSES CARRYING PRACTICALS

a)
b)

c)

d)

Each practical course will be of one credit.

There will be practical and practical examinatiar semester | and 1l of the
F.Y.B.Com. For the Course Financial Accounting.

There will be practical and practical examinatiémsthe special Courses (Discipline
Special Elective) 086.Y.B.Com. (Semester IlIl and 1V) and of T.Y.B.CofEemester
V & VI)

There will be Practical for the S.Y.B.Com level Qmuisory Course Business
Communication (Semester Ill and 1IV) & for T.Y.B.CoAuditing and Taxation
(Semester V) & (Semester VI)

A Student must offer the same Special Course atBIGOm. (Semester V & VI)
which he / she has offered at S.Y.B.Com. (Seméi$tand 1V)

In an exceptional case, a student may change thes€ahosen by him at third and
fourth semester of second year during the firstesten of the third year provided he
keeps the additional terms of the Course at S.YXoB\.C

Course having practical examination:-

Semester Type of Course Name of Practical Course oQGrse Code
I Core Course Financial Accounting — | PR -112
Il Core Course Financial Accounting — Il PR — 122
1 Core Course Business Communication — | PRZX 23
Il Discipline Specific Special Course Papefl) PR- 236
Elective a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

]) Defence Budgeting, Finance and
Management

k) Insurance, Transport and Tourism

l) Computer Programming and

Application
v Core Course Business Communication — Il PR- 241
\Y] Discipline Specific Special Course Pape(l) PR- 246
Elective a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics
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Business Entrepreneurship

Marketing Management

Agricultural and Industrial

Economics

Defence Budgeting, Finance and

Management

Insurance, Transport and Tourism

Computer Programming and
Application

Core Course

Auditing & Taxation — |

PR- 354

Discipline Specific
Elective

a)
b)

c)
d)

)
K)
1)

Special Course Pape(ll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and
Application

PR- 355

Discipline Specific
Elective

K)
1)

Special Course Pape(lll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and
Application

PR- 356

\i

Core Course

Auditing & Taxation — Il

PR- 364

\

Discipline Specific
Elective

a)
b)
c)
d)

Special Course Pape(ll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural

Development

PR- 365
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9)
h)

)
)
K)
1)

Cost and Works Accounting
Business Statistics

Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics

Defence Budgeting, Finance and
Management

Insurance, Transport and Tourism
Computer Programming and
Application

VI

Discipline Specific
Elective

a)
b)

d)

f)
9)
h)

)
)
K)
1)

Special Course Pape(lll)
Business Administration
Banking and Finance
Business Law and practices
Cooperation and Rural
Development
Cost and Works Accounting
Business Statistics
Business Entrepreneurship
Marketing Management
Agricultural and Industrial
Economics
Defence Budgeting, Finance and
Management
Insurance, Transport and Tourism
Computer Programming and

Application

PR- 366

5. MEDIUM OF INSTRUCTION

The medium of instruction for B.Com. Degree couskall be either Marathi or English
except languages. The Medium of instructions fosiBess Communication (S.Y.B.Com)
shall be English only.

6. UNIVERSITY TERMS

The dates for the commencement and conclusioredirdgt and the second terms shall be as
determined by the University Authorities. Only dagimitted students can keep the terms.

The present relevant ordinances pertaining to grbtgrms will be applicable.

7. VERIFICATION AND REVALUATION

The candidate may apply for verification and rewa#ibbn or result through Principal of the
College which will be done by the University as patinance framed in that behalf.
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8. RESTRUCTURING OF COURSES

This revised course structure shaké made applicable to the colleges implementing
‘Restructured Programme at the undergraduate fexel June, 2019. The Colleges under
the Restructured Programme which has revised 8taicture in the light of the “2019
Pattern” shall be introduced with effect from acadeyear 2019-20.

9. STANDARD OF PASSING.

A candidate is required to obtain 40% marks inrimié Assessment, Practical Examination
and Semester End University Examination.

It means that passing separately at internal as®eds practical examination and semester
end university examination is compulsory

10.METHODS OF EVALUATION, PASSING, AND EVALUATION CRIT ERIA:-
The evaluation of students will be done on threampaters:-

a. Internal assessment
b. Practical Examination (list of Courses having picadtis given in note No. 4)

c. University examination

For university examination, question papers wil et for seventy marks (three hours
duration)

Evaluation will be done on a continuous basiseghtimes during each semesterternal
assessment will be of 30 marks. The colleges neextiopt any three out of the following
methods for internal assessment:-

a. Written examination
b. Quiz
Presentations

Projects

Assignments

- o o o

Tutorials

Oral examination

«©«
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11. STRUCTURE OF TRANSCRIPT:

Conversion of percentage into credit(s) nnd grade(s):The following illustrations could be
tnken as an example for computing SGPA and CGPA from percentage to credits for
Honours courses in all disciplines, degree Program courses in Science subjects and degree
Program courses in Humanities, Soclnl Selences und Commierce subjects:

1.Pcrecentage to Grades nnd Grade Points

The following formula may be used to convert marks (%) into letter grades.
Let £ = mean of % age marks of all student appeared in the paper.

o = Standard deviation

m = % of marks obtnined

Leiter grude Numericnl grade Formula
O (outstanding) 10 mz=X+25a0
A+ (Excellent) 9 X+200<m<X+250
A (Very Good) 8 X+150<m<X+200
B+ (Good) 7 X+100<m< X+ 150
B (Above average) 6 Ksm<X+a
C (Average) 5 X—050<sm<X
D (Pass) 4 K—-o<sm<X-050
F (Fail) 0 m<X—o
Ab (Absent) 0

* Minor variations may be adjusted by the individual institution.

| A student obtaining Grade F shall be considered failed and will be required to reappear in the
cxamination.

2 For non credit courses *Satisfactory' or “Unsatisfactory’ shall be indicated instead of the letter
erade and this will not be counted for the compulation of SGPA/CGPA.

3 The Universities can decide on the grade or percentage of marks required to pass in a course
and also the CGPA required lo qualify [or a degree toking into consideration the
recommendations of the slatutory professional councils such as AICTE, MCI, BCI, NCTE
etc.,

4 The slatutory requirement for eligibility lo enter as assistant professor in colleges and
universities in the disciplines of arts, science, commerce elc., is a minimum average mark of
50% and 55% in relevant poslgraduate degree respectively for reserved and general category.
Hence, it is recommended that the cut-off marks for grade B shall not be less than 50% and
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12.RESTRUCTURING OF COURSES

PROVISION:

The University will conduct examination of old cear (2013 Pattern) for next three
academic years from the date of implementatioroofse

The candidate of old course will be given threenclesa to clear his/her Courses as per the
old course (2013 Pattern) and thereafter he/sHehewle to appear for the Courses as per

EQUIVALENCE AND TRANSITORY

the equivalence given to old course (2013 Pattern).

13.SCHEMES OF CREDITS -
Total credits for three year integrated B.Com. Couse is as follows:-

Sr. Semester| No. of Lecture | Credit Credit Add Lectures +
No. No courses | Hours per [ on Practical +
course | Practical | coyrse|  add on
COUrSES | credit | courses=
*) Total
Credits
1 | 7 48 3 1 21 +2 =23
2 I 7 48 3 1 21 +2 =23
3 11l 6 48 3 0 18+2 =20
4 v 6 48 3 2 18+2+2 =22
5 V 6 48 3 0 18+3=21
6 VI 6 48 3 2 18+3+2 =23
Total No. of credits 132
Suggested Add On courses (*)
Sr. No. Add on course Class Semester Credit
1. Value added course - | F.Y.B.Com. | 1
2. Value added course — |I F.Y.B.Com. 1 1
3. Environment Awareness S.Y.B.Com. AV} 2
4. Specific Add - on Course T.Y.B.Com. Vi 2
related to specialized
Course/ Internship
Total 6
*kk*k
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Revised structure of Choice Based Credit System Cae

First Year B. Com. Semester — | w.e.f. 2019- 20

University
No. of Assessment Duration of
C(l)\lurse Course / Title of Paper Course lectures CNO dqtf Alnternal ¢ I\-/II-OtEI Theory
0. (Per Week) | “TedIS ssessment|  ynjy, | Practical | MarkS | £yamination
Exam Exam
Compulsory English- | Ability 4 3 30 70 100 3 Hours
Enhancement
111 -
Compulsory
Course
112 Financial Accounting - | Core Course 4 4 30 50 20 100 3 Hours
) ] Core Course 4 3 30 70 100 3 Hours
113 Business Economics- | --
114 (A) | Business Mathematics and | Core Course 4 3 30 70 100 3 Hours
Statistics - |
OR -
114 (B) Com'put('ar Concepts and
Application- |
115 Optional Group. (A) (Any Generic 4 3 30 70 -- 100 3 Hours
one of the Following) Elective Course
a) Organization Skill
Development
b) Banking and finance
c) Commercial Geography
d) Defence Organization and
Management in India
e) Cooperation
f) Managerial Economics
Page 9

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards




Course No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

No of
Credits

Internal
Assessment

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

116

Optional Group. (B) (Any
one of the Following)

a) Essentials of E-
Commerce

b) Insurance & Transport

c) Marketing &
Salesmanship

d) Consumer Protection anc
Business Ethics

e) Business Environment &
Entrepreneurship

f) Foundation Course in
Commerce

Generic Elective

Course

30

70 -

100

3 Hours

117

Any one of the following
Language

Additional English/ Marathi/
Hindi/ Guajarati/ Sindhi/
Persian/ Urdu/ French/

German / Sanskrit / Arabic

Ability
Enhancement
Course

30

70 -

100

3 Hours

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards
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First Year B. Com. Structure of the Syllabus w.e.f.2019- 20
Semester —

Course
No.

Course / Title of Paper

Course

No. of lectures
(Per Week)

No. of
Credits

Internal

University
Assessment

Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

121

Compulsory English- II

Ability Enhancemen
Compulsory Course

30

70 -

100

3 Hours

122

Financial Accounting - Il

Core Course

30

50 20

100

3 Hours

123

Business Economics- Il

Core Course

30

100

3 Hours

124(A)

124(B)

Business Mathematics andCore Course

Statistics - Il
OR

Computer Concepts and
Application- Il

30

70 -

100

3 Hours

125

Optional Group. — (A)
(Any one of the
Following)

a) Organization Skill
Development

b) Banking and finance

¢) Commercial
Geography

d) Defence Organization
and Management in
India

e) Cooperation

f) Managerial Economics

Generic Elective

Course

30

70 -

100

3 Hours
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Page 11




Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

No. of
Credits

Internal

University
Assessment

Assessment

Univ.
Exam.

Practical
Exam.

Total
Marks

Duration of
Theory
Examination

126

Optional Group. (B) (Any one
of the Following)

a) Essentials of E- Commerg

b) Insurance & Transport

¢) Marketing & Salesmanshi

d) Consumer Protection and
Business Ethics

e) Business Environment &
Entrepreneurship

f) Foundation Course in
Commerce

Generic Elective

e

Course

30

70

100

3 Hours

127

Any one of the following
Language- Il

Additional English/ Marathi/
Hindi/ Guajarati/ Sindhi/
Persian/ Urdu/ French/ Germa

/ Sanskrit / Arabic

n

Ability
Enhancement
Course

30

70

100

3 Hours
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Second Year B. Com. w.e.f. 2020- 21.
Semester — |l

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

Total No. of
Credits

Internal
Assessment

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

231

Business Communication- |

Core Cours

4

30

50 20

100

3 Hours

232

Corporate Accounting- |

Core Cours

)

30

70 -

100

3 Hours

233

Business Economics - | (Macrp)

Core Cours

b€

30

70 -

100

3 Hours

234

Business Management - |

Core Cours

NS

30

70 -

100

3 Hours

235

Elements of Company Law- |

Core Cours

e

30

70 -

100

3 Hours

236

Special Course Paper- |
(Any One)

a) Business Administration

b) Banking and Finance

¢) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

i) Defence Budgeting, Financt
and Management

k) Insurance, Transport and
Tourism

[) Computer Programming and
Application

U

Discipline
Special
Elective

30

50

100

3 Hours
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Second Year B. Com. w.e.f. 2020- 21
Semester — IV

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per Week)

Total
No. of
Credits

Internal

University Assessment

Assessment|

Univ.
Exam

Practical
Exam

Total
Marks

Duration of
Theory
Examination

241

Business Communication- Il

Core Course

30

50

20

100

3 Hours

242

Corporate Accounting- Il

Core Course

30

07

100

3 Hours

243

Business Economics -l

(Macro)

Core Course

30

70

100

3 Hours

244

Business Management - I

Core Courss

30

7(Q

100

3 Hours

245

Elements of Company Law- II

Core Course

70

100

3 Hours

246

Special Course Paper- |
(Any One)
a) Business Administration
b) Banking and Finance
c) Business Law and practiceg
d) Cooperation and Rural
Development
e) Cost and Works Accounting
f) Business Statistics
g) Business Entrepreneurship
h) Marketing Management
i) Agricultural and Industrial
Economics
i) Defence Budgeting, Financt
and Management
k) Insurance, Transport and
Tourism
I) Computer Programming and
Application

\U

Discipline
Special
Elective

30

50

100

3 Hours

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards

Page 14



Third Year B. Com. w.e.f. 2021- 22

Semester -V

Course No.

Course / Title of Paper

Course

No. of
lectures
(Per
Week)

No. of
Credits

Internal
Assessment|

University
Assessment

Univ.
Exam

Practical
Exam

Total
Marks

Duration of
Theory
Examination

351

Business Regulatory Framework -

[ Core Cours

e

4

30

70 -

100

3 Hours

352

Advanced Accounting - |

Core Course

30

70 --

0 1d

3 Hours

353

Indian and Global Economic
Development - |

Or

International Economics - |

Core Course

30

70 -

100

3 Hours

354

Auditing & Taxation - |

Core Course

30

50 20

100

3 Hours

355

Special Course Paper — Il (Same

Special Course Offered at

S.Y.B.Com)

a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

j) Defence Budgeting, Finance an
Management

k) Insurance, Transport and Tourig

[) Computer Programming and
Application

Discipline
Specific
Elective

m

30

50 20

100

3 Hours
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University

No. of Assessment Duration
Course C / Title of Paper Course lectures No. 9f Internal Total of Th‘?ory.
No. ourse P Credits | Assessment . . Marks | Examinati
(Per Week) Univ. Practical on
Exam Exam
Special Course Paper — Il (Same Discipline 4 4 30 50 20 100 3 Hours
Special Course Offered at Specific
S.Y.B.Com) Elective
a) Business Administration
b) Banking and Finance
c) Business Law and practices
d) Cooperation and Rural
Development
356 e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

J) Defence Budgeting, Finance an
Management

|-

K) Insurance, Transport and Tourigm

I) Computer Programming and
Application
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Third Year B. Com. w.e.f. 2021- 22
Semester — VI

Course
No.

Course / Title of Paper

Course

No. of
lectures
(Per
Week)

No. of
Credits

Internal
Assessment

University
Assessment

Practical
Exam

Univ.
Exam

Total
Marks

Duration of
Theory
Examination

361

Business Regulatory Framework -

Core Course

4

30

70 -

100

3 Hours

362

Advanced Accounting - Il

Core Course

4

30

70 -

100

3 Hours

363

Indian and Global Economic
Development - II

Or

International Economics - Il

Core Course

30

70 -

100

3 Hours

364

Auditing & Taxation - I

Core Course

30

50 20

100

3 Hours

365

Special Course Paper — Il (Same

Special Course Offered at

S.Y.B.Com)

a) Business Administration

b) Banking and Finance

¢) Business Law and practices

d) Cooperation and Rural
Development

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

i) Defence Budgeting, Finance an
Management

k) Insurance, Transport and Tourig

I) Computer Programming and
Application

m

Discipline
Specific
Elective

30

50 20

100

3 Hours
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University

No. of Assessment Duration

Course Course / Title of Paper Course lectures No. 9f Internal Total of Th‘?ory.

No. Credits | Assessment . . Marks | Examinati

(Per Week) Univ. Practical N
Exam Exam 0
366 Special Course Paper — Il (Same Discipline
Special Course Offered at Specific 4 4 30 50 20 100 3 Hours

S.Y.B.Com) Elective

a) Business Administration

b) Banking and Finance

c) Business Law and practices

d) Cooperation and Rural Developme

e) Cost and Works Accounting

f) Business Statistics

g) Business Entrepreneurship

h) Marketing Management

i) Agricultural and Industrial
Economics

}) Defence Budgeting, Finance and
Management

k) Insurance, Transport and Tourism

I) Computer Programming and
Application

SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code - 112

Objective of the Course:-
1. To impart knowledge of basic accounting concepts
2. To create awareness about application of theseepts in business world
3. To impart skills regarding Computerised Accongti
4. To impart knowledge regarding finalization o€aants of various establishments.

Semester: |
Financial Accounting- |

No. of Credits :- 03 and for practical -01

an overview of Emerging Trend
in Accounting

Money Measurement
Business Entity

Dual Aspect

Periodicity Concept
Realization Concept
Matching Concept
Accrual / Cash Concept
Consistency Concept

. Conservatism Principle
10.Materiality Concept
11.Going Concern Concept
12. Historical Cost Concept

© ©O N o gk wbdhPE

(B) Emerging Trends in Accounting

Llilr(])lt Unit Title Contents Purposed Skills to be developed
1 Accounting Concepts, (A)Accounting Concepts, Conventiong ° Knowlnge about  various
Conventions and Principles ang and Principles accounting Concepts,

Conventions and Principles.
* Understanding emerging tren

in accounting and its effect g

accounting Practices.
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1. Inflation Accounting

2. Creative Accounting

3. Environmental Accounting

4. Human Resource Accounting
5. Forensic Accounting

Piecemeal Distribution of Cash

4. Realization expenses/amount kept ag

Surplus Capital Method only, Ass
taken over by a partner,

Treatment of past profits or past losse
the Balance sheet,

Contingent liabilities

for expenses

adjustment of actual, Treatment

secured liabilities,

Treatment of preferential liabilities lik
Govt. dues/labour dues etc., Excludir
Insolvency of partner and Maximu
Loss Method.

side

of

m

Knowledge about process pf

dissolution of partnership firm.

Accounts from Incomplete 1. Meaning of single entry system « Knowledge about single entry
Records (Single Entry System) 2. Features of Single Entry System systems.
3. Conversion of Single Entry into Double . Purpose and advantages |of
Entry double entry system
* Process of conversion of single
entry into double entry system.
Introduction to Goods and 1. Constitutional Background of GST, * Knowledge about conceptugl
Services Tax laws and Concepts and definition of GST. framework of the GST ,
Accounting e Knowledge about various
IGST, CGST and SGST components of GST,
3. Input and Output Tax credit * Types of taxes under GST
4. Procedure for registration under GST ) Reglstr.atlon process under GBT
for business establishments.
SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 20



Practical for Semester— |

Topic

Mode of Practical

Constitutional Background of GST, Concepts and
Implications of GST.

Library Assignment

IGST, CGST and SGST

Guest Lecture

Procedure for registration under GST

Visit to aibass establishment

Input and Output Tax credit

PowerPoint Presemntatio

Teaching methodology

nd

Topic Total Innovative Film shows and AV Proiect Exoected Outcome
No. Lectures | methods to be useg Applications ) P
12 PowerPoint Videos available on Library assignment on TypesStudents will be able to
Presentations YouTube of accounting principles and acquire in-depth
conventions with its usage | knowledge
and emerging trends in
accounting
12 Group Activity Videos available on - Students will be able to
YouTube acquire in-depth
knowledge
12 PowerPoint Videos available on Group activity of conversion Students will be able to
Presentations YouTube of single entry into double | understand the process ar
entry system importance of conversion
of single entry into double
entry system
Visit and interview | Videos available on Compilation of information | Students will gain
12 YouTube about the contents in the | knowledge about GST anc

syllabus in a journal

its implications.
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References

Sr. No. | Title of the Book Author/s Publication Place
1 Advanced Accounts M.C. Shukla, T.S. Grewal, S.C. S. Chand Publication New Delhi.
' Gupta
5 Financial Accounting for CA (Dr.) P.C. Tulsian S.C. Gupta | S. Chand Publication New Delhi.
B.Com
3. Introduction to Accountancy | S.R.N Pillai & Bhagavathi S.Chand & CompanyLtd New Delhi
4 Corporate Accounting Raj Kumar Sah Cengage Publications Noida, Uttar
. Pradesh
5. Advanced Accounting S. N. Maheshwari
6 GST Law and Analysis with | Bimal Jain and Isha Bansal (Set of | Pooja Law Publishing New Delhi
' Conceptual Procedures 4 VVolumes) Company
7 GuidanceNote on GST by | -- The Institute of Chartered New Delhi
' Accountants of India
ICAI
*kkkk
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Course Code - 113

Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester-|

Business Econom

Objectives of the course:-

ics (Micro) - |

No. of Credits :-03

1. To impart knowledge of business economics

2. To clarify micro economic concepts

3. To analyze and interpret charts and graphs

4. To understand basic theories, concepts of micra@oas and their application

Unit Unit Title Contents Purpose & skills to be develope

No.

1 Introduction | 1.1 Meaning, Nature, Scope and Importan¢e To make the students aware of concepts in micro@o@&s
and Basic of Business Economics « To help the students understand the difference dmst
Concepts 1.2 Concept of Micro and Macro Economi¢s micro and macro economics

1.3 Tools for Economic Analysis- Functional To make the students understand economic and
Relationship, Schedules, Graphs and economic goals of firms.

Equations Skills : Analyze and think critically, develop writing sksll

1.4 Basic Concepts: Househptbnsumer,

Firm, Plant and Industry

1.5 Goals of Firms- Economic and Nagn-

Economic

2 Consumer Utility: Concept and Types * To help the students understand the concept afyutil
Behavior 2.2 Cardinal Approach: Law of Diminishing

Marginal Utility and Law of Equi Marginal
Utility

2.3 Consumer Surplus: Concept and
Measurement

* To impart knowledge of cardinal and ordinal apploac
 To make them understand the concept of consunglusu

Skills:
Understanding complex theories and concepts

2.4 Ordinal Approach: Indifference curve

Geometrical skills, mathematical aptitude, writsiglls
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Analysis- Concept, Characteristics,
Consumer Equilibrium

Demand and

3.1 Concept of Demand

To understand the concept of demand and elastmit

<

SUIOIDWI 3.2 Determinants of Demand demand
Analysis 3.3 Law of Demand « To impart knowledge of law of supply and the defeants
3.4 Elasticity of Demand of law of supply
3.4.1 Price Elasticity of Demand - Meaning,* To help the students understand price determinatioaried
Types, Measurement, Uses and Significance demand and supply condition
3.4.2 Income Elasticity of Demand-Meaninggyijis imparted:
and Types Applying mathematical and statistical analysis rmdth
3.4.3 Cross Elasticity of Demand-Meaning | extracting information, drawing conclusions
and Types
3.5 Supply : Concept, Determinants and
Law of Supply
3.6 Equilibrium of Demand and Supply for
Price Determination
4 Production 4.1 Concept of Production Function * To help the students understand the relation betv
Analysis 4.2 Total, Average and Marginal Production revenue concepts

4.3 Law of Variable Proportions

4.4 Law of Returns to Scale

4.5 Economies and Diseconomies of Sc
Internal and External

[
Ale-

Skills: Interpret economic theories, writing skills, undarsl
charts and graphs.

To understand theories of production function
To make students know about economies and disedeno
of scale

vee

m
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Teaching methodology

Topic Total Innovative methods to be Film shows and AV ,
S Project Expected Outcome
No. Lectures used Applications
+ Open book discussion | You tube lectures on micro and _ Students will understand basic
« Case studies macro economics * Functional concepts of micro economics,
1 12|+ pProblem solving based relations Will be able to analyze and
learning * Goals of firms interpret
1. 12 |« Digital lectures You tube lectures Types of utility Will know cardinal and ordinal
 Jigsaw reading approach
Will understand the concept of
consumer surplus
2. 12 » Game oriented classes | « Films Type (_)f goods ande Will understand the concept of
« Pair learning » You tube lectures elasticity of|  demand and elasticity of demard
« Group discussion demand Will understand the concept of
supply
Able to interpret equilibrium in
the market
3 12. * Group discussion * You tube lectures Effect of economiese Will understand revenue concept
» Teacher driven power « Online PPTs of scale on . Will know economies and
point presentation industries (with  giseconomies of scale
» Games and simulation _example of an
industry)
References
Sr Title of the Book Author/s Publication Place
No.
B. Douglas Bernheim and Michael D, Tata McGraw New York

1 Microeconomics

Whinston Hill
2 | Microeconomics Pindyck, R.S. and D.L. Rubinfeld Pearso_n London
Education
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3 | Principles of Economics Stiglitz, J.E. and C.E. Walsh S;(ef(s)gd Univ. United Kingdom
4 | Microeconomics: Theory and Application SSaIvatore, D.L S;(ef(s)gd univ. United Kingdom
5 | Intermediate Microeconomics: A Modern Varian, H.R., W.W. Norton Utnitted Kingdom, United
Approach states
6 | Microeconomic Theory, Sen, Anindya Sr)gg;d Univ. United Kingdom
2 | Modern Microeconomics Koutsoyiannis, A MacMillan Press| India
8 | Principles of Microeconomics H.L. Ahuja S. Chand New Delhi
Suggested references
Web reference
Sr. Lectures Films Animation PPTs Articles
no
1. | https://mitpress.mit.edu/ https://www.economicsnetw https://www.youtube.com/redir https://ctaar.rutgers.eduhttp://scholar.google
books/lectures- ork.ac.uk/teaching/Video%?2 ect?q=http%3A%2F%2Fwww. /gag/ppc2_files/ppc2.p .co.in/scholar?q=art
microeconomics 0and%20Audio%20Lectures/thateconstutor.com&v=Zre4tp pt cles+on+microecong
Principles%200f%20Microec 90Aog&redir_token=6Ullcd? mics&hl=en&as_sdt
onomics zsOZt8fGKACK3B5JHJINh8 =0&as_vis=1&oi=sc
MTUI1NzkyNzkzMUAXNTU3 holart
ODQxNTMx&event=video_de
scription
2. | https:/lwww.amazon.co https://nptel.ac.in/cours https://www.youtube.com/watchttps://www.slideshare. http://theconversatic

m/Lectures-
Microeconomics-
Questions-Approach-
Press/dp/0262038188

es/109104125/

h?v=ewPNuglqgCUM

net/tribhuwan64/prese
tation-on-importance-
of-microeconomics

nn.com/global/topics
microeconomics-
3328
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 114 (A)

Objective of the Program

Semester: |
Business Mathematics & Statistics- |

No. of Credits :-03

1. Tointroduce the basic concepts in Finance andrg@gsi Mathematics and Statistics
2. To familiar the students with applications of Statis and Mathematics in Business
3. To acquaint students with some basic conceptsatis8cs.
4. To learn some elementary statistical methods falyars of data.
5. The main outcome of this course is that the stuedard able to analyze the data by using some etamyestatistical methods
Unit No. | Unit Title Contents Purpose/Skills to be developed
1 Interest and | Interest: Concept of Present value and Future valde, To understand the concept of Simple
Annuity Simple interest, Compound interest, Nominal and interest, compound interest, effect |of
Effective rate of interest, Examples and Problems compounding.
Annuity: Ordinary Annuity, Sinking Fund, Annuity2. To understand the concept of Annuity gand
due, Present Value and Future Value of Annuity, its applications for EMIs and Amortizatign
Equated Monthly Installments (EMI) by Interest |of Schedule.
Reducing Balance and Flat Interest methods, Example
and Problems.
2 Shares and| Shares Concept of share, face value, market valde, To understand the concept of shares jand
Mutual Funds dividend, brokerage, equity shares, preferentialresd) mutual funds.
bonus shares. Examples and Problems 2. To understand contribution of shares and
Mutual Funds: Concept of Mutual Funds, Problems|on mutual funds in systematic investment plans
calculation of Net Income after considering entwgad,| 3. To solve problems related to shares and
Dividend, Change in Net Asset Value (NAV) and exit mutual funds
load. Averaging of price under the Systematic
Investment Plan (S.I.P.). Examples and Problems
3 Population and Definition of Statistics, Scope of Statistics |ib. Collection of data

Sample

Economics, Management Science and Industry. Cor
of population and sample, methods of data collact
Census and sampling with illustration. Methods
random sampling — SRSWR, SRSWOR, Stratif

@epAnalyzing and interpreting data.

i8. Knowing different method of sampling
of

ed,

Systematic (Description of sampling procedures Jonly
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4 Measures of

Central Tendency
and Measures of
Dispersion

Frequency distribution: Raw data, attributes
variables, Classification of data, frequency duttion,
cumulative frequency distribution, Histogram andveg
curves.

Requisites of ideal measures of central

abd To classify and represent data in tabular

graphical form.
2. To compute various measures of cen
tendency and measures of dispersion.

tendency,

Arithmetic Mean, Median and Mode for ungrouped and
grouped data. Combined mean, Merits and demerits of

measures of central tendency,
definition, merits and demerits,
definition, merits and demerits, Choice of A.M.,MG.
and H.M.

Concept of dispersion, Measures of dispersion: Ba
Variance, Standard deviation (SD) for grouped

Geometric mean:
Harmonic mean:

ng

and

ungrouped data, combined SD, Measures of relative

dispersion: Coefficient of range, coefficient ofiaéion.
Examples and problems.

and

tral

Teaching methodology

Topic
No.

Total
Lectures

Innovative methods

to be used Expected Outcome

1

16

ICT
calculate EMI, prepare amorti
premiums etc

Students will be able to apply conceptmtdrests and annuities to

zation schedule, dateunsurance

ICT Students will be able calculat

investment options

funds. Also students will be able to able to idigrtihe contribution of
shares and mutual funds in systematic investmeamisphnd to select best

e dividenahKerage on shares and mutua

ICT

method of sampling.

Students will be able to recognize andsifgslifferent types of data.
Students will be able to take a sample of apprégsee using suitable

16

ICT
measures of dispersion.
Students will be able to use a

economics.

Students will be able to calculate measofecentral tendency and

measure of dispersion for given data to given moisl from business or

ppropriate measucemfal tendency or
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References:

Sr. No. Title of the Book Author/s Publication Place
1 Practical Business Mathematics S. A. Bari New Literature Publishing New Delhi
Company
) Mathematics for Commerce K. Selvakumar Notion Press Chennai
3 Business Mathematics with Applications ,[o)\lrgfjh Khattar & S. R. | S. Chand Publishing New Delhi
4 Business Mathematics and Statistics N.G. Das & Dr. J.K. Das McFraw Hill New Delhi
5 Fundamentals of Business Mathematics M. K. Bhowal Asian Books Pvt. Ltd New Delhi
6 Operations Research P. K. Gupta & D. S. Hira | S. Chand Publishing Newtbe
7 Mathematics for Economics and Finance:'\l\l/Iartin Arg_hony and gambridge University Cambridge
Methods and Modeling orman biggs ress
8 Financial Mathematics and Its Ahmad Nazri Wahidudin | Ventus Publishing ApS Denmark
Applications
- -4 Gupta S. C. and Sultan Chand and Sons 23, Daryaganj,
9 Fundamentals of Mathematical Statistics Kapoor V. K. New Delhi 110002
. Gupta S. P.: Sultan Chand and Sons 23, Daryagan]
10 Statistical Methods New Delhi 110002
11 Applied Statistics Mukhopadhya Parimal Pvl\tlel\i\;dCentral Book Agendyalcutta.
12 Fundamentals of Statistics Goon A. M., Gupta, M. K.| World Press Calcutta.
and Dasgupta, B.
- - Gupta S. C. and Sultan Chand and Sons 23, Daryaganj,
13 Fundamentals of Applied Statistics Kapoor V. K., New Delhi 110002
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester: |
Computer Concepts and Application - |

Course Code — 114 (B) No. of Credits :-03

Objective:

1. To make the students familiar with Computer ssrvinent.

2. To make the students familiar with the basic®pérating System and business communicédas.
3. To make the students familiar with basics ofwiek, Internet and related concepts.

4. To make awareness among students about appfisaif Internet in Commerce.

5. To enable make awareness among students algsoutreerce and M commerce

Unit 1 Introduction to Computer and Operating system [12]

Introduction to Computer
Definition, Block Diagram, Computer Hierarchy, (€$#ication),
Characteristics of Computer

Computer System Hardware
Computer Memory

Input and Output Devices

Definition — Software
Software Types - System Software, Application Safev

Definition of Operating System

Types of Operating Systems,
Functions of Operating Systems
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Working with Windows Operating System:

Introduction, The Desktop, Structure of Windowsndbws Explorer, File and Folder Operations, The@ed he Recycle Bin,
Adding or Removing New Programs using, Control Palyeplications in windows (Paint, Notepad, WordPadd Calculator)

Introduction to Free and Open Source Software

Definition of Computer Virus, Types of Viruses, Use of Antivirus software.

Unit 2 Office automation tools [12]

Definition of Information Technology (IT)
Benefits of Information Technology (IT)
Applications of Information Technology (IT)

Office automation tools

MS-Word: Introduction, Starting MS-Word, MS-Word Screen asd
Components, Elementary Working with MS-Word

MS-Excel: Introduction, Starting MS-Excel, Basics of Sprebdet, MS-Excel
Screen and Its Components, Elementary Working MEREXxcel

MS-PowerPoint: Introduction, Starting MS-PowerPoint, Basics of leoroint,
MS-PowerPoint Screen and Its Components, Elemelanking with MS PowerPoint

Data ProcessingFiles and Records, File Organization (Sequential,
Direct/Random, Index )

Unit 3 Introduction to Computer Network [12]

Introduction
Importance of Networking
Computer Network (LAN, WAN, MAN)
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Network Components (Hub, Switch, Bridge, Gatewayter, Modem)
Network Topology, Wireless Network

Internet and Internet application

Introduction, Internet evolution, Working of Intern Use of Internet

Overview of World Wide Web (Web Server and Client)
Introduction to Search engine and Searching the,\Detvnloading files, Introduction to Web Browsevgorking with E-mail (creation
and use of the same)

Introduction to Internet Security
Security, Privacy, Ethical Issues & Cyber Law

Unit 4 Computer applications in Commerce [12]
Computer Applications in Business — Need and Scope
Computer Applications in various fields of Commerce
Personnel Administration, Accounting, Cost and Batdgy Management, Purchasing, Banking, Insurandeséock-broking, e-
governance
E-Commerce
Defining e-Commerce, Main Activities of Electroiommerce, Benefits of E-Commerce; Broad GoaEletronic Commerce;

Main Components of E-Commerce; Functions of Elestr@ommerce — Communication, Process Managementic®é Management,
Transaction Capabilities;

*kkkk
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 115 - A

Objectives of the course
To introduce the students to the emerging chaimgig®e modern office environment
To develop the conceptual , analytical , techrécal managerial skills of students efficient offarganization and records

1.
2.

3.
4.

5.

management

Semester: |

Organizational Skills Development- |

To develop the organizational skills of students
To develop Technical skills among the studentsi&signing and developing effective means to manageds , consistency
and efficiency of work flow in the administrativecdion of an organsation
To develop employability skills among the students

Depth of the program — Fundamental Knowledge

No. of Credits :-03

S

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Concept of _ o o 1. Conceptual Clarity on the meaning of ¢
Modern Office : Modem Office - Defln_ltlon, Characteristics, modern office
|mportanc§ and functions , 2. Developing understanding on the
. Office environment:- Meaning and Importance . .
. : . o internal and external factors of an offic
. Office Location :-Meaning, Principles and . ¢
factors affecting Office location envwonmen , ,
. Office Layout - Meaning, Principles and factors s Deyelopmg a.malyncal and techn|'cal
affecting Office Laout skills to contribute towards planning
office location and layout
2 Office . Office Organisation : Definitioimportance,
Organisation ang Principles and Types of Organisation 1. Conceptual clarity on the meaning of
Management . Office Management:- Definitiofrunctions Scientific office management

. Scientific Office Management :- Meaning, Aims,

Techniques of Scientific Office Management and
Steps for inllation of Scientific Office Management

2. Development of understanding in various
techniques for scientific management
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3 Office Records | a. Office Records Management -Definition, 1. Introduction to concept of
Management Objectives, Scope of Recorifanagement, digitalization of records
Significance, Prinples d Records 2. Technical skills and critical analysis
m_apagem_ent. skills for designing of various office
b. Digitalization qf _rec_ordg:- Advantages and documents for effective records
Problems of Digitalization ) _
c. Form Design:- Objectives, types of forms, creation and maintenance
Significance, Principles of form designing
d. Office Manual- Definition, Contents Types,
benefits and limitations
4 Officework Office work :-Meaning and Characteits, Flow of 1. Analytical skills for process improvement in
work :- Significance, Features of Ideal flow of Wor office work.
,benefits of flow of work ,problems in smooth fla#
work , suggestions for even flow of work

Teaching Methodology

Topic
No.

Total
Lectures

Innovative methods to be
used

Film shows and AV
Applications

Project

Expected Outcome

1

12

Power Point Presentation

Online Videos

Mald model
of office layout
in groups

Conceptual Clarity on meaning
of Modern Office, internal and
external factors of an office
environment

12

Power Point Presentation

Conceptuaitglan the
meaning of Scientific office
management and understandin
various techniques for scientific

management
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3 12 Guest Lectures by Experts  Visit to any orgainon , Report on the Technical skills and Critical

college, bank etc ( group records analysis skills
assignment) management
system based on
the visit
4 12 PPT , Educational Videos Visit to any orgation , Report on the Development of Technical and
college, bank etc ( group visit and Analytical abilities
assignment) suggestions for

improvement in
work flow of the
organization
visited

References :

List of Books Recommended :-

Modern Office Management — By Mills, Geoffrey

Office Management — By Dr. R.K. Chopra , PriyankauG

Office Management — By R.S.N. Pillai

Office Management — By K.L.Maheshwari , R.K . Mah&ari

Modern Office Management : Principles and Techrsgqu®y J.N.Jian , P.P.Singh

abrownNpeE
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Course Code — 115 -B

Objectives -

Semester: |
BANKING & FINANCE- |

(Fundamentals of Banking I)

» To provide knowledge of fundamentals of Banking

» To create awareness about various banking concepts

» To conceptualize banking operations.

No. of Credits :-

03

o Accepting Deposits:
i. Demand Deposits - Current Deposit and Savin
Deposits;
ii. Time Deposits - Fixed Deposit and Recurring Fle
Deposits (Auto Sweep)
o Granting Loans and Advances-
i. Short Term Loan- Overdraft Facility, Cash Cred
Facility, Purchasing and Discounting of Bills,
ii. Term Loan

Unit [Unit Title Contents Purpose Skills to be develope
No.
1. Evolution of Banking » Meaning, Definition and Origin of ‘Bank’ Knowledge of
» Evolution of Banking in Europe and Asia evolution of
* Evolution of Banking in India banking.
« Structure of Indian Banking System Understanding
structure of Indian
Banking
2. Functions of Bank Primary Functions:

0S

2.

Understanding primary
and secondary functior
of a bank.

Understanding the
concepts related to
lending and ratios.

1S
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Secondary Functions:
A. Agency Functions- Payment and Collection of

standing instructions, Acting as a Trustee a

Executor

Deposit Vaults, Remittance of funds, Pen
payments, Acting as a Dealer in Foreign Exch
(FOREX) Market.

C. Distribution of Third Party Products,

Card and Debit Card

Bank Guarantee and Deferred Payment.

E. Government Business CGollecting GST, Stamp
Duty, Excise Payment, etc.

» Concepts of Priority and non- priority sector lergli
Security Based and Purpose Oriented Lending, Brid

and Credit Monitoring

Cheque, Bill and Promissory Note, Execution of

B. General Utility Functions- Safe Custodysafe

D. Non Fund Based Credit Facilities- Letter of Credi

Loans, Reserve Ratios- CRR and SLR. Credit Appraisa

a

nd

Bancassurance, Mutual Funds, Issuance of Cradit

t,

ge
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3. Procedure for Opening
and Operating of
Deposit Account

Procedure for Opening of Deposit Account: Know Y
Customer Norms, (KYC Norms), Application Forn
Introduction, Proof of Residence, Specimen Sigmatand
Nomination Facility: Their Importance. No Frill Acant

Procedure for Operating Deposit Account: Pay-ip;S
Withdrawal slip, Issue of Pass Book, (Current, 8gsi or
Recurring Deposit), Issue of Cheque Book, IssueFiakd
Deposit Receipt, Premature encashment of a Fixgub$dkeand
Loan against Fixed Deposit. Recurring Deposit: Riteme
encashment and loan against Recurring Deposit.

a) Closure of Account

b) Transfer of Account

c) Death Claim Procedure
Types of Account Holders

a) Individual Account Holders- Individual Accoudint
Account, llliterate, Minor, Married Woman, Pardakhim
Woman, Non-Resident Account

b) Institutional Account Holders- Sole Proprieturs
Partnership Firm, Joint Stock Company, Hindu Urdtd
Family, Clubs, Associations, Societies and Trusts.

ur e

Understanding the
process of opening a
operating procedure
bank accounts.

Understanding varioys
types of bank accoun
holders
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Methods of Remittance

Demand Draft, Bankers' Cheque

Society for Worldwide

Electronic Funds Transfer (EFT) — Real Time Grostl&nent
(RTGS), National Electronic Funds Transfer (NEFAocedure
of fund transfer through NEFT/ RTGS,

Interbank Financial Telecommunication (SWIFT)

Immediate Payment Service (IMPS) - Interbank (Bnk
Bank) and Intra Bank (Branch to Branch) Fund Transf

Understanding variou
methods of
remittance.

12

Teaching Methodology

Topic | Total Innovative methods to be| Film shows and AV Project Expected Outcome
No. Lectures | used Applications
1. 10 Lecture, PPT/ Relevant YouTube videos NA * Knowledge of
Poster Presentation, evolution of
Group Discussion, banking.
Libr_ary/ Home e Understanding structure
Assignment of Indian Banking
2. 14 Lecture, PPT/ Relevant YouTube videos Report writing * Understanding primary

Poster Presentation,
Group Discussion,
Library / Home
Assignment

of expert lecture

and secondary functions
of a bank.

Understanding the
concepts related to
lending and ratios.
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3 14 Lecture, Relevant YouTube videos Visit to a ban
Expert Lecture, * Understanding the
PPT/ Poster process of opening and
Presentation, Group operating procedure of
Discussion, Library bank accounts
/ Home q gi o
Assignment, * Understanding various
types of bank accounts
holders
4 10 Lecture, Expert Relevant YouTube videos Visit to a ban
Lecture, PPT / Poster e Understanding various
Presentation, Group methods of remittance.
Discussion, Library /
Home Assignmer
References:

1. Majumdar N. C., ‘Fundamentals of Modern BankinggvWCentral Book Agency
(P) Ltd., New Delhi.

© © N o gk~ WD
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Arondekar A.M. & Others, ‘Principles of Banking’,ad¢millan India Pvt. Ltd.
Srinivasan D. & Others, ‘Principles & PracticesBainking’, Macmillan India Pvt. Ltd.
Agarwal O.P., (¥ Edition, 2017), ‘Banking and Insurance’, Himala3ablishing House.
Gopinath M. N.,(1 Edition, 2008),’Banking Principles and Operatigr&iow White Publications Pvt. Ltd, Mumbai

Joshi Vasant & Joshi Vinay, "t&dition), ‘Managing Indian Banks’, Sage Publicatidtew Delhi.
VarshneyP.N. (12 Edition, 2003), ‘Banking - Law and Practice’, ultChand & Co. New Delhi
Kothari V., (26th Edition) ‘Tannan's Banking LawRactice in India,” Lexis Nexis Publication.

Gordon E. & Natarajan K., ‘Banking - Theory, Lawdaractice’, (21 Revised Edition), Himalaya Publishing House.
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Revised syllabi (2019Pattern) for three years F.YB. Com. Degree course (CBCS)

Semester- |
Defense Organization and Management in India

DEFENSE ORGANISATION AND MANAGEMENT IN INDIA-I

Course Code —115-D

Objectives:

1) To understand the role of Armed Forces and Befatructure of Indian Armed Forces.

2) To know the vital elements of Indian Defensedbigation in India.

3) To know the second line of Defense in India

No. of Cred

its :-03

Unit Topic No. of | Teaching Skills to be developed
No. Lectures | Method
1. Development of Defense Organization after 12 Lecture, PPT, » Understanding defence
Independence Group organization after
1.1 Reconstruction of Indian Armed Forces since719 Discussion, independence.
Library Work, » Understanding thg pr.incipless
1.2 Development of the Army after Independence. Assignment of Defense organization
1.3 Development of the Navy after Independence.
1.4 Development of the Air Force after Independenc
1.5 Principles of Defense Organisation.
2. Elements of Defense Organization in India. 12 Lecture, » Understanding the elements
2.1 Powers of the President in relation to the PPT, of defense organization in
Armed Forces. Group India.
2.2 Defense Committee of the Cabinet. Discussion,
2.3 Ministry of Defense — its organizational & Library Work,
function. Study Visit
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2.4 National Security Council.

3. Defense Structure of Indian Armed Forces 12 Lecture,PPT, * Understanding the
3.1 Chief of Staff Committee. Group defense structure of
3.2 Organization of Army, Naval & Air Discussion, Indian Armed Forces
Headquarters. Library Work,

3.3 Organization of Army, Naval & Air Commands.

4. Para Military Forces of Defense 12 Lecture,PPT, * Understanding the
4.1 Border Security Force. Group paramilitary force of
4.2 Coast Guard. Discussion, defense.
4.3 Territorial Army. Library Work,
4.4 Home Guard. Assignment

4.5 Civil Defense.

4.6 National Cadet Corps (N.C.C.)
4.7 Central Reserve Police Force.
4.8 State Reserve Police Force.

Total 48

References:

1) Ron Mathews, “Defense Production in India” ABC, NBwihi.

2) Raju G. C. Thomas (1978), “The Defense of IndiBualgetary Perspective of Strategy and Politics’cMéllan Publication, New
Delhi.

3) Sam C.Sarhesian — The Military Industrial CompldRemssessment’, Sage Publication, New Delhi.

4) Maj. Gen. Pratap Narain [ Retd] (1998), India’s ArBazar,” Shilpa Publication, New Delhi.

5) Lt. Gen. R. K. Jasbir Singh(1999),Indias DefengaryBooks’, Nataraj Publication, Dehradun.

6) Chaudhari A.R.‘gemoremex’ Nilkantha Publication, Pune

7) Jadhav V.Y ‘#RdTHr I gRew, Snehvardhan Publication , Pune.

8) Venkateshwaram A. L. ‘Defense Organisation indndi
9) C. Lakshmi (1998) ‘Trends in India’s Defense Expané,” ABC, New Delhi.
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Semester- |
Theory and Practice of Co-operation- |

Course Code — 115 -E No. of Credits :-03

Objectives of the course:

1. To acquaint the students with the concept of caaipe movement.
2. To introduce the scope of Co-operation.

3. To make students build their career in the fielCofoperation and Rural Development

Depth of Programme: - Fundamental Knowledge

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Co-operation- | Meaning & Definitions, Objectives, Nature and i. To understand the objectives, Nature and

Scope of Co-operation, Strength and Weakness  scope of co-operation
of Co-operative Movement ,Principles of Co-ii.  To understand the Co-operative Movement
operative iii.  To understand International Co-operative
International Co-operative Alliance (ICA) Alliance and ICA Committee
Meaning ,objectives, ICA Board Code of 1937,1966,1995
Governance,
International Co-operative Alliance (I.C.A)
Committee-1937,1966,1995
Problems & Challenges faced by the Co-
operative sector
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2 History of Co- | Introduction and Development of Co-operative i. To understand the development of Co-
operative Movement in Pre Independence period. Strength operative Movement in India
Movement in and weakness of Co-operative Movement , Sir ii.  To understand Sir Fedrick Nicholson Report
India Fedrick Nicholson Report 1904 , Maclagen and Maclagen Com_mlttee Report .
c . R 1912 . Studv of emi To understand eminent supporters and their
ommittee eport_ i tu. y of eminent contribution in Cosperative Movement o
supporters and their contribution India
3 Development | Contribution of Co-operative Leaders in post i.  To understand the Contribution of Co-
of Co-. Independent Era up to the present Stage, operative Leaders in India
operative : i. To understand the Gorewala Committee
Movement in | Gorewala Committee Report 1954 , : : N
India in post Vaidyanathan Committee Report 2005 , Report, Vaidyanathan Commuttee'Report X
Independent Development of Co-operative Movement in iii. To understand Current scenario of Co-
Era P P operative Movement in India
Maharashtra ,
Current scenario of Co-operative Movement in
India
4 Government I.  To understand the role of Government in Co-
and Co- Role of Central Government , Role of State operative Movement
operative Government ii.  To understand Co-operative Vs Capitalism
Movement Co-operative Vs Capitalism & Communism & Communism

Teaching Methodology

Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures AV Application
1 12 Pre reading, Class discussipghort Film Show Project on| Understanding of basic knowledge of
examples from real life throughon  Co-operative Current scenari¢p co-operative movement

of Co-operative
Movement in
Maharashtra

Understanding Scope, Strength an
Weakness of0-operative movement
Understandingdnternational Co-operativ
Alliance

newspapers and internet resourgddovement, AV
Debate on Thetrength and WeaknesApplication (Audio
of co-operative movement inand Visual
Maharashtra, Poster presentation | Application)
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Organise Semesterinar/workshop
students, Pre reading,
discussion, Internet resources. c

studies, Field visit to Co-operativeMovementin India

Sugar Factory, visit to Agricultur]
Co-operative
Co-operative society, Survey report

Classn History of Co-

and Non Agriculture

fofou Tube Video
asperative

e

Project Repor
on Co-operative

Sugar Factory
Rural Co-
operative and
Urban Co-

operative credi
Society

Understanding History and current
scenarioof Co-operative Movement in
India

ent

nt

3 12 Guest Lectures of eminenPresentation on | Project Report | Understanding Contribution of Co-
personalities in co-operativeContribution  of | on Development| operative Leaders in post Independ
movement and Rural Development Co-operative of Co-operative | Era up to the present Stage
experience sharing, Pre readingeaders in postpovement in Development of Co-operative Moveme
Class discussion, examples from remldependent  Er@yjanarashira | " Maharashtra
life through newspapers and internefp to the present
resources, case studies, PP%tage
Interview of co-operative leader

4 12 Pre reading, Class discussion, exampl&oup discussion | Project Report Understanding Role @overnment in

of various coeperative institutiorn
through Newspapers and
resources, Guest Lectures of emin
personalities ,PPT

internet

on Co-operative Vs
cfapitalism &
Communism

on Role of
Government in
Co-operative
Movement

Co-operative Movement
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References

Sr. No Title of Book Author/s Publication Place
1 Co-operation and Rural Development Principal RmNGhorpade Success Pune
2 Co-operation- Principles and Practice- Dr. K@rve
3 Theory, History and Practice of Co- Dr. R.D. Beddy
operation
4 Bhartiya Sahkari Chalval- Tatve va VyavhaProf. Jagdish Killol; Prof. Arvind
( Marathi) Bondre; Prof. A. C. Bhavsar
5 Sahkari Chalval 1904-2004 (Marathi) Prof. K. Lale
06 Rural Development in India-Policies and | Abdul Azees NP and S.M. Javed Kalpaz Publication
Programme Aktar
07 Human Resource Management Practices|ifPrincipal Dr.Shaikh Aftab Anwar| Idea Publication New Delhi
Co-operative sector
08 Report of the High Power Committee on Co-opeeatlay 2009 Ministry of Agriculture Government oidia
09 Journal of Commerce and Management Thought(JCMT)
10 Journal Co-operative Organization and Managemémtirnal of Co-operative studies
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Managerial Economics |

Semester - |

Course Code —115-F

Objectives
1. To acquaint the students with the concepts eclthiques used in micro and macroeconomics.
2. To give the introduction to basic principlesmicroeconomics and to demonstrate how applicatfoeconomic theory can improve

decision making.

No. of Credits :-03

3. To build a perspective necessary for the apjphicaof modern economic concepts, precepts, taadistachniques in evaluating business
decision taken by a firm.

Unit | Unit Title. |Content Purpose Skills to be developed
No.
1 Introduction| 1.1 Nature, Scope and significance of managermh@mics. | i) To know the meaning, nature of managerial
1.2 Managerial economics and microeconomics. economics
1.3 Managerial economics and macroeconomics. i) To understand fundamental principles |of
1.4 Main characteristics of managerial economics. economics.
1.5 Fundamental economic concepts- opportunity, cost iii) To know the application of principles of
Discounting Principle, Time perspective, increménta managerial economics in business decision making.
reasoning, equi-marginal concept.
1.6 Application of economics in managerial decisioaking.
1.7 Role and responsibilities of managerial ecoisomi
business.
2 Demand 2.1 Basis for demand - concept of utility i. To understand the concept of utility.
Analysis 2.2 Cardinal Utility approach- Law of marginal u il. To understand the law of diminishing marginal

maximization of utility, consumer surplus.

2.3 Ordinal Utility approach- Indifference Curve,
maximization of utility.

2.4 Law of demand- determinants of demand.

2.5 Elasticity of demand- Price, Income and Crdastieity
of demand.

2.6 Managerial application and importance of etégtof
demand.

utility in law of demand.
iii. To understand the concept of elasticity arsd it

importance in managerial decision making proces
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3 | Demand 3.1 Demand forecasting-Meaning, Methods of demand | i. To understand the concept of demand forecastt;lg
forecasting | forecasting- Expert opinion, surveys and markeeexpents, | and its utility in demand forecasting of new proidu
Time series analysis, Trend ii. To make the students understand different
Projection, Barometric forecasting. methods of demand forecasting
3.2 Demand forecasting for a new product.(Develgpin
Testing and launching of new products)
4 Production | 4.1 Law of supply- Determinants of supply. i. To understand the law of supply.
and Cost 4.2 Theory of production- Meaning and concept of ii. To know the various concept of costs and
Analysis production, revenues.
4.3 Law of Variable Proportions and Returns to al&c
4.4 Cost Analysis- Types of Cost - Economic cost an
accounting cost, Private cost and social cost, #atast and
opportunity cost, Past cost and future cost, Explimst and
implicit cost, Incremental cost and Sunk cost.
4.5 Cost and cost curves under short-run and longFix
cost and variable cost, Average cost and margst| ¢
Relation between average cost and marginal cost.
4.7 Revenue Curves- Concept of average, margimaicaal
revenue under different market conditions, relabetween
average and marginal revenue.
Teaching methodology
Topic | Total Innovative Film shows and Project Expected Outcome
No. Lectures | methods to be| AV Applications
used
1 14 i. Open book i. Online PPTs I. Study costs in a local project. The students will be able to
discussion ii. You tube lectures| ii. Application of cost principles| decipher, analyze and apply the
ii. Interactive theory and practice of Managerial
lectures Economics
2 12 i. Open book i. Online PPTs I. Study of types of elasticity gfStudents will develop an
discussion. ii. You tube lectures demand. understanding of the need of
ii. Group ii. Study of elasticity of demandbusinessman to locate the variqus
discussion with in managerial decision. factors affecting demand of the
examples. product and plans of marketing and
business strategies accordingly.
3 08 ) Interactive|i. Online PPTs I. Study of methods of demandtudents will understand the demand
lectures ii. You tube lectures forecasting in a local firm. forecasting of existing and new
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ii.) Case studies. ii. Comparative study afproduct and its importance |n
.iii.) Teacher driven advantages of methods jomanagerial decision making.

power point demand forecasting.

presentation.

4 14 I. Case studies. i. Online PPTs I. Study of law of variable Students will understand the
lilnteractive il. You tube lectures proportions in a firm. analytics of supply and its various
lectures. li. Study of concept of costs |ruses. Students will follow the

short run and long run. relationship between costs, revenue,
profit and losses.

References

Sr. No. Title of the Book Author/s Publication Place
1 Managerial Economics Domnik Salvatore- Oxfordvdrsity Press Oxford University Press
> "Managerial Economics- Mark Hirschey, . 2. Mark irddhey, Log| 2. Mark Hirschey, Log
"managerial Economics-An"managerial Economics-An
Integrative Approach”, Cengagdntegrative Approach”, Cengage
Learning. Learning.
3 Managerial Economics- D.M.Mithani, Himalaya Pshlhg House Mumbai
4 Managerial Economics, P.L.Mehatha, S.Chand Bhiblg Mumbai
5 Managerial Economics, Pearsp@raig Peterson, Lewis Pearson Education Pearson Education
Education and Jain,
6 Modern Economic Theory K.K.Dewett,
7 Managerial Economics, Marghanshankaran S. Margham Publications, Madras Madras
Publications, Madras
8 Managerial Economics, Thomas Christopher RicGraw Hill Irwin, Boston. McGraw Hill Irwin, Bston.

and Charles,Maurice S.
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Suggested references
Web reference
https://nptel.ac.in/courses/110101005/2

https://nptel.ac.in/downloads/110101005/
http://cec.nic.in/Pages/Home.aspx
http://en.wikipedia.org/wiki/Economics
http://www.investopedia.com/university/economics/#axzz1XwhFTmtm
http://www.tutor2u.net/blog/index.php/economics/
http://www.economicshelp.org/

https://www.intelligenteconomist.com/economics-blogs/
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https://www.coursera.org/courses?query=managerial%20economics
10. https://www.edx.org/course/introduction-to-managerial-economics-0
11. https://www.mooc-list.com/tags/managerial-economics

12. https://online.stmary.edu/mba/courses/managerial-economics

13. https://www.tru.ca/distance/courses/econ3041.html

14. https://www.euromba.org/managerial-economic
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Revised syllabi ( 2019 Pattern ) for three years Bom. Degree course (CBCS)

Course Code — 116 A

Semester - |

Essentials of E- Commerce

Objectives of the course
To acquaint the learner with knowledge on the lsagicE-commerce.

1.
2. To develop knowledge on various types of E-commbtsness.
3.

4. To Develop knowledge on various modes of onlinedaation for crating convenience in day to dagricial transactions and

5.

No. of Credits :- 03

To develop practical knowledge on effective desiiVebsite and Domain Registration.

promoting cashless economy.
To introduce the learner to the concept of Elettr@ata Inter exchange and its significance.
Depth of the program — Fundamental Knowledge

Unit - .
NG Unit Title Contents Purpose Skills to be developed
Concept, Features and Functions of e-commerce 1. Conceptual understanding of basics of e-
. practices v/s traditional practices ,scope andéitiuins commerce
Overview of
. of e-commerce ,
1 Electronic . . .
Recent trends in e-commerce , Risks in
Commerce(EC) .
e- commerce and preventive measures
Types of e- Definition and types of e-commerce business : B2B, 1. Awareness on the various forms of e-
2 Commerce B2C, C2B, C2C,B2G, C2G, B2A, C2A and P2P, B2ZB commerce
Business service provider.
Internet and its role in e-commerce, Mobile andots | 1. Technical knowledge on registration of a
in e-commerce , procedure of registering an Irern domain
domain , establishing connectivity to Internetl$oo | 2. Practical Knowledge on role of Internet in et
3 Infrastructure . g .
and services of Internet , Requisites of selectimg commerce
appropriate domain name ,Website — Essentiabfact3. Analytical skills and Creative skills for web
in designing and importance of an effective website page designing
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E- Payment and
Electronic Data
Inter exchange

A. E- Payment : Transactions through Internet ,

requirements of e-payments systems, functionin
of Debit and credit cards, pre and post payment
services

Overview on Online Payment Portals and apps
India, CC Avenue, Paytm, BHIM, UPI, Phone P
etc.

Concept of Payment Gateway and Payment
Processor

. Electronic Data Inter exchange Evolution, uses

benefits, Working of EDI, EDI standards (includg
variable length EDI standards), Cost Benefit
Analysis of EDI, Electronic Trading Networks,
EDI Components, File types, EDI Services , ED

n

D

D
(72}

g 2.

Practical Oriented Skills on E-commerce
Conceptual Clarity on Online Payment

Process

Conceptual Clarity on EDI and Electronic

Software.

Teaching Methodology

Topic | Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
Developing
Lecture Methods / Guest . . . .
1 10 Online Educational Videos understanding on E-
Lectures
commerce
5 12 Guest Lectures by subject | Online Educational Videos | Case study on any one | Awareness on various
Experts / Case Study and Success stories success story e-commerce platforms
. Technical , Practical ,
PPT / Lectures / Guest Demonstration by Industry . .
3 12 Analytical and Creative
Lectures Expert .
Skills
Actual online transactions
4 14 Live Online Educational Videos gLIiMrénlegr?ZsS;e\;iznd Technical and Practical
Demonstrations/PPT/Lecture . P Skills
online payment for small
value orders (can be
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undertaken as a group)
Payments to vendors via
various payment apps

K

apps
Method of Evaluation
Subject Internal Evaluation External Evaluation Sugyested Add on Course
Unit — | MCQ /Written Test /PPT As per Universitgrms Certificate Web Page Designif
Unit — I MCQ/Written test /Report Writing As per University norms Certificate course on Digital
Marketing
Unit — 11l Written Test/ Report and /or PPT on As per University norms
any 5 well designed websites
Unit — IV Written Test / MCQ As per University norms
References :
List of Books Recommended :-
1. The Complete E-Commerce Book - By Janice Reynolds
2. E-Commerce Website optimization — By Dan CorxefnJand Johaan van Tonder
3. E- Commerce — An Indian Perspective — By P.T.Jo&eph
4. E- Commerce — Business, Technology, Society — Byn€éh c. Laudomn and Carol Guercio Traver
5. Essentials of E-Commerce Technology — By. V.Rajaram
6. E Business R(Evolution)- By Daniel Amor
7. E-Commerce Management - By Krishnamurthy
8. E-Commerce: Strategy, Technologies and ApplicatBynsDavid Whiteley

*kkkk
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Revised Syllabi (2019 Pattern) for three years B.Gn Degree Course (CBCS)

Semester - |

Insurance and Transport- |

Course Code — 116 -B

Objectives:

1. To acquaint students with the concepts of Inmga
2. To create awareness regarding basic knowledy4t aife Insurance, Fire Insurance and Marine lasue.
3. To make the students aware of career oppoisnit the field of Insurance

(Insurance)

No. of Credits :-03

Unit Topic No. of Teaching Method Proposed skills to be
No. Lectures developed
1. | Introduction to Insurance 16 Lecture, » Understanding the concept
1.1 Meaning and Nature of Insurance PPT, of insurance
1.2 Importance of Insurance Group Discussion,
1.3 Scope of Insurance Library Work,
1.4 Principles of Insurance Assignment
1.5 Risk and Insurance Companies
1.6 Types — Life and General Insurance
1.7 Difference between Life and General
Insurance
1.8 Career opportunities in Insurance Sector
2. | Life Insurance 16 Lecture, » Understanding the concept
2.1 Meaning and Features of Lifelnsurance PPT, of life insurance.
2.2 Nature of Life Insurance Group Discussion,
2.3 Origin of Life Insurance Library Work,

2.4 Importance of Life Insurance

2.5 Principles of Life Insurance

2.6 Types of Life Insurance Policies

2.7 Procedure of Life Insurance Contract

Study Visit to Office
of the Insurance
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3. | Fire Insurance 08 Lecture,PPT, » Understanding the concept
3.1 Meaning and Features Group Discussion, of fire insurance
3.2 Nature of Fire Insurance Contract Library Work,
3.3 Types of Fire Insurance Policies

4. | Marine Insurance 08 Lecture,PPT, » Understanding the concept
4.1 Meaning and Features Group Discussion, of marine insurance
4.2 Marine Insurance Contract Library Work,
4.3 Types of Marine Insurance Policies Assignment
Total 48

References:

Khan M.Y. (1997), Financial Services, Tata McGrewl-Fublishing Company Limited New Delhi .
Mishra M.N. (2004) Insurance - Principles and RcactS. Chand and Company Ltd. New Delhi.
Gulati Neelam C., Principles of Insurance Managirexcel Books.

Haridas R., Life Insurance in India, New Centuryation New Delhi.

Godwin Frank, The Principles and Practice of FArgukance, Isaac Pitman and Sons Ltd. London.
Panda G.S., Principles and Practice of Insuranab/afi Publishers Ludhiyana.

Kanwal L.S., Text Book of Insurance, Kalyani Pubéss Ludhiyana.

Mathhew M.J., Insurance, RBSA Publisher Jaipur.

TRIBAG, TAHATATE, T STHATGTH ORI
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Course Code — 116 - C

Objectives of the Course
To introduce the basic concepts in Marketing.

To give the insight of the basic knowledge of Mar8egmentation and Marketing Mix
To impart knowledge on Product and Price Mix.

To establish link between commerce, business amiatiag.
To understand the segmentation of markets and Nagkblix.
To enable students to apply this knowledge in prality by enhancing their skills in the field ofdvketing.

1.

o gk wh

Semester - |

Marketing and Salesmanship- |

(Fundamentals of Marketing)

No. of Credits :-03

Unit
No.

Unit Title

Contents

Purposed Skills To Be
Developed

Introduction to Market
and Marketing

1.1 Meaning and Definition of Market

1.2 Classification of Markets

1.3Marketing Concept: Traditional and Modern

1.4Importance of Marketing

1.5Functions of Marketing:
Buying, Selling, Assembling, Storage, Transaaon,
Standardization, Grading, Branding, Advertising,
Packaging, Risk Bearing, Insurance, Marketing
Finance, Market Research and Marketing Informat|

1.6 Selling vs. Marketing

The basic knowledge of Marke

and Marketing will be

developed amongst students.

on.
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2 Market Segmentation
and Marketing Mix

2.1 Market Segmentation: -
2.1.1Introduction

2.1.2 Meaning and Definition
2.1.3Importance
2.1.4Limitations

2.1.5Bases for Segmentation
2.2 Marketing Mix
2.2.1Introduction
2.2.2Meaning & Definition
2.2.3Elements of Marketing Mix- Product, Price, Pla

and Promotion

2.2.4Importance of Marketing Mix

Students will develop the

Marketing Segmentation

concept of Marketing Mix.

knowledge along with the basic

3 Product Mix and Price
Mix

3.2 Product Mix

3.3 Price Mix

3.2.1 Meaning and Definition

3.2.2 Product Line and Product Mix
3.2.3 Product Classification

3.2.4 Product Life Cycle
3.2.5Factors Considered for Product Management

3.3.1 Meaning and Definition

3.3.2 Pricing Objectives

3.3.3 Factors Affecting Pricing Decision
3.3.4 Pricing Methods

Students will get proper insigh
of Product and Price Mix.

—t
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4 Place Mix and a. Place Mix Students will develop the skill$
Promotion Mix I. Meaning and Definition of Place Mix of promoting a product along
il Importance with gaining knowledge about
iii. Types of Distribution Channels — consumer | the distribution channels.
goods and Industrial Goods
V. Factors Influencing selection of Channels
4.2 Promotion Mix
4.2.1 Meaning of Promotion Mix
4.2.2 Elements of Promotion Mix- Personal Selling,
Public Relation and Sales Promotion
4.2.3 Factors Affecting Market Promotion Mix

4.2.4 Promotion Techniques or Methods
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Teaching Methodology

Topic | Total Innovative Methods | Film shows and AV Expected Outcome
No. | Lectures to be used Applications
1 14 Power Point Short Film Student will get acquainted with the basics of
Presentation, AV Application marketing field.
Survey Analysis
2 07 Power Point Short Film It will highlight on the core marketing concepts
Presentation, AV Application namely ‘Marketing Mix'. It will help students to
Survey Analysis, implement this knowledge in practicality by
Group Discussion enhancing their skills in the field of market
segmentation.
3 14 Conceptual Learning AV Application Students will develop the skills Bficing the
Group Discussion product along with gaining knowledge on Product
Mix
4 13 Conceptual Short Film, It will help the students to apply the various
Learning, AV Application techniques of Promotion and understand the
Power Point Use of You Tube various channels of distribution
Presentation,
Group Discussion
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References

Sr. Title of the Book Author/s Publication Place
No.
1 Marketing Management Philip Kotler Pearson Pubiicat
2 Marketing Management Rajan Saxena McGraw Hill Edana
3 Principles of Marketing Philip Kotler Pearson Puahtion
4 Sales & Distribution Management Tapan K Panda Q@kRublication
5 | Advertising Management Rajiv Batra Pearson Pubtioat
6 Retail Management Swapna Pradhan McGraw Hill
Publication
7 Retail Management Gibson Vedamani Jayco Publication
8 Marketing Management V. S. Ramaswamy & S. Macmillan Publication
Namakumari
9 Supply Chain Management Sunil Chopra, Peter Meirdl&/. | Pearson Publication
Karla
S
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Semester - |
Consumer Protection and Business Ethics - |
Course Code — 116 -D No. of Credits :-03

Objectives of the Program

1. To develop general awareness of consumerism anhengiudents.

2. To understand the consumers rights, responsilaitity role of United Nations.

3. To have a comprehensive understanding about tlsérexiaw on consumer protection in India.

4. To create awareness among the students abouteligulrtesses machinery and basic procedures folimguednsumer dispute.
5. To understand the issues relating to e-commerBan&ing emerging issues and internet regulations.

Unit Unit Title Contents Purpose Skills to be developed

No.

1 | Consumer Consumerism- Meaning, Evolution, Rational, Needl puanderstand the concept of
Protection - | Importance of Consumerism, consumerism
An Overview | Consumer protection- objectives, scope and impoggarEquip the students with knowledge

Consumer rights and Standardization the evolution, need and

United Nations guideline on consumer protectipimportance, of consumerism

Objectives, scope of application , general priresphnd Understand the role of United

framework for consumer protection Nations to protect consumer’s
interest.

2 | Consumer Consumer education-Need and importance, Consuiandling the emerging issues
Education and | Responsibility about consumer protection
Awareness Role of consumer Association and Councils in coreym

education and Awareness- Voluntary organizatjoAcquaint knowledge and skills for
Consumer protection councils, Media, Educationatitute | career opportunity.

and Government

Skills required for career in Consumer studieglifiel
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5. | Consumer Consumer Protection Movement in India Compressive understanding about
Protection Consumer Protection Act 1986 Overview features,the existing consumer protection
Law in India * | important definitions-consumers, Goods, servicesfett ,| Act 1986.

Deficiency, unfair trade practices, Dispute, Cormgla | Apply the Law for consumer
Objectives, Consumer Disputes Redressal Agencm@stection

(Composition, Jurisdiction, Powers and Functiol

Procedure of filling complaint and Procedure toldeih

complain.

6. | E -Commerce| E Commerce- scope and limitations, Need and impoeta Understand the concept of (E
and consumer| of E commerce , Prospects and challenges of Ecooemeommerce and Consumer
Protection and its effect on consumer Protection

Need and importance of E-Education Acquaint students about various

consumer Protection in E-Banking issues of E commerce.

Recent Emerging Issues in E-Commerce Able to appreciate the emerging
guestions and policy issues

[Note: Recent amendments in the Acts and relevantdndmark cases decided by courts are expected to beeidied]

Teaching Methodology

Street play, jingles,
slogan
Competition,

Review of Movie

Topic | Total Innovative Film shows and | Project Expected Outcome

No. Lectures | methods to be AV Applications
used

1 12 Documentary , Short film about | Report Review Acquaint knowledge and
PPT, Narration, consumer maturity to understand the
Quiz, Survey movement, Role of consumers interest
Analysis UN
Article review

2 12 Project making, Use of You tube, | New Emerging Issues To get training to face

in consumer protectio

nemerging issues. To seek
career opportunity in this
field.
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3 12 Case study, Poster| Case Analysis, Recent Laws and To Acquaint knowledge and
making, Interview | Mute court ,E silent feature application of laws
of lawyer , Mute filing of the case
court
4 12 Virtual Learning, | Film on cyber Project on E To defend and safety in e
Group Discussion, | security, Internet | COMMERCE and commerce. To learn e skills
precautions Consumer protection
References
Sr. No Title of the Book Author/s Publication Place
Mr. Bindu Madhav| Akhil Bhartiy | Pune
1 Grahak Darshan Joshi Grahak Panchayat
2 Grahak Sanrakshan Adhiniyam Ad Ghare S S Mu_kun_d Pune
Publication
3 E- Commerce An  IndiahPr-P- T. Joshep PHI Publication New Delhi
Perspective
4 E Banking in India Dr R K Uppal New Century New Delhi
Publication
- r. S. S. Singh} Abhijit New Delhi
° gr(:]r;il;vrgfrrnemeducatlon al (gr.Sapna Chadah | Publication
: Prof. G. V.| Chaitanya Nashik
6 GrahakRaja Jaga Ho Kayandepatil Publication
7 United Nations Guidelines Onunctad.org UNCTAD (L;NCTADS itzerland
Consumer Protection eneva switzerlan
8 The Consumer Protection Actﬁb‘Ct Govt of India Delhi
1986
9 The law of E Commerce Dr A Alghamdi Auther House Mumbai
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Course Code — 116 - E

Semester - |

Business Environment & Entrepreneurship - |

Objectives of the course:

1) To understand the concept of Business Environmahita aspects

No. of Credits :-03

2) To make students aware about the Business Enveonissues and problems of Growth

3) To examine personality competencies most commangjority of successful entrepreneurs and to show these competencies can

be developed or acquired

4) To understand the difference between Entrepreri@amdtnon-Entrepreneurial behaviour

5) To provide knowledge of the significance of Enteurship in economy

6) To familiarize the students with the contributidrselected institutes working to promote Entrepteskip

7) To generate entrepreneurial inspiration throughstbdy of successful Entrepreneurs

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Business Concept- Importance - Inter relationship, betweetunderstanding the concept of Business Environment
Environment environment and entrepreneur, Aspects | ofind its aspects
Environment- Natural- Economic - Political | - Skill-correlating aspects of business environment
Social - Technical - Cultural - Educational - Legaland entrepreneur
& Cross-cultural — Geographical etc.
2 Environment Pollution-Concept and types —Causes of pollutign- Making students aware about business environment
Issues Remedies of Pollution, Remedies of pollution- issues and problems of growth
protecting the natural environment-Conservation Skills-capable of understanding and analysing
of natural resourcesOpportunities in Environment environment issues and finding out solutions| to
resolve these issues
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3 Problems of Unemployment- Concept-Types-Causes-Understanding the problem of growth
growth Remedies, Poverty- Concept- Causes- RemediesSkill-Application of mind to resolve the problem of
Regional ImbalanceConcept-Effects —Solutions|, growth
Social injustice- Concept, Effects, Solutions ,Rlac
Money —Meaning — Sources —Effects- Measures,
Lack of technical knowledge and informatign-
Problems-Remedies

4 The Evolution of the term entrepreneur —Definition -Understanding the concept of entrepreneur,
Entrepreneur Competencies of an Entrepreneur — Distinctiorcompetencies of a successful entrepreneur, reglisin
between a) entrepreneur and managerthe difference between various concepts

b)Entrepreneur and Enterprise, IntrapreneurSkill-knowing the entrepreneurial competencies and
Concept and importance -Distinction betweerimbibing the same by students
Entrepreneur and Intraprenuer

Teaching Methodology- F.Y.B.Com Semester-I, Paper-I

Topic Total Innovative Methods to be | Film Shows and A.V. Project Expected Outcome
No. Lectures used Application
1 12 Case Study-Role play Related videos @Biktribute aspects of businessinderstanding of various
PPT environment in group and aslaspects business
them to prepare in brief repgrenvironment useful for
on it- Field Assignment would be entrepreneurs
2 12 Conducting survey andrFilm shows with the Undertake survey of pollutionUnderstanding of various
collecting information abouthelp of environmentlevel, its ill effects and aspects of pollution and
various types of pollution related organizations | remedies its ill effects
3 12 Collecting necessaryRelated videos andCompilation of facts, figuresUnderstanding of
information through variousPPT and remedies Problems and therr
resources causes and remedies
4 12 Case Study Biographical CDs of Interview of various types g Understanding the
successful entrepreneurs  e.g.  Firstoncept of entrepreneur,
entrepreneurs Generation entreprenedrcompetencies of a
Women entrepreneur, Sociasuccessful entrepreneur
entrepreneur and  collect
entrepreneurial competencies,
Collection of success stories
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of persons organisation in the
e
by eminent entrepreneurs on

=

area, arranging guest lectu

=

various aspects d
entrepreneur an
entrepreneurship

o

References

Sr. No Title of Book Author/s Publication Place

1 Business Environment Francis Cherunilam Himalaya Publishing New Delhi

House

3 Dynamics of Entrepreneurship Desai Vasant Himalaya Publishing New Delhi
Development and Management House

4 Entrepreneurial Development Khanka S.S. S. Chand New Delhi

5 Entrepreneurial Development Gupta, Shrinivasan S. Chand New Delhi

6 Udyog -- Udyog Sanchalaya Mumbai

7 Indian Economy Ruddar Datt, K.P.M. Sundharam (&rd New Delhi
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Revised syllabi (2019 Pattern) for three years B.oo Degree course (CBCS)

Semester — |

Foundation Course in Commerce

Course Code — 116 — F No. of Credits :- 03

Objectives of the course

1. To acquaint the student with knowledge of formbudiness organizations and new business models.
2. To understand the latest government regulationgahdes with relation to business in Indi .

3. To introduce the students to the various entreareal development programmes in India .

4. To update the students with the latest developmer@ervice sector in India.

Depth of the program — Fundamental Knowledge

Unit

NG Unit Title Contents Purpose Skills to be developed
A. Organization — Meaning , Importance = Conceptual Understanding on the
B. Sole Proprietorship , Partnership , LLP , Joint&to various forms of Business
Forms of Companies, Joint Ventures , Cooperative, Government Organization,

form of Business Organization( Departmental,
Corporation , Government company), Non Government
Organizations — Meaning , Definition , Structure ,
Advantages and Disadvantages

1 Business
Organization

Franchise, Brick and Mortar, e- Commerce, Brickd an| 1. Overview of the emerging types of
Clicks ,Nickel and Dime, Freemium , Subscription business models

2 ;izie:ezl; ,Aggregator, Online Market Place , Data LicensiDgta
Models Selling , Digital Advertising ,Affiliate Marketingprop

Shipping , Agency Based, Peer to Peer CatalystéPhat
Block Chain
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1. Overview of recent Industrial Policies in India €W
Industrial Policy 1991, EXIM PolicyIindia New
Foreign Trade Policy 2015 — 202@DI Policy

4. Overview of the various policies
supporting business in India
5. Awareness on the recent

2. Overview of : progmammes to promote and
Industrial a. Start up India support for business
Policies and b. Attal Innovation Mission (AIM)
3 Recent c. Make in India
Programmes d. Digital India
for Start ups in e. Support To Training And Employment Programme
India For Women (STEP)
f. Trade-Related Entrepreneurship Assistance
And Development (TREAD)
g. Pradhan Mantri Kaushal Vikas Yojana
(PMKVY)
Overview of Recent trends — 4. Awareness of Recent Trends in the
1. Banking Sector - Internet and Mobile Banking Service Sector
2. Indian Post Payments Bank
Emerging 3. Insurance Sector —Malhotra Committee Report
4 Trends in 4. Logistics
Service Sector 5. BPO, KPO, TPO, and LPO
6. New trends in Tourism- Religious, Rural, & Medical

trourism
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Teaching Methodology

Lectures from experts of
respective areas

Internet Research Repor

Topic | Total Innovative methods to Film shows and AV Project Expected Outcome
No. | Lectures be used Applications
Developing
. . . Individual assignment understanding on variod
1 12 PPT , Project Charts Educational Videos g .g
report forms of business
organizations
Guest Lectures by subject
Experts / Industry Expert . . . nalysis an nceptual Clarity an
perts / qlus y =Xpe " Educational Videos, Videos on Cf”‘sea _ayss a d Conceptual Clarity and
2 08 Internet Assignments , . . Discussions, Business | Awareness on Latest
. . Real Life success stories
Case Study Discussion on Games Changes
Real Life success stories
Understanding on
various Government
3 14 PPT and Internet Researctr11tt|os.llwww.|nd|a.qov.|n/mv- Report W.rltlng , PoI|C|e§ and
government/schemes Presentation Promotion of
Entrepreneurial spirit
among learners
. Han n Training t
Demonstration Method of ands o a . gto
. . understand online
Online Banking and Field Visit Bakin
4 14 Mobile Banking , Guest | Educational Videos g

Awareness on emerging
trends and knowledge

enhancement

S
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Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit — | MCQ / PPT / Written Test As per Univeysitorms
Unit — I Chart Presentation / MCQ/ Written As per University norms Undertaking a small course
Test underPradhan Mantri
Kaushal Vikas Yojana
(PMKVY)
Unit — 11l Written Test / Open Book As per University norms Certificate Course on Soft Skill
Examination for Business
Unit — IV PPT/ MCQ/Written Test/ Field Visit As per University norms
and Report
References :

List of Books Recommended :-

. Financial Management — I. M. Pandey.

. Financial Management — Theory & practical — Prasabhandra
Financial Management — S. C. Kuchhal
Public Sector in India — Laxmi Nariyan

Indian Economy — KPM Sundaram
Law & practice of banking — S. R. Davar
. The Business Model Book — Adam J Bock , Gerard Geor

1
2
3
4
5. Indian Economy — Rudder Datt
6
7
8
9

. Business Model Innovation — Alexander Osterwaldéves Pigneur

10. https://www.india.gov.in/my-government/schemes

%k k k%
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Revised Syllabus of
Master of Commerce (M.Com.) Semester Pattern witlCredit System
with effect from June 2019

The M. Com. Syllabus for regular students is beawgsed from the academic year 2019-20.
The course structure is as below:-

1. Objectives:

a. To equip and train Post Graduate students to adbepthallenges of business
world by providing opportunities for study and arss$ of advanced commercial
and business methods and processes.

b. To develop independent logical thinking and faatkt personality development.

c. To equip the students to seek suitable careers i@mnagement and
entrepreneurship.

d. To acquaint students with significance of reseandbusiness.

e. To impart skills regarding methods of data collectand their interpretations.

f. To develop communication and analytical skills agetudents.

2. Duration :
The M.Com. Course will be of Two Years duration sisting of two part. l.e. Part | and
Part Il. Each part is having Two Semesters.
Thus, the M.Com. Course is of Four Semesters. Bon &emester, there will be Four
Papers of 100 marks each. M.Com. Degree will KE56D marks in aggregate.

3. Duration and Structure of Programme:
The M.Com (Semester pattern with Credit System)red’rogramme shall be of 2
years’ duration divided into two parts, Part | &t I, and 4 semesters.

4. Eligibility :
The student who has passed any Bachelors degrékisofUniversity or any other
recognized University shall be held eligible todmnitted to M.Com. Course.

5. Course Structure:
The M.Com. degree course will be of two year dorationsisting of four semesters and
of minimum 64 credits as below:

Sr. No. Semester Total Credits
1 Semester | 16
2 Semester Il 16
3 Semester Il 16
4 Semester IV 16
Grand Total 64




Four extra credits for project work af" 4Semester (This will include credits for
fieldwork, data presentation and report writing)

In each Semester, there will be four papers of m@dks each out of whichO marks
will be for Internal Assessment(attendance, home assignments, class tests, donyg t
papers, classroom presentation as@ marks for University Examination. Thus
M.Com. degree examination, four Semesters shalf 4600 marks.

In addition to the above, students are required t@ecure following ten credits. These
credits are compulsory in nature.

Introduction to
. cyber security / Skill Total
Semester Human Rights information development Credits
security
I 1 credit 1 credit -- 2 credits
[l 1 credit 1 credit -- 2 credits
1l -- 1 credit 2 credits 3 credits
v -- 1 credit 2 credits 3 credits
Totgl 2 credits 4 credits 4 credits 10 credits
Credits

» Syllabus and other details regarding ‘Human Rightss been displayed on the
home page of the university website.

» Syllabus and other details regardingntfoduction to cyber security /
information security’ has been displayed on the ‘syllabi’ page of tinéversity
website.



6. The Scheme of PapersThe following will be the Scheme of papers:
The List of Courses

Semester |
Semester Subject | Course | Title of the Paper Hrs/ | Credit | Exam. Maximum Marks
Types Code Week Hours | Internal | Univ. | Total
Core 101 Management 04 04 03 40 60 100
Compulsory Accounting
102 Strategic 04 04 03 40 60 100
Management
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
Core 103 Advanced 04 04 03 40 60 100
Elective/ Accounting
Optional 104 | Income Tax 04 04 03 40 60 10
Subjec.:ts/ Group B (Commercial Laws & Practices)
Special 105 | Information systen] 04 04 03 40 60 100
Subjects and E-Commerce
Practices
106 Intellectual 04 04 03 40 60 100
Property Laws
Group C (Advanced Cost Accounting & Cost system)
107 Advanced Cost 04 04 03 40 60 100
Accounting
Semester 108 Costipg Technique 04 04 03 40 60 100
| Examination s and
Responsibility
Accounting
Group D (Co-operation & Rural Development)
109 Co-operative 04 04 03 40 60 100
Movement in India
110 Rural Development 04 04 03 40 60 100
Group E (Business Practices & Environment)
111 Organized Traders| 04 04 03 40 60 100
and Markets
112 Business 04 04 03 40 60 100
Environment and
Policy
Group F (Business Administration)
113 Production and 04 04 03 40 60 100
Operation
Management
114 Financial 04 04 03 40 60 100
Management
Group G (Advanced Banking & Finance)
115 Legal Framework 04 04 03 40 60 100
of Banking
116 Central Banking 04 04 03 40 60 10
Group H (Advanced Marketing)
117 Marketing 04 04 03 40 60 100
Techniques
118 Consumer 04 04 03 40 60 100
Behaviour




Semester Il

Semester Subject | Course | Title of the Paper Hrs/ | Credit | Exam. Maximum Marks
Types Code Week Hours | Internal | Univ. | Total
Core 201 Financial Analysis 04 04 03 40 60 100
Compulsory and Control/
Semester Principals of Financia
Il Accounting
202 | A. Industrial 04 04 03 40 60 100
Economics
B. Business Statistics
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
Core 203 Specialized Areas in| 04 04 03 40 60 100
Elective/ Accounting
Optional 204 Business Tax 04 04 03 40 60 100
Subjects/ Assessment &
Special Planning
Subjects Group B (Commercial Laws & Practices)
205 E- Security & Cyber 04 04 03 40 60 100
Laws
206 Laws Regulating to 04 04 03 40 60 100
Copyrights & Design
Group C (Advanced Cost Accounting & Cost system)
207 Application Cost 04 04 03 40 60 100
Accounting
208 Cost Control & Cost 04 04 03 40 60 100
System
Group D (Co-operation & Rural Development)
209 International Co- 04 04 03 40 60 100
operative Movement
210 Management of Co- 04 04 03 40 60 100
operative Business
Group E (Business Practices & Environment)
211 Modern Business 04 04 03 40 60 100
Practices
212 Business Environment 04 04 03 40 60 100
Analysis
Group F (Business Administration)
213 Business Ethics & 04 04 03 40 60 100
Professional Value
214 Elements of 04 04 03 40 60 100
Knowledge
Management
Group G (Advanced Banking & Finance)
215 Banking Law & 04 04 03 40 60 100
Practices
216 Monetary Policy 04 04 03 40 60 100
Group H (Advanced Marketing)
217 Customer 04 04 03 40 60 100
Relationship
Management &
Retailing
218 Services Marketing 04 04 03 40 60 100




Semester llI

Semester Subject | Course Title of the Hrs/ | Credit | Exam. Maximum Marks
Types Code Paper Week Hours | Internal | Univ. | Total
301 Business Finance 04 04 03 40 60 100
Core
302 | Research 04 04 03 40 60 100
Compulsory Methodology for
Business
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
303 | Advanced 04 04 03 40 60 100
Auditing
304 | Specialized 04 04 03 40 60 100
Auditing
Group B (Commercial Laws & Practices)
305 Laws Relatingto] 04 04 03 40 60 100
International
Core Business
Elective/ | 306 | WTO—-Norms & 04 04 03 40 60| 100
Optional Practices
Subjects/ Group C (Advanced Cost Accounting & Cost system)
Spepnal 307 | Cost Audit 04 04 03 40 60 100
Subjects 7308 | Management 04 04 03 40 60| 100
Audit
Group D (Co-operation & Rural Development)
309 Co-operative 04 04 03 40 60 100
Credit System
310 | Co-operative 04 04 03 40 60 100
Banking System
Group E (Business Practices & Environment)
311 Entrepreneurial 04 04 03 40 60 100
Behaviour
312 Entrepreneurship 04 04 03 40 60 100
Semester Group F (Business Administration)
i 313 Human Resource 04 04 03 40 60 100
Management
314 | Organizational 04 04 03 40 60 100
Behaviour
Group G (Advanced Banking & Finance)
315 Foreign 04 04 03 40 60 100
Exchange
316 International 04 04 03 40 60 100
Finance
Group H (Advanced Marketing)
317 | International 04 04 03 40 60 100
Marketing
318 Marketing 04 04 03 40 60 100
Research




Semester IV

Semester Subject | Course | Title of the Paper Hrs/ Credit | Exam. Maximum Marks
Type Code Week Hours
401 Capital Market and 04 04 03 40 60 100
Core Financial Services
Compulsory| 402 Industrial 04 04 03 40 60 100
Economic
Environment{OR)
Operations
Research
To choose any one Group of the following
Group A (Advanced Accounting & Taxation)
403 Recent Advancesin 04 04 03 40 60 100
Accounting,
Taxation, Taxation
Semester and Auditing
vV 404 | Project Work/ Casg 04 04 03 40 60 100
Studies
Group B (Commercial Laws & Practices)
Core 405 | Recent Advancesin 04 04 03 40 60 100
Elective/ Commercial Laws
Optional and Practices
Subjects/ 406 | Project Work/Case| 04 04 03 40 60 100
Special Studies
Subjects Group C (Advanced Cost Accounting & Cost system)
407 Recent Advances in 04 04 03 40 60 100
Cost Auditing and
Cost System
408 Project Work/Case| 04 04 03 40 60 100
Studies
Group D (Co-operation & Rural Development)
409 Recent Advancesin 04 04 03 40 60 100
Co-operative and
Rural Development]
410 Project Work/Case| 04 04 03 40 60 100
Studies
Group E (Business Practices & Environment)
411 Recent Advancesin 04 04 03 40 60 100
Business Practices
and Environment
412 Project Work/Case| 04 04 03 40 60 100
Studies
Group F (Business Administration)
413 Recent Advances in 04 04 03 40 60 100
Business
Administration
414 Project Work/Case| 04 04 03 40 60 100
Studies
Group G (Advanced Banking & Finance)
415 Recent Advances in 04 04 03 40 60 100
Banking and
Finance
416 Project Work/Case| 04 04 03 40 60 100
Studies
Group H (Advanced Marketing)
417 Recent Advancesin 04 04 03 40 60 100
Marketing
418 Project Work/Case| 04 04 03 40 60 100

Studies




7. Scheme of Examination:

The examination of regular students of M.Com. degreurse of the University of Pune
admitted in the academic session 2019-20 and stitdl be based on:

(a) Semester Examination

(b) Continuous Assessment

(c) Choice Based Credit System, and

(d) Semester Grade Point Average and Cumulative Grauié Rverage System

For each paper of 100 marks, there will be an Interal Assessment (1A) of 40 marks
and the University Examination (UE) of 60 marks/ 3hours duration at the end of
each semesterA candidate who will secure at least 40% markstt@t to each paper
will be given 4 credits. A candidate who does naégthe examination is any subject or
subjects in one semester will be permitted to appeauch failed subject or subjects
along with the papers of following semesters.

The Internal Assessment for each paper will be 40 anks, which will be carried out
by the department during the term. The InternaleAsment may be in the forms of
written test, seminars, term papers, presentat@ssgnments, orals or any such others.
The distribution of internal assessment marks diels follows:

Midterm Test 20
Presentation/Role Play 10
Case studies/ Group Discussiot 10

—

There shall be four semester examinations: firstester examination at the middle of
the first academic year and the second semestenieaton at the end of the first
academic year. Similarly, the third and fourth sstmeexaminations shall be held at the
middle and the end of the second academic yeagmecasely.

The candidates shall be permitted to proceed flafitst semester up to final semester
irrespective of their failure in any of the semeseaminations subject to the condition

that the candidates should register for all thearsubjects of earlier semesters along
with current (Subsequent) semester subjects.

8. Research project work:

There will be a Research Project to be prepared siyident during the fourth semester.
The objective of the project work is to introdu¢edents to research methodology in the
subject and prepare them for pursuing researchheorétical or experimental or
computational areas of the subject. The projeckvi®to be undertaken under guidance
of a teacher allotted to a student by the departmen

Division of marks Marks

Synopsis with working bibliography 40 marks
(Internal Assessment)
A full project Report (Minimum 50-80 40 marks
pages)
Viva Voce 20 marks




| Total | 100 marks|

As the Research Project is based on the self-slodg by the candidate and evaluated
for 100 marks altogether, having four credits. Tdreject may be evaluated by two

examiners one internal and one external, selected the panel of PG examiners of the
University. The Viva voce must be conducted bytdachers selected out of the panel of
PG examiners maintained by the University.

The candidates have to submit the project 15 dajsrd the commencement of the
fourth semester university examination. The projesgort shall be type-written and
submitted in duplicate. A candidate who fails tdmit the project may resubmit the
same in the subsequent semester examination faratiea. The project work activities
must be duly supported by documentary evidence tenlolorsed by the Head or Guide.

9. Standard of passing:
A candidate shall be declared to have passed ipdper provided he/she has secured
minimum GP of 4.5 in the UNIVERSITY EXAMINATION andsRADE POINT
AVERAGE of 4.0 in aggregate of UNIVERSITY GRADE antNTERNAL
ASSESSMENT taken together.

10. Classification of successful candidates:

Candidates who secured not less than 60% of aggregsrks (INTERNAL
ASSESSMENT +UNIVERSITY EXAMINATION ) in the wholexamination shall be
declared to have passed the examination in thtecfass. All other successful candidates
shall be declared to have passed in second classlidates who obtain 70% of the
marks in the aggregate (INTERNAL ASSESSMENT +UNNERY EXAMINATION)
shall be deemed to have passed the examinatiansticlass with distinction.

A student who passes in all the courses will bdaded to have passed the M.Com.
degree with the following honors.

CGPA in (4.00, 4.99)
CGPA in (5.00, 5.49)
CGPA in (5.50, 5.99) Higher Second Class
CGPA in (6.00, 7.99) First Class

CGPA in (8.00, 10,00 - First Class with Distinction

Pass Class
Second Class

11. Scheme of Credits:

Sixty (60) hours of teaching will lead to four creds (which mean four hours per week
teaching in one semester) and long term paper dsaweresentation will carry one
credit. Each semester shall offer 16 credits oremo

12. Grade Points Scheme:

The term grading system indicates a 10 — pointe sxfeevaluation of the performance of
students in terms of marks obtained in the Intearad External Examination, grade
points and letter grade. The total performancehiwita semester and continuous
performance starting from the first semester adicated respectively by Grade Point



Average (GPA) and Cumulative Grade Point AveragR®&). Candidates who pass all
the examinations prescribed for the course in itisé dppearance itself alone are eligible
for Ranking.

The 10-point scale would be used to convert matkob100 to grades and grade points
according to the following table:

Marks as Percentage Grade Grade Point
[75.0, 100] o) 10.0
[70.0, 74.9] A+ 9.0
[65.0, 69.9] A 8.0
[60.0, 64.9] B+ 7.0
[55.0, 59.9] B 6.0
[50.0, 54.9] C+ 5.5
[45.0, 49.9] C 5.0
[40.0, 44.9] D 45
[00.0, 39.9] F 0.0

13. Structure of Transcript:

At the end of each semester, student will be gavéranscript showing the performance
and result in each course. The transcript showrsedch course the title of the course,
credit values, grade in UNIVERSITY EXAMINATION , gde in INTERNAL
ASSESSMENT , grade point index, result as passibr Also, the semester grade point
average (SGPA) and cumulative grade point aver@ag&@) will be shown. Further the
equivalent percentage of marks corresponding to @GP CGPA to equivalent
percentage is given by:

10x CGPA if CGPA /SGPA is in [4.00, 6.00]
Equivalent percentage marks = 5x CGPA + 30 if CGPA /SGPA is in [6.00, 9.00]

25CGPA - 150 if CGPA /SGPA is in [9.00, 10.00]

The above formula computes to the following table:

Range in % of Range of Letter Grade Division
Marks CGRADE POINT
AVERAGE
[75.0, 100] [9.00, 10.00] 0] First Class with Distiion
[70.0, 74.9] [8.00, 8.99] A+
[65.0, 67.9] [7.00, 7.99] A First Class
[60.0, 64.9] [6.00,6.99] B+
[55.0, 59.9] [5.50, 5.99] B Higher Second Class
[50.0, 54.9] [5.00,5.49] C+ Second Class
[45.0, 49.9] [4.50, 4.99] C Pass Class
[40.0, 44.9] [4.00, 4.49] D
[00.0, 39.9] [0.00, 3.99] F Fail




Thus the percentage of Marks can be obtained mguke following table:

CGRADE % of CGRADE | % of | CGRADE % of CGRADE % of
POINT Marks POINT Marks POINT Marks POINT Marks
AVERAGE AVERAGE AVERAGE AVERAGE

4.0 40.0 5.5 55.0 7.0 65.0 8.5 725

4.1 41.0 5.6 56.0 7.1 65.0 8.6 73.0

4.2 42.0 5.7 57.0 7.2 66.0 8.7 735

4.3 43.0 5.8 58.0 7.3 66.0 8.8 74.0

4.4 44.0 5.9 59.0 7.4 67.0 8.9 745

4.5 45.0 6.0 60.0 7.5 67.0 9.0 75.0

4.6 46.0 6.1 60.0 7.6 68.0 9.1 775

4.7 47.0 6.2 61.0 7.7 68.0 9.2 80.0

4.8 48.0 6.3 61.0 7.8 69.0 9.3 82.5

4.9 49.0 6.4 62.0 7.9 69.5 9.4 85.5

5.0 50.0 6.5 62.0 8.0 70.0 9.5 87.5

5.1 51.0 6.6 63.0 8.1 70.0 9.6 90.0

5.2 52.0 6.7 63.0 8.2 71.5 9.7 92.5

5.3 53.0 6.8 64.0 8.3 71.0 9.8 95.0

5.4 54.0 6.9 64.0 8.4 72.0 9.9 97.5
10.0 100.0

14. Distribution of Periods:
There shall be 60 periods for each subject to cthwerentire teaching of 4 credits. This
will be distributed as follows:

Particulars Periods
Teaching session per programme 48
Assignment/ Test 04
Role play/ Group Discussion 04
Case studies and presentation 04
Total 60

15. Standard of Passing.
Regular students: - A candidate is required toinkt8% marks in each of course in both
Mid Semesters and Semester end. It means passpagassly at Mid-Semester and
semester Examinations is compulsory.

16. Award of Class.
a. The class in respect of M.Com. Examination will dgarded on the basis of

aggregate marks obtained by the candidates inhall sixteen papers at the
Semester |, 11, lll, and IV together.
The Award of class shall be as under:-

Marks Obtained Class
70% and above First Class with Distinction.
60% and above but less than 70% First Class.
55% and above but less than 60% Higher Second.Class




50% and above but less than 55% Second Class.
40% and above but less than 50% Pass Class.
Less than 40% Fail.

b. Improvement: - A candidate having passed M.Comntimation will be allowed
to improve the performance. The same is terme€kss Improvement Scheme’
under which improvement of performance shall bevadid only at the Semester
end Examination.

c. A candidate after passing M.Com. Examination wdl dlowed to appear in the
additional Special Subject after keeping necestargs in the concerned special
subject only, for which a passing certificate v issued.

17. Medium of Instruction :
The use of Marathi is allowed for writing answers the examination except for
following courses:
a. Management Accounting
Financial Analysis & Control
Business Statistics,
Advanced Accounting and Taxation
Advanced Cost Accounting and Cost Systems.

® oo

18. Qualification of the Teachers :
The Teachers recognized to teach the subjectsra®lgeCourse shall be deemed to be
recognized in the corresponding equivalent subjaatier Revised Course.
In case of: A) Business Statistics, B) IndustriabBomics, C) Co-operation and Rural
Development, D) Advanced Banking and Finance andR&jearch Methodology and
Project Work- Paper-IV of each Special Subject, ftiowing qualifications be made
applicable.

A. Business Statistics M.Com, M.Phil with Statistics or Research Methodpl@s
one of the Papers at M.Com /B.Com /M. Phil exannimatvith 5 years degree
teaching experience or M.A./M.Sc. With Statistiewing 5 years degree teaching
experience.

B. Industrial Economics: M.Com., M. Phil with Business Economics/Econonats
Industries or Economics as one of the papers a&ddn/ M.Com Examination
with 5 years degree teaching experience or M.AnBoucs with 5 years degree
teaching experience.

C. Co-operation and Rural Development:M. Com, M. Phil. With 5 years degree
teaching experience or M.A. Economics (with Co-atien Rural Economics)

D. Advanced Banking and FinanceM. Com., M. Phil., with Banking as one of the
papers at B.Com/M.Com examination 5 years degeeshieg experience.

E. Research Methodology and Project Work:M.Com. M.A (Eco.) M.Phil./Ph.D.
with 5 years degree teaching experience.

F. Similarly all the changes in qualification as peGUC norms and guidelines shall
also be applicable as and when the changes coménce (If applicable)

____________ O-----------



Revised syllabi (2019 Pattern) for two years M. ContCourse (CBCS)
Semester: |
Subject: Management Accounting
Course Code: 101

Depth of the programme: Basic Knowledge with recent advancement and itéicgiplity
Objectives of the Programmme:
1. To enhance the abilities of learners to develogctreept of management accounting and its sigmiéiean the business.

2. To enhance the abilities of learners to analyzditfamcial statements.

3. To enable the learners to understand, develop pply the techniques of management accounting ifitlaacial decision making in the
business corporates.

4. To make the students develop competence with tisaige in managerial decision making and control.

L,J\lr:t Unit Title Contents Purpose Skills to be developed
1 Accounting 1. Limitations of conventional Financial Accounting To understand the concept of Finangial
for Emerging 2. Emergence of Management Accounting and C@gicounting and its limitations,
Sectors Accounting emergence of Management Accounting
3. Advantages of Management Accounting and C@$fd Cost Accounting, its advantages and
Accounting , _distinction ~ between ~ Management
4. DIStInCtIQn between Management Accounting and (’(A%counting and Cost Accounting.
Accounting
5. Management Accounting as a decision making tool
) Application of 1. Marginal Costing and Cost-Volume Profit (CVPJo understand the concept of Marginal
Management Analysis, Key Factors Costing, its applications, different
Accounting 2. Decision Making through Managerial Cost Accountingichniques of managerial cost accounting
Techniques (Make or Buy Decision) Purchasing and Leasing and Fixed and Variable Cost Analysis|in
3. Technigues and Managerial Cost Accounting decision making process.
4. Standardization of Accounting System
a. Fixed and Variable Cost Analysis
b. Application of Fixed and Variable Cost Analysis
technique in decision making process




3 Budgets as a 1. Budget Manual To understand the concept of budget and
' tool for 2. Budget Committee and Budgetary Control budgetary control, types of budgets and
Decision 3. Preparation of Budget preparation of functional budgets in an
Making 4. Master Budget organization.
5. Purchase and Sales Budgets
6. Fixed and Flexible Budget
7. Cash Budget
4 Working 1. Concept and definition of working capital, To understand the concept of Working
' Capital 2. Deter_mination of Working capital, Assessment | (fapital Management, determination |of
Management Wor!«ng working capital, components of working
such as cash management _ inventory management.
4. Accounts receivable management and inventory
management.
References
Sr. No. Title of the Book Author/s Publication Place
1. Management P C. Tulsian Tata McGraw Hill Publishing New Delhi
Accounting Company
2. | Management AMukharji & M. Hanif Tata McGraw Hill Publishing New Delhi
Accounting Company
3. | Management S. N. Maheshwari & S.K. Vikas Publishing House Pvt. Ltd. New Delhi
Accounting Maheshawari
4. Advanced Accounting M. C. Shukla & S.P. Gerwal S. Chand and Co. Ltd. wiNDeelhi
5. Advanced Accountancyf S.P. Jain & K.N. Narang Kalyani Publishers New Delh




6. Advanced Accountancy R.L. Gupta & M. Radhaswamy S. Chand and Co. Ltd. w Delhi

7 Advanced Accounting | Pr- Sadashiv Sirgave Success Publications Pune

8. Principles of ) . L .
Management S. N. Maheshwari Vikas Publishing House Pvt. Ltd. New Delhi
Accounting

9. Management |.M. Pandey Vikas Publishing House Puvt. Ltd. NewtbDe
Accounting

10. Advanced Management Ravi Kishore Taxman New Delhi
Accounting

11. Management Dr. Arun Gaikwad Success Publications Pune
Accounting

12. | Management Dr. Yashodhan Mithare Success Publications Pune
Accounting

Suggested references
Web reference
Sr. No Lectures PPTs Articles
1 Introduction to | Management How do managers react to a Peer’s situation? Theeirce of environmental similarity on

Cost &
Management
Accounting: CA
Raj K. Agarwal
(On youtube)

Accounting: An
Introduction to
concept and
Methods: Igor
Baranov

budgetary reporting: James N. Cannon
(https://www.sciencedirect.com/science/article/di384500518300659

Decision Making

Management

The role of cognitive frames in combined decisiahsut risk and effort: Karla Oblak, Mina
Licen and othershitps://www.sciencedirect.com/science/article/pii/8)44500517300239




in Cost and Accounting:
Management James T. Mocky
Accounting: CA | and Others
Naresh Agarwal
(On youtube)
- Identity conflict and the paradox of embedded agemthe management accounting
I_;B)Lljddggttaarl;d X(?cnoigniir:]ag:: profession: Add_ing anew piece to_the theoretiiw: Kate E. Horton
Control: CA (https://www.sciencedirect.com/science/article/pii/8)44500516300245

Naresh Agarwal
(On youtube)

Maher, Stickney
and Weil

Working Capital
Management:
Shivansh
Sharama (On
youtube)

Study Material
PPT: ICMAI,

Regulation and adaptation of management accouimimgyations: The case of economic val
added in Thai state-owned enterprises: Pimsiri @miwand others
(https://Iwww.sciencedirect.com/science/article/pii/8)44500517300100

ue
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Revised syllabi (2019 Pattern) for two years M.ConDegree course (CBCS)

Objectives of the course

Semester : -1 (M.Com Part — 1)

Subject : - Strategic Management

Course Code - 102

» Tointroduce the students to the emerging chaimgg® modern business environment

* To develop the analytical , technical and managskidls of students in the various areas of BussnAdministration

* To empower to students with necessary skill to bexeffective future managers and leaders

* To develop Technical skills among the studentsi&signing and developing effective Functional egags for growth and

sustainability of business

Depth of the program — Fundamental Knowledge

Unit
No.

Unit Title

Contents

Purpose Skills to be developed

Introduction to Strategic
Management

Strategy - Concept and its evloution
Strategic Management Characteristics ,
dimensions and Approaches to strategic
Decision Making

Strategic Management Process
Components of Strategic Management

Model — Policies , Role of Top Management

Strategic implications of Social and Ethical
Issues

Understanding of the concept of Strategic manager
To understand the process of Strategic Manageme

Strategy Formulation ,
Strategic Analysis and

Organizational Goals, Mission and Social
Responsibility

Understanding the External and

nen
nt

Internal Business Environment for effective Strgteg




Strategic Planning

Analysis of Business Environment

Internal analysis for Strategic Advantage —+

Strategic Planning — meaning, steps,

alternatives, advantages and Disadvantages.

Designing an effective Strategic Plan

formulation

Development of Strategic
analytical skills
Skills to design an effective
Strategic Plan

Strategic Choices and
Strategy Implementation

Generating Strategic Alternatives for
Stability, Growth and Sustainable Strateqgi
Evaluation of Strategic Alternatives for
developing Product portfolio Models and
selection of Suitable Corporate Strategy
Implementation issues

Planning and allocation of resources
Organizational Structures — factors affectif
the choice , Degree of Flexibility and
Autonomy

Development of Applicability skills for effectivegn
egnplementation

Developing Technical skills for evaluation of
alternatives and analytical skills for choice among
alternatives

Functional Strategy and
Strategic Review

Knowledge and Formulation of Functional
Strategy for

Marketing

Environment Sustainability

CSR ( Corporate Social Responsibility)
Human Resource

Finance

Logistics

Evaluation of Strategic Performance —
Criteria and Problems

Concept of Corporate Restructuring
,Business Process Reengineering ,
Benchmarking , TQM and Six Sigma

Development of Technical and Analytical abilities f
formulation of sound functional Strategy in various
areas of business

Development of Analytical and Managerial Abilities
for critical evaluation

Chankyaniti - A Case study approach




Teaching Methodology

Topic | Total Innovative methods to be Film shows and AV Project Expected Outcome
No. | Lectures used Applications
PPT Conceptual Clarity on Strategic
1 12 Power Point Presentation Report writing management

Online Videos

Development effective Strategy
formulation and analytical
ability and Skills to design
Strategic Plan

2 12 PPT and Case Study Case Study of any Ordmmza Report writing

Development of Applicability
Guest Lectures by Experts skills and

3 12 -- -
from corporate
Technical skills
4 12 PPT , Educational Video§  Online Videos - Develqpmen'F .O.f Technical ang
Analytical abilities
References :

List of Books Recommended :-

Strategic Management : the Indian Context — ByiRiMasan

Strategic Management — By Dinesh Madan

Concepts in Strategic Management and BusinessyRoBy Thomas L. Wheelen, J. David Hunger, Alanfiain, Charles E. Bamford
Strategic Management — By Fred R. David , Fore®a&vid

Strategic Management — By Dr.C.B.Gupta

Introduction to Strategic Management — Dr. Arundieg Success Publications.
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Syllabus for M. Com. Semester —I
Grope — A (Advanced Accounting and Taxation)

Subject Name :- Advanced Accounting & Taxation Spaal Paper |

Subject Title -  Advanced Accounting
Course Code :- 103

Depth of the program — Advanced Knowledge
Objectives of the course

1. To lay a theoretical foundation of Accounting & Acmting Standards.
2. To gain ability to solve problems relating to Caigie Accounting.

Unit | Unit Title Contents Purpose Skills to be Total
No. developed Lectures
1 Basic Concepts: Conceptual framework of Accounting - Accounting eamment | Getting familiar with the 10

- Concept of accounting theory - Role ofcamting theory Advanced Concepts

- Classification of accounting theory - Apprbes to

accounting theory - Accounting Standardsenerally Accepte(

Accounting Principles - Selection of Accang Principles

- Professional Development of Accounting in Indraroduction

to IFRS & IND-AS.

2 Consolidated Consolidated Accounts of Holding and two Cortsded Understanding the 18
Financial Profit & Loss Accounts - subsidiary Companies Gdidgaition - | Consolidation of Financial
Statements: Inter Company transactions - Issue of Bofimares - Statements of Holding

Revaluation of Fixed Assets - Debentures Bmeference Companies & two Subsidiary
Shares of subsidiary Company- Dividend - (Holdioghpany | Companies
with two subsidiaries Only to be studied). AS.21.




3 Liquidation of Preparation of Statement of affairs including deficy /surplus | To Prepare Statement of 10
' Company: account. Affairs of the Companies in
Liquidation
4 Valuation of Shares | A. Valuation of Shares- Need for valuation - Methods of In the today’s competitive 10

' And Goodwill: valuation of shares- Net Asserts method, Dividelettlynethod, | Corporate World to

Earning yieldmethod, Return on Capital method, Price/Earningunderstand the needs and

method and Fair valumethod & DCF Method (Discounted Casimethods of valuation of

Flow Method). Goodwill & Shares

B. Valuation of Goodwill - Need for valuation - Methods of

valuing Goodwill - Number of Years purchase aderage

profits method, Capitalization method - Annuitytired - Super

profits method.

Total Lectures 48

References
Sr. No. Title of the Book Author/s Publication Place
1 Advanced Accounts Shukla and Grewal S. Chand & Co Ltd. New Delhi Delhi
5 Advanced Accounts Jain and Narang Kalyani Publishers, Ludhiana Ludhiana
3 Accountancy, Volume-I and || Sr. K. Paul New Central Book Agency, Kolkata | Kolkata
4 Accounting Theory Dr. L. S. Porwal Tata McGraw Hill
5. Accounting Text & Cases Robert An_thony, Tata McGraw Hill
D.F.Hawkins & K.A.
Merchant




Corporate Accounting

Dr.S.N. Maheshwari:

Viakas Publishing House Pvt. Ltd. Ne
Delhi

viNew Delhi

Advanced Accounting

Dr. Sadashiv Shirgave

Success Publications

Pune
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)
Syllabus for M. Com. (Semester — )
Grope — A (Advanced Accounting and Taxation)
Subject Name: - Advanced Accounting & Taxation Speal Paper Il
Subject Title -  Income Tax
Course Code: - 104

Objective of the Program

i. To gain knowledge of the provisions of Incontex including Rules pertaining there to, relatiagdtte following topics.
ii. To develop ability to calculate taxable Incowfelndividual’, ‘Hindu Undivided Family’ and ‘Comany’ assesses.

Depth of the program — Advanced Knowledge

Unit

NoO Unit Title Contents Purpose Skills to be developed

1 Concepts and Definition History of Income Tax in India - To provide the basic knowledge of Income Tax
Introduction, Features, Difference Act. 1961
between direct and Indirect Taxes -

Fundamental Concepts and definitions
under Income Tax Act, 1961 - Rates of
taxes - Basis of charge - Residential
status and scope of total income -Income
Exempt from tax - Capital & Revenue

( Theory)

Heads of Income a) Income From Salary : To understand the concepts of Heads of Income

. and to compute the income under each head.
Chargeability -Allowances and P

Taxability - Perquisites - Valuation of
perquisites - Provident Funds -




Deduction from salaries
b) Income from House Property

Annual Value-Self occupied property a
let out property -deemed to be let out
property - Permissible deductions.

c) Income From Business Or
Profession :

Meaning of Business, Profession and
Vocation-deductions expressly
allowanced Depreciation -Specific
disallowances - Method of accounting -
Maintenance of Books of Account -
Audit of Accounts

d)Capital Gains:
Meaning, Types and Exemptions

e) Income from Other Sources
Chargeability - Deductions - Amounts
not deductible.

(Theory & Advanced Problems)

Deductions Under Chapter
VIA

Permissible deductions U/s.80 of the
Income Tax Act.

Rebate U/s. 87A
Relief U/s. 89
( Theory)

To understand the concept of deductions and
provisions of Sec. 80C to 80U




Computation Of Gross Total | Computation of Total Taxable income ¢

Income And Assessment Af | an Individual and Hindu Undivided
Companies Family and Assessment of Companies

( Advanced Problems )

fTo Compute the taxable income of an Individual
, Hindu Undivided Family and Companies.

Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit — | Assignments, Tutorials, Group | Orals, Project VIVA, Theory
Discussions and Power Point Examinations
Presentations
Unit — Il Assignments, Tutorials, Group | Orals, Project VIVA, Theory
Discussions and Power Point Examinations
Presentations . .
Preparation and Submission of
Unit — III Assignments, Tutorials, Group | Orals, Project VIVA, Theory compulsory project by collecting data
Discussions and Power Point Examinations from minimum 10 assesses of an
Presentations individual or HUF or minimum one
company
Unit — |V Assignments, Tutorials, Group | Orals, Project VIVA, Theory
Discussions and Power Point Examinations
Presentations




References

Sr. No. Title of the Book Author/s Publication Place
8. Direct Taxes, Law and Practice, Dr. Vinod Singhania: Taxman Publication, New Delhi
9. Direct Taxes Dr. Bhagawati Prasad:
10. Direct Taxes, g:;g:Ahuja and Ravi Bharat Law House, New Delhi.
11. Direct Taxes Gaur V.P. & Narang D.B.| Kalyani Publications Newllde
12. Income Tax ( Law & Practice ) [S).rbggyglehmtra &Dr. iig::g:ﬂ%f:‘wan Agra
13. Income Tax ( Problems & Solutions ) g'rb%gygl/lehrotra & Dr. gag::z:ﬁ%gavan Agra
14. Income Tax Act. Dr. Vinod Singhania: Taxman Publication, New Delhi
15. Income Tax Rules Dr. Vinod Singhania: Taxman Publication, New Delhi
Notes:

1. Amendments made prior to commencement of Acad&mar in the relevant act should be consideretu&isd.

2. The breakup of questions in the Examination bellas under:

a. Theory questions will carry 30% marks.

b. Problems will carry 70% marks.
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - | (Special Paper 1)
Group — B (Commercial Laws & Practices)
Subject Name - Commercial Laws & Practices Paperl-
Subject Title: - Information System and E-CommercePractices
Course Code - 105

Objectives of the course

a. To equip and train the students to accept thtertyes of emerging Business World with advanoéatination Systems and emerging E-
Commerce by practices.

b. To analyze the advanced Commercial and busime#isods and processes in E-Commerce transactions.

b. To develop independent logical thinking andlfeate personality development with the help of nafermation systems.

c. To equip the students for seeking suitable emgrgareers in management, entrepreneurship andni¥@rce activities.

d. To study methods of Data collection and the®npretations.

e. To develop among students Communication, Stadyfaalytical and interpretation skills.

Depth of the Programme — Basic Knowledge with recent advancements andgplicability

Objective of the Programme:

1. To equip and train the students to accept th#eriges of Business World by providing opportwstior study and analysis of advanced
Commercial and business methods and processes.

2. To develop independent logical thinking andlfete personality development of the businessqress

3. To equip the students for seeking suitable caneemanagement and entrepreneurship and E-Corertrartsactions..

4. To study methods of Data collection and theienpretations in the field of E-Commerce practices.

5. To develop among students Communication, StadyAmalytical skills with critical thinking.



Unit | Unit Title Contents Purpose Skills to be developed
No.
1 Introduction to System Concepts, Information Systems To understand the fundamentals/ Concept of
Information Systems Architecture, Definition of a system, Basic Information systems and their components,
Components of a system, Elements and typeshairdware, software, communications networks,
a systems, General Model of a system, The | and data resources that collects data, transforms
model of a it, and disseminates information in a business
Business system. Information systems environment.
supporting major business functions. Four
major types of systems — Transaction
Processing Systems, Management Information
systems, Decision Support Systems and
Executive Support systems
) Introduction to E- Meaning and Definition of E-commerce, To understand the concept in relation to
Commerce Benefits of E-Commerce to Businesses, business application like Document
Consumers and Society, Limitations of E- automation in supply chain and logistics,
Commerce, Drivers of E-Commerce. CategoriEnterprise content management, Conversatiponal
of e-Commerce- B2B, B2C, C2C, B2G and | commerce: e-commerce via chat.
G2B. B2B applications, B2C applications and
C2C applications.
3 Inter organizational Internet, Intranet and Extranet, Introduction, | To understand the inter-organizational
' Information Systems and | Role, benefits and structure of Inter information system for managing inter-
Internet organizational systems. Introduction to organizational activities of virtual
Electronic Data Interchange (EDI), Definition| organizations, extended enterprises, and trans-

benefits of EDI. EDI transactions and EDI
Applications. Electronic Fund transfer.
Introduction to Internet, Definition of Internet,
Components of Internet, Services offered by
Internet. Introduction to Intranet, Definition,
advantages and disadvantages of intranet.
Introduction to extranet and definition and

enterprise systems.

applications of Extranet.




Electronic Payment Systems, Authentication
payment, Mode of Payments E-Commerce
Security. Security Requirements. Security

Certificate, Secure electronic transaction
protocol. Problems in Taxing of E-Commerce

E-Commerce Supporting | Purchase and sale Procedures, Supply ChainTo equip the students with various E-
functions management, Value Chains in E-Commerce.

Commerce functions, electronic payment
aystems and security mechanism to be folloy
while completing E-Transactions. Making
students aware of significance of digital

Mechanisms-Encryption, Digital Signature, Et signatures and security mechanism.

ved

*All Acts are to be studied with recenamendments

Teaching methodology:

Topic No. | Total Expected Outcome

Lectures

To understand Transaction Processing Systems, Mar&g Information systems,
1. 12 Decision Support Systems and Executive Supporésyst

applications such as Document automation i

2 12 content management, Conversational commerce etc.

To understand the concept of E-Commerce in reldborarious business

n sugipéyn and logistics, Enterprise

To get knowledge of the inter-organizational

3 12 organizational activities of virtual organizatioestended enterprises, and trans-

enterprise systems.

infatran system for managing inte

=
1

To understand various e-Commerce functions alonlg @ectronic payment

4 12 systems-Security measures and mechanism of Dgjifahture.
Method of Evaluation
Subject Internal Evaluation External Evaluation Gegjed Add on Course
Unit — | Continuous Evaluation (Written | Written Examinations Certificate Course in E-Comeoeer
tests etc.)




. Continuous Evaluation [Class Written Examinations Certificate Course in E-Barkin
Unit — I :
Presentations (PPT) etc.]
Unit — III Continuous Evaluation (Seminar | Written Examinations Diploma in Digital Marketing
/Group discussions etc.)
Unit — IV Continuous Evaluation (Viva-VoceWritten Examinations Certificate Course in E-Setyuri
etc.)
References
Sr. No. Title of the Book Author/s Publication
1 E-commerce Devid Whiteley McGraw Hill
2. E-commerce P.Joseph PHI
3. E-commerce — The cutting edge of K.Bajaj and Nog TMH
business
4, Text book on Intellectual property rightsN'K' Acharya Asia Law House,
5. Guide to Cyber Laws Rohnay D. Ryder Wadhwa, Nagpur
6. Cyber Laws Justice Yatindra Singh | Universal Law Publishing

Co.




Suggested references Web reference

Sr. PPTs Others
no
https://economictimes.indiatimes.com/industry/segsiretail/ind
PPT — Presentation On Electronic Security PoweitPoin ian-e-commerce-market-to-touch-usd-84-billion-ir220
presentation ... report/articleshow/68169239.cms

https://www.powershow.com/.../Presentation On kEbeit
Security powerpoint pp...

https://www.ibef.org/industry/ecommerce.aspx

Seminar ppt on digital signature - SlideShare

https://www.slideshare.net/jolly9293/seminar-pptebgital-
signature

E-Security:https://slideplayer.com/slide/5139575/ | https://www.thebalancesmb.com/electronic-data-atitange-edi-
2221329

E— UP: What Is Electronic Data Interchange?
https://www.up.com/suppliers/order inv/edi/what edi/
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - | (Special Paper 1)
Group — B (Commercial Laws & Practices)
Subject Name - Commercial Laws & Practices PaperH
Subject Title: - Intellectual Property Laws: Patents, Trade Marks & Biodiversity
Course Code - 106
1. Objectives of the Course:

a. To equip the students to deal with the challendé&omtemporary Business World with recent knowledge

o

To develop independent logical thinking and probkatving skills.

c. To sensitise the students regarding suitable careegnanagement and regulation of IPRs.

d. To acquaint the students with the methods of Dali@ction and their interpretations.

e. To develop among students Analytical and interpicaiaskills.

Depth of the program: Fundamental Knowledge, Principles and provisidnelevant Statutes and understanding of its appliity

Objectives of the Program:
1. To equip and train the students to accept the emgédls of existing business environment.
To develop independent logical thinking and faatkt students to enhance their personality.
To equip the students for seeking suitable caiearsanagement and entrepreneurship in the fiel@RE&.
To study methods of Data collection and its intetations.

o kb 0N

To develop among students Communication and dritidaking skills.



Unit

NoO Unit Title Contents Purpose Skills to be developed

1 | Intellectual Property | Intellectual Property Rights (IPR): Origin andCopiceCommercial « Acquainting students with historical

and cultural dimensions, types of IPR, .
aspects of IPR and International

International Conventions and Organizations; Conventions and  organizations
WTO,WIPO, GATT, TRIPS Paris Convention, PCT, Buddpaeaty regarding IPRs.

2 | Patents Patents: Definition, concept, types, patentable & non- ptdble e Acquiring conceptual ang
inventions, Applications for patents, complete gahare for obtaining
patents. (Chapters 1 to 8 of Patents Act,1970 a&nded), Patents of procedural know-how of Patents,
Additions, surrender & revocation of patents. Wogkof Patents, Patents office and Remedial

Compulsory licenses and revocation, use of pafenggovernment
purposes and acquisition of patents, Infringemépatents - acts of
Infringement and defenses, remedies for Infringemenits, appeals.

Offenses and penalties [Chapters 16 to 20 of Pafett1970 as
amended]

Patents Offices, establishment, Controller of Ratdnnctions and
powers, Patent Agents, International arrangememaprs 14 & 21,
22 of the Act ], Issues and concerns in patentmegi

Important Judgments To Be Studied:

1) Bajaj Auto Limited v. TVS Motor Company Limited JT 2009 (12)
SC 103

2)Novartis v. Union of India (2013) 6 SCC 1

3) Dr Snehlata C. Guptev. Union of India& OrgW.P. (C) No 3516
and 3517 of 2007] Delhi HC

4) Bayer Corporation v. Union of India 162(2009) DLT 371

measures in case of infringeme

of patents.

nts




Trade Marks

Trade Marks: Definition, concept, types, Registration of Tradarks
- Procedure, duration, effect.

Appellate Board - Establishment, Composition, dications,
procedure and powers, disposal of appeals.

Assignments and Transmission of Trade Marks, Piavisrelating tg

Acquiring  conceptual an
procedural knowledge of Trade
mark and its registration.

Appellate Board, Remedia

collective &certification Trade Marks, textile gagdinfringement of measures in case o
Trade Marks and remedies, Offensesand Penalties. infringements of Trade mark.
Important Judgments To Be Studied :
1) The Coca-Cola Company v. Bideri International Pwt. Ltd
Manu/DE/2698/2009
2) Clinique Laboratories LLC and Anr. v. Gufic Limited and Anr.
MANU/DE/0797/2009
3)Yahoo!, Inc. v. Akash Arora & Anr[1999 (19) PTC 201 (Del)]
4)Cadila Health Carev. Cadila Pharmaceutica
Ltd.[2001 PTC (SC) 561]
Biodiversity Act, 2002 | Important relevant definitions of the terms likeoBiversity, Biological + ldentifying need and

Resources, Benefit Claims, Commercial Utilizatiéajr & Equitable
Benefit Sharing, Sustainable Use—Regulation of Asceto
Biodiversity [ Ss 3 to 7], Functions & Powers oftidaal Biodiversity
Authority & State Biodiversity Board [ Ss 18 to 25]

Significance Biodiversity alon

with its regulatory framework .

*All Acts are to be studied wlit recent amendments



Method of Evaluation:

Subject Internal Evaluation External Evaluation Suggested Add on Course
_ Continuous Evaluation (Written _ o _ _
Unit — | Written Examination Diploma in IPR
Test etc.)
_ Continuous Evaluation [Class . o . _
Unit -1l _ Written Examination Diploma in Patents
Presentation (PPT)etc.]
. Continuous Evaluation . o . _
Unit — 1l . Written Examination Diploma in Trade Marks
(Seminar/Workshops etc)
_ Continuous Evaluation (Viva-Voce| o Online Courses of WIPO,Moocs
Unit — IV Written Examination
etc.) etc
References:
S(r)' Title of the Book Author/s Publication Place
1. | Intellectual Property Law P. Narayan Eastern Law House. New Delhi
2. | Text book on Intellectual Property Rights| N.K. Acharya Asia Law House Hyderabad
3. | Law Relating to Intellectual Property Dr. B.L. Waderha Universal Law Publishing Co. New Delhi
4. | Intellectual Property Rights, (2011) Dr. Sreenivasulu N. S. | Regal Publications New Delhi




Intellectual Property Law in India (2006) | Justice P. S. Narayana Goigia Law Agency Hyderabad
Law of Intellectual Property Dr. S. R. Mynei Asia Law House Hyderabad
Intellectual Property Rights — HeritageA.Subbian Deep & Deep Publications Pvt. Ltd New Delhi
Science & Society Under International

Treaties

Intellectual Property Laws Bextly & Sherman, Asia Law House Hyderabad




Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)
Semester: - |
Group — C (Advanced Cost Accounting and Cost Systesh
Subject Name - Advanced Cost Accounting and Cost Sems Special Paper |
Subject Title: - Advanced Gb Accounting
Course Code: 107

Objectives:

1. To prepare learners to understand the Scope ofAdasiunting in any business activity.

2. To learn the Cost Accounting treatment in relat@Material Cost Accounting, employee cost and beads.
3. To develop the learners to establish the interfeteveen Cost Accounting Standards and the varienseats of Cost.
4. To enable students to learn application of differaethods of costing in Manufacturing and Serviwiustries.
Unit | Unit Title | Contents Skills to be developed
No.
1. Nature and| a) Introduction, Meaning, Definitions and Objecswa& Cost Accounting, Cost 1. Ability to understand the
Scope of Centres and Cost unit. classification of costs.
Cost _ 2. Trace the cost to cost centers
Material: Concept, Procurement of Material, Concept of Lanctest of 4 ¥ar'0#§ Sr'ttjar;[:;)?hs inventory related
Material in major currencies with special referete®ollar, Euro, and Pound - oundersia € inventory refate
only treatments in Cost Accounting
c) Preparation of Cost Sheet
d.) Storage and Inventory Control Techniques rp&eal Inventory system,
ABC Analysis, Inventory Turnover ratios, Just InmB, Economic Order
Quantity. Fixation of inventory Levels.
e) Study of CAS 1 (Classification of Cost ) and C&8Viaterial Cost)
2. Employee | a. Meaning, Definitions and Significance of Lab@ast 1. To understand the concept of Employes
Cost and its relevance in the total cost of




5 of

\"2

Cost b. Classification of Labour Cost product or services.
c. Methods of Remuneration-Performance Based Reratioe 2. To develop Performance Linked
d. Labour Cost — Employee Remuneration Systems.
. . 3. To relate the CAS 7 to Employee Cost
» Idle time-causes and Accounting treatment Concepts
* Overtime premium-Accounting Treatment & its Control
» Treatment of special Labour Cost —Fringe bendlitsyus, Employees
Welfare Costs
e. Labour Turnover — concept, causes, Measureenost of Labour
Turnover.
f.Study of CAS — 7 relating to Employees Cost
Overheads | a. Meaning & Classification of Overheads, b.Allecat Apportionment & 1. To understand the stages in the process
Accounting | reapportionment ( Repeated distribution Methodsi&utaneous Equations | Accounting of Overheads.
Method) of Overheads . .
) 2. To study CAS 3 in relation to Overhead
c.Absorption of Overheads-Methods, Over and uabsorption of overheads
d.CAS - 3 ( Overheads)
Methods of| a. Job Costing and Contract Costing. To develop ability to ascertain cost in
Costing different industries.

b. Process Costing

c. Operating Costing in Transport, Hospitals & Hotedertakings.




Teaching Methodology

Unit | Total | Innovative Methods to be Films Shows and Project Expected Outcome
No. | Lectu | used AV Applications
res
1 12 Use of Published Annual You Tube clippings | Visit to small industries to Development of overall outlook of
Reports of listed companies t@f cost elements of | develop understanding about | Cost Accounting
classify various cost elementsvarious industries. | various cost inputs
2 12 Find out the ratio to employeeView TV Channels- | Visit to such industries where | Understanding the related
cost to turnover as evidencedSony BBC Earth employee cost is prominent in | weightage of employee cost in the
from the published data. where the process dfthe total cost of product/service total cost of product/service
manufacturing in
various industries is
shooted.
3 12 Ascertain various items of | Classroom Visit small units and make a lisf Understand the significance of
Overheads from Annual Discussion of overheads of the respective | overheads in the total cost of
Reports units. product/service
4 12 Invite the tour operators, You Tube clippings | Visit to Transport, Hospital & | Understand formats of cost sheets

Accountant of Hotels &

Hospitals in the class room t
provide the practical exposur
to ascertain the cost thereof.

Study of process costing by
visiting Bakeries, Papad
Rolling Units, Chapati
Making on mass scale for
supplying to industrial
canteens

of various industries
D
e

Hotel undertakings to find out
the methodology applied in cos
ascertainment

per Industry Specifications

as



References

Sr. No | Title of the Book Author Publisher Place
01 Cost Accounting-Principles & Practices Jawahar Lal & Seema Tata Mcgraw Hill New Delhi
Shrivastawa
02 Advanced Cost Accounting And Cost Systems Rdishor: Taxmann New Delhi
03 Cost Accounting Theory And Problems S. N. Mahesh Mittal Shree Mahavir | New Delhi
Book Depot.
04 Advanced Cost Accounting Jain and Narang Kalizarulication New Delhi
05. Horngren’s Cost Accounting-A Managerial Emphkasi | Srikant M Datar & Pearson Noida Up
Madhav V Rajan
06 Cost Accounting-Principles & Practices Dr.M.Noka Vikas Publishing New Delhi
House

07 Cost Accounting Dr. Eknath Khedkar Success Publications Pune

08 Principles and Practices of Cost Accounting $mita Pokharna Success Publications Pune

Web References

Sr. No Lectures Films PPTs Articles Others

For all Guest Lectures by Field You Tube films showing Cost & Its Articles from the Professional

the units. | Persons such as working working of different Classification Journals such as, The httos://i
executives from industries andndustries. vmouonline Management Accountant, The R;TSTIC
of Practicing Cost and u Chartered Accountant, The E—
Management Accountants. . «Classification & Chartered Secretary, The Institute

Discovery Turbo
Channel

of costing part 1

Commerce Guru

Types of cost,method

of Chartered Financial Analyst of
India




Notes: The breakup of marks in the Examination willbe as follows:

* 30 % of marks for Theory & 70 % of marks for PreatiProblems
» Areas of practical problems:
1. Preparation of Cost Sheet
2. Inventory turnover ratios
3. EOQ
4. Labour Turnover
5. Primary and Secondary DistributiorOsferheads — Repeated Distribution andSimultanEgusition Method
6. Methods of Absorption.
7. Contract Costing, Process Costing@perating Costing.




Objectives:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — C (Advanced Cost Accounting and Cost Systesh

Subject Name — Advanced Cost Accounting and Cost Sigms Special Paper Il
Subject Title: - Costing Téniques and Responsibility Accounting

Course Code: 108

1 To enhance the abilities of learners to develogtmeept of Cost and Management Accounting ansigtsficance in the business
2 To enable the learners to understand, develo@pply the techniques of costing in the decisioningkn the corporate world.
3 To equip the students with knowledge and skildésign and implement Cost Control through Costieghniques.

St

S

Unit | Unit Title Contents Skills to be developed
No.
1. Budgetary a. Concept of Budget and pre-requisites of preparumipbet. Students are expected to
Control b. Types of Budgets understand the role of
c. Process of preparing Budgets — Flexible Budgeth@®@aslget| Budget in the process of Cg
Production Cost ,Quantity Budget & Sales Budget Control and Decision
d. Limiting Factors in preparing Budgets Making.
e. ZBB (Zero Based Budget)
2. Standard a. Concept of Standard Cost Skills in computation and
Costing b. Setting of Standards analysis of various variance
c. Variance Analysis — Material, Labour, OverheadeSand
Profit Variances.
3. Uniform a) Reasons for differences in Cost and Costingtieesc
Cos g and b)The application , Advantages and LimitationsUriiform Costing.| Understand the concepts of
Inter-firm Uniform Costing and Inter
Comparison c)Inter- firm comparison —Meaning, Advantages amshbvantages g




firm Comparison

Responsibility
Accounting and
Reporting

Costs.

Center, Profit Center

a)Definition, Meaning, Principles, controllable aNdn-controllable

b)Centers of control, Cost Centers, Revenue Celmezstment

c)Performance Measurement of Business Centers.

d)Reporting to different levels of Management

Cost Accounting Data as a
part of monitoring various
segments of business.

Understand the relevance of

Teaching Methodology

Unit | Total Innovative Methods to be used Films Shows | Project Expected Outcome
No. Lectures and AV
Applications
1 15 Start with discussion on Family Preparation of Cash Understand Budget
Budget and extend the principles tg Budget Preparation Process
Business Budgets
2 15 Invite experts from industries and Analysis of variances Understand the impact of
discuss the process of setting the adverse and favourable
standards. variances on cost of a
Browse You product/service.
Tubes on these
3 06 Classroom Discussion topics Compare Cost Ratios of| Understand the industry
different companies in | specific cost ratios.
the same sector( e.g Tyre
— SEAT, MRF)
4 12 Responsibility Accounting and Performance To understand the importang
Reporting measurement of Busines®f various tools to evaluate
Centres the business centers.

e



Method of Evaluation

Subject Internal Evaluation External Suggested AD-On
Evaluation Course
Unit | Multiple Choice SPPU Visit to industries and
Onit I Questions,Written Test, make a report on the
n Internal Examination,PPT visit.
Unit NI based presentation etc.
Unit IV
References
Sr. No Title of the Book Author Publisher Place
01 Cost Accounting- Jawahar Lal & Seema Tata Mcgraw Hill | New Delhi
Principles & Practices | Shrivastawa
02 Advanced Cost Ravi M Kishor: Taxmann New Delhi
Accounting And Cost
Systems
03 Cost Accounting Theory| S. N. Maheshwari Mittal Shree New Delhi
And Problems Mahavir Book
Depot.
04 Advanced Cost Jain and Narang Kalyani New Delhi
Accounting Publication
05. Horngren’s Cost Srikant M Datar & | Pearson Noida Up
Accounting-A Madhav V Rajan




Managerial Emphasis
06 Cost Accounting- Dr.M.N. Arora Vikas Publishing | New Delhi
Principles & Practices House ,
07 Cost Accounting Dr. Eknath Khedkar| Success Pune
Publications
08 Principles and Practices| Dr. Sunita Pokharna | Success Pune
of Cost Accounting Publications
Web References:
Sr. No Lectures Films PPTs Articles Others
For all the | Guest Lectures by You Tube films Responsibility Accounting| | Articles from the
units. Field Persons such as| showing working of | Dr. Shuchi Singhal Professional Journal like Th

working executives
from industries and of
Practicing Cost and
Management
Accountants. .

different industries.

Discovery Turbo
Channel

vmouonline,
Standard Costing Revision
CA Praveen Khatod

Budgetary Control and
Responsibility Accounting,

Cori Crews

Management Accountant,
The Chartered Accountant,
The Chartered Secretary, T
Institute of Chartered
Financial Analyst of India

e ) ..
https://icmai.in

Notes: The breakup of marks in the Examination bellas follows:

arwNPE e

30 % of marks for Theory & 70 % of marks for PraatiProblems .
Area of practical problems:
Cash Budget

Flexible Budget

Material, Labour , Overhead and Sales Variances
Performance Measurement of Business Centers
Responsibility Accounting




Objectives of the course:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |

Group — D (Co-operation & Rural Development)
Subject Name - Co-operation & Rural Development Spmal Paper |
Subject Title: - Co-operater Movement in Indian

Course Code: 109

1. To acquaint the students with the Co-operatieyément of India

2. To aware the role of State and Central Gouteivelopment of co-operative sector.

3. To give basic knowledge about formation of Cerapive society and its administration.

Depth of Programme: - Fundamental Knowledge

Unit No. Unit Title Contents Purpose Skills to be developed
1 Co-operative Evolution of Co-operative Movement in India- Pralan To understand the Evolution of Co-operatjve
Movement in Post Independence, Recent scenario in Co-operative Movement in India
India: Movement in India , Problems and Challenges of Co- To understand the Recent scenario in Co-
operative movement in India operative Movement in India
To understand the Problems and Challenges of
Co-operative movement in India
2 Study of Co- Study of Maharashtra State Co-operative Societis|A To understand the Maharashtra State Co-
operative 1960 and rules 1961 with updated amendments operative Societies Act 1960
legislations in | regarding :- To understand the registration process of Co-
India a. Registration b. Members and their Rights. operative Society
c. Properties and Funds Management. To understand the Members and their Rights of

e. Audit Enquiry Inspection & Supervision.

Co-operative Society




f. Settlement of Disputes. E.g. Liquidation

* To understand the Management of Co-operdtive

h. Appeal Revision & Reviews Society
. 97" Amendment in co-operative act. « To understand 97 Amendment in co-operative
act.
3 Structure of (a) State Level (b) Divisional Level (c) Districevel e To understand structure of co-operative
Co-operatives | (d) Rights, Duties and Responsibilities of Registria department.
Department Co-operative Societies « To understand the Rights, Duties and
Responsibilities of Registrar of Co-operative
Societies
4 Support of (a) All India Rural Credit Survey Committee * To understand the Support of various committees
Various (AIRCS), Rural Credit Review , and institutional to co-operative movement
Committees Report Committee on Inauguration of Co-operative « To study the Role of NABARD & NCDC
and Credit CRAFICAD , support to Co-operatives

Institutional to
Cooperative
Movement

Report of Vaidyanthan Committee,
Report of Narsimham Committee

operative courses

(b)NABARD & NCDC support to Co-operatives, C

0-

Teaching Methodology

Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures AV Application

1 12 Pre reading, Class discussipghort Film Show Project on Co-operativeUnderstanding of basic
examples from real life throughon Co-operative Movement in India- Pre andknowledge of Co-operative
newspapers and internet resour¢édovement, A.V.| Post Independence Movement in India
Case studies of Co-operative Societiédgplication (Audio Understanding the
for understand Recent scenario in Cand Visual Problems and Challenges
operative Movement, Debate Wpplication) of Co-operative movement
Challenges of Co-operative movement in India
in India

2 12 Guest Lectures of eminen¥ou Tube Video | Project Report on Amendmentnderstanding ofStudy of

personalities in co-operative sectpgn Indian Co-

experience sharing, Pre reading, Clasperative

discussion, examples from real lifélovement

Project Report on 97| Maharashtra.

Amendment in co-operative agtLearning functioning

of Co-operative Societies AdgtCo-operative legislations i

=)

of




through
resources, case studies, PPT

newspapers and internet

Co-operative Society.

e

—t

3 12 Organise workshop for students, PRresentation onProject on Rights, Duties andJnderstanding the structu
reading, Class discussion, exampletructure of co+¢ Responsibilities of Registrar ¢fof co-operative departmen
from real life through newspapers andperative Co-operative Societies
internet resources. case studies, Fjaldpartment and
visit to Co-operative Societies, PPT | Rights, Duties and

Responsibilities of
Registrar of Co-
operative Societies
4 12 Pre reading, Class discussipRresentation onProject on Role of NABARD & Understanding the role ¢

examples from real life

Guest Lectures of
personalities

newspapers and internet resour¢egmmittees and

throughSupport of various NCDC support to Co-operativesvarious committees an

eminentnstitutional to co-
operative
movement

institutional for support tg
co-operative movement

Method of Evaluation

=]

Subject Internal Evaluation External Evaluation Suggested Add on Course

Unit-1 Class participation, AssignmentSemester Examination-10% MCQ Seminar on Co-operative Movement i
Library Work, Unit Test, Mid{ 70% Descriptive Questions India:
Semester Examination 20% Short Notes

Unit-II Seminar, Assignment, LibrarySemester Examination-10% MCQ Study visit to Co-operative Society
Work, Unit Test, Mid-Semester70% Descriptive Questions
Examination 20% Short Notes

Unit-lI Class patrticipation, AssignmentSemester Examination-10% MCQ To Organize guest lecture of C
Library Work, Unit Test, Mid-{ 70% Descriptive Questions operative department officer
Semester Examination 20% Short Notes

Unit-1V Class participation, Case Studie§emester Examination-10% MCQ Workshop on

Assignment, Library Work, Uni
Test, Mid-Semester Examinatio

70% Descriptive Questions
20% Short Notes

Support of various committees and
institutional to co-operative movemen

[




References

Sr. No Title of Book Author/s Publication Place

1 Co-operation and Rural Development Principal RmNGhorpade Success Pune

2 New Dimensions of Co-operative G.S. Kamat Himalaya Publication New Delhi
Management

3 Cases in Co-operative Management G.S. Kamat ldyadPublication New Delhi

6 Consumer Co-operation in India G.S. Kamat

7 Co-operation Prof L.P. Wakale and Dr. Sheth Publishing Mumbai

G.H.Barhate
8 Journal of Commerce and Management Thought(JCMT)
9 Journal Co-operative Organization and Managemémtrnal of Co-operative studies

*kkkk




Objectives of the course:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |

Group — D (Co-operation & Rural Development)
Subject Name - Co-operation & Rural Development Spmal Paper I
Subject Title: - Ral Development

Course Code: 110

1. To acquaint the students with the Rural Develepm

2. To study the problems of rural development

3. To study the solution for rural development

Depth of Programme: - Fundamental and deep Knowledg

Unit Unit Title Contents Purpose Skills to be developed
No.
1 Introduction - concept of rural development, Importance of Ruyral « To wunderstand the Importance of Rural
Rural development in Maharashtra, Need of Rural development
development development in Maharashtra, The problems jand. To understand the Need of Rural development in
challenges of rural development in India Maharashtra
* To understand the Problems and Challenges of
rural development in India
2 Rural Introduction ,Current scenario of Rural developnwint e« To understand the Current scenario of Rural
development in | Maharashtra, Government schemes and programme for  development of Maharashtra
Maharashtra Rural development in Maharashtra e To understand the Government schemes |and
The problems of rural development in Maharashtra, programme  for Rural development [in
The Role of government for Rural development in Maharashtra
Maharashtra e To understand the Role of government for Rural

development in Maharashtra




3 Rural Introduction ,Current scenario of Rural developn@@nt i.  To understand the Current scenario of R
development in | India, Central Government schemes and programmie development of India
India for Rural development in India, ii. To understand the Government schemes
The problems and Challenges for rural developnrent i programme for Rural development in India
India ,The Role of government for Rural developtneniii.  To understand the Role of government for R
development in India
4 Rural Concepts, Principles and Approaches: Concept of * To understand th®rinciples and Approaches
Development | development: Indicators of development; Conceptual rural development
Planning and framework, Strategies; Rural development in Inéia: « To study theRural development in India
Management retrospective; Policies, Programs: Techniques of « To understand th&ole of Management function

planning: Detail steps in district and block level
planning: Area Development Planning: Definition,
purpose, Area development plans, The Role of
Management function for Rural development

for Rural development

ural

and

ural

of

Teaching Methodology

Topic Total Innovative Methods to be used Film Shows and Project Expected Outcome
No. Lectures AV Application

1 12 Pre reading, Class discussip§hort Film Show Project on| Understanding of basic knowledge of
examples from real life throughon Rural| Importance of Rural development in Maharashtra
newspapers and internet resourg¢d3evelopment Rural Understanding The problems a
Debate on The problems and.g. Hivre Bazar development in challenges of rural development
challenges of rural development |iVillage video Maharashtra | Maharashtra
Maharashtra, Poster presentation




12 Guest Lectures of  eminen¥You Tube Video | Project Report Understanding rural development in
personalities in Rural Development on rural on Government Maharashtra and India.
experience sharing, Pre readinglevelopmentin schemes  angdUnderstanding the problems of rural
Class discussion, examples from reMaharashtra and | programme for development in Maharashtra
life through newspapers and internéndia Rural
resources, case studies, PPT, Sufvey development in
report Maharashtra
12 Organise workshop for students, PRresentation on | Project on Understanding the problems and
reading, Class discussion, exampl&entral Current Challenges for rural development |in
of Various developed Villages,Government scenario of India and the Role of government f
Internet resources. case studies, Fjeddhemes andRural Rural development
visit ,street play programme fon development of
Rural development India,
in India The Role of
government fof
Rural
development
12 Pre reading, Class discussipGroup discussion| Project on| Understanding Rural Development
examples of Villages throughon Rural Conceptual Planning and Management

Newspapers and internet resourg
Guest Lectures of emine
personalities ,PPT

eBevelopment
nPlanning and
Management

framework and
Strategies fo
Rural

development




Method of Evaluation

Subject Internal Evaluation External Evaluation Sugyested Add on Course
Unit-1 Class participation, AssignmentSemester Examination-10% MCQ| Seminar/Workshop on Rural developmen
Library Work, Unit Test, Mid- 70% Descriptive Questions
Semester Examination ,G.D 20% Short Notes
Unit-II Seminar, Assignment, LibrarySemester Examination-10% MCQ| Awareness Programme on the problems
Work, Unit Test, Mid-Semester70% Descriptive Questions rural development in Maharashtra
Examination 20% Short Notes
Unit-111 Class participation, AssignmentSemester Examination-10% MCQ)| Group discussion on Central Governmer
Library Work, Unit Test, Mid- 70% Descriptive Questions schemes and programme for Rural
Semester Examination20% Short Notes development in India ,Field visit
Presentation
Unit-IV Class participation, Case Studie§emester Examination-10% MCQ)]| Visit to Panchat Committee/ Z.P office fot
Assignment, field visit , Unit 70% Descriptive Questions understanding the scheme of Rural
Test, Mid-Semester Examination 20% Short Notes Development
References
Sr. No Title of Book Author/s Publication Place
1 Co-operation and Rural Development Principal RimNGhorpade Success Pune
2 Human Resource Management Practi¢d@rincipal Dr. Shaikh Aftab Idea Publication New Delhi
in Co-operative sector Anwar
3 Rural development —Principles —Policie&Katar Singh Sage Publication New Delhi

and Management

4 Rural Society and development Sambhaji Desai hRrag”ublication

5 Rural Development in India-Policies and\bdul Azees NP and S.M. Kalpaz Publication
Programme Javed Aktar

6 Journal of Rural Development

7 Journal of commerce and Management

—+

of

~—+



Objectives of the course:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |

Group — E (Business Practices & Environment)
Subject Name - Business Practices & Environment Spel Paper |
Subject Title: - @anized Trades and Markets

Course Code: 111

1) To understand the concepts of organized trade amklets, community markets, regulated markets asthbss.
2) To understand service sector and its role.
3) To know about FDI
4) To understand cooperative marketing.

Depth of Programme: - Fundamental Knowledge

Unit No. Unit Title Contents Purpose Skills to be developed
1 Organized Introduction , Meaning and importance - Features of « To understand the nature and scope of modern
Trade & Organized Commodity Markets and Regulated business
Markets : Markets Business-concept - Objectives - Naturelande To understand the relevance and working| of
scope of Business in the modern context — Study of different types of organised markets, reasong for
various policies with illustrations — Product Bugir regulating them and challenges associated with
Selling Price and Credit Policies. the same.
* To understand various types of business policies
in modern context
2 Service Sector: | Meaning, Characteristics, Types of services, Role| * To understand the nature, role and importance,
Importance and development of Service Sector in progress and contribution of service sector in
India - Business Practices with reference to E- India
Commerce. * To understand the concept of E-Commerce |and
its need in today’s business world
3 State in Trade FDI — Meaning, importance & objectives, Role|of « To gain the fundamental knowledge about FDI
FDI in retail trade with illustrations. Argumenterf and its role in retail trade
and against FDI. Concept of State Trading - « To evaluate the performance of FDI |in




State, Trading Corporation
privatization  of  trading
administration & organization

Arguments for and against State Trading - Role of

(STC) - State 4
Activities. Mal
— Super Markets.

and e

development of business sector in India
To understand the role of State and Trading
| Corporations in modern trading activities

Co-operative
Marketing

— Advantages and Role of

farmers, Self
Policy, Central

Help Group
Mall,

Objectives; Need - Features — Structure - Functi
with illustrations in rural areas - Direct Markedifor

D Mart,
Innovative Marketing practices

co-operative marke

,Rural Developm
Reliance Mat

To understand
regarding nature
marketing in rural a

NS o
ting

the fundamental

knowledge
and role of cooperative

reas

ent «  To study the need of direct marketing, Self Help
t, Group in context of rural areas
* To gain fundamental knowledge about

Innovative marketing practice and Mall Culture

Teaching Methodology

Topic
No.

Total
Lectures

Innovative Methods to be used

Film Shows and
A.V. Application

Project

Expected Outcome

1

12

discussi
throug

Class
real life

Pre reading,
examples from
newspapers and internet resourg
Case studies of promine
Businessmen in India and World

pRIIm  Show on
hTypes of Markets
dSlm on Nature of
nBusiness an(
Business Policies

Project on Business Policg
Project on  Organise
Commodity market an
] Regulated markets

rdJnderstanding of
dknowledge of Modern Busines
dand how to start a new busines
Understanding various marke
and its relation in framing
business policies

12

Guest Lectures of emine
personalities in  service sect(
experience sharing, Pre reading, ClI
discussion, examples from real i
through newspapers and interr
resources, case studies

nYou Tube Video
DIPN  Service Secto
aaad E-Commerce
fe
net

Project Report on Role ar
rDevelopment of Servic
Sector in India
Project Report
Advantages of
Commerce in
business context.

of
E
moder

eCommerce and its practic
application in business world

1 Learning functioning of Servic

+ Sector and its growth in India

n

basic

d_earning the concept of E

5S
5S

4%

12

Debate on Burning and real i

economical issues such as FDI, RpkDI and its positive
reading, Clasand
discussion, examples from real lif@aspects

of State etc., Pre

®resentation o)

negative

nProject on FDI with
illustration and case studie

A

Evaluate the performance

sector in India

the role ¢

2d-DI in development of busines

Understanding




through newspapers and internet trading corporations in India
resources.

4 12 Pre reading, Class discussipRresentation onProject on Self Help Understanding the procedure
examples from real life throughCooperative Groups Co-operative Marketing, Dire¢
newspapers and internet resourceédarketing, Direct| Project report on Mall Marketing and functioning of
case studies, Field visit to Malls Marketing Mall| Culture, Case studies Malls

Culture

Method of Evaluation

Subject

Internal Evaluation

External Evaluation

Suggested Add on Course

Unit-I

Class participation, Assignment, Library
Work, Unit Test, Mid-Semester
Examination

Semester Examination-10% MCQ
70% Descriptive Questions
20% Short Notes

Functioning of Commaodity Marke
and Stock Market

Unit-ll

Seminar, Assignment, Library Work, Unit
Test, Mid-Semester Examination

Semester Examination-10% MCQ
70% Descriptive Questions
20% Short Notes

E-Commerce

Unit-lll

Class participation, Assignment, Library
Work, Unit Test, Mid-Semester
Examination

Semester Examination-10% MCQ
70% Descriptive Questions
20% Short Notes

Mall Administration
Organisation

and

Unit-1VV

Class participation, Case Studies,
Assignment, Library Work, Unit Test,

Mid-Semester Examination

Semester Examination-10% MCQ
70% Descriptive Questions
20% Short Notes

i.  Co-operative Marketing
ii.  Agro Tourism

—

of

—



References

Sr. No Title of Book Author/s Publication Place

1 Principles of Practice of Marketing C.B.Mamoria iteboMahal New Delhi

2 Commodity Marketing P.L.Gadgil Shubhada Pune
Sarswat,DistributiveTrade

3 Business Environment Text & Cases Francis Cherunilam Himalaya Publishing HousBlumbai
Pvt.Ltd.

4 Regulated Markets W.R.Natu Asia Publishing House | Mumbai

5 Financial Derivatives & Risk Management O. P.Aggr Himalaya Publishing House Mumbai
Pvt.Ltd.

6 Principles of business organization Acharya, Govekar, A.R.Sheth & GBombay A.R. Sheth and Co. Mumbai




Objectives of the course:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |

Group — E (Business Practices & Environment)
Subject Name - Business Practices & Environment Spial Paper Il
Subject Title: -Busess Environment and Policy

Course Code:211

1) To understand the term business environmenitadpects

2) To study the problems of growth of economy erdedies to solve problems

3) To know the term pollution and its problems &ypks

4) To understand the term globalization and itsat$ and challenges

Depth of Programme: - Fundamental Knowledge

of

and

Unit No. Unit Title Contents Purpose Skills to be developed
1 Business Meaning, Nature, Importance Aspects |of To understand the nature and Importance,
Environment Environment -Business Environment with reference Aspects of Business Environment
to India. To understand the Business Environment with
reference to India
2 Problems of | Unemployment, Poverty, Regional Imbalance. Social To understand the Unemployment, Poverty,
growth of | Injustice, Inflation, Parallel economy, Lack of Regional Imbalance
Economy technical knowledge and information. - Remedies|to To understand the Lack of technical Knowledge
solve these problems, Opportunities in Environment. and information
3 Pollution Meaning, Problems of pollution - Types of pollutign To Understand the Problems of various types
Water, Air and Noise- Regulatory mechanism| & Pollution
laws, sources and effects, various policies| of To understand the Regulatory Mechanism

Government, Go Green Movement

Laws
To wunderstand the various policies
Government to go Green Movement.

of




Globalization &

its impact

Meaning, objectives, impo

Globalization Effect & challenges of Globalizatid
Review, Impact and implication Globalization

of
n,

rtance & scope

e To understand the

regarding objectives, importance and scope

Globalisation.

e To study the Effects and Challenges

Globalisation.

fundamental knowledge

of

of

 To gain fundamental knowledge about Impact

and implication of Globalisation.

Teaching Methodology

Topic Total Innovative Methods to be used Film Shows and T.V Project Expected Outcome
No. Lectures Application

1 12 Pre reading, Class discussion, exampkbn Show on Aspects| Project on Business Understanding of basic
from real life through newspapers andf Environment. Environment with reference knowledge  of  nature,
internet resources. Case studies| of to India Importance and Aspects of
Business Environment. Environment

2 12 Guest Lectures of eminent personaliti¥®u Tube Video on Project Report on problems Learning the concept of
in Business Economy, experiencenemployment, and Remedies of Unemployment, Poverty,
sharing, Pre reading, Class discussidpgverty, and Regionall Unemployment, Poverty, |and Regional Imbalange
examples from real life throughimbalance and Regional Imbalance. | and to find out Remedies of
newspapers and internet resources, case these problems.
studies

3 12 Debate on Burning and real life issué¥esentation on Project on various policies | Evaluate the performance
of Pollution such as Water, Air, angroblems, Regulatory | of Government for Go of application of
Noise pollutions, Pre reading, Classiechanism and laws ofGreen Movement. Govt.Policies
discussion, examples from real lifé€ollution.
through newspapers and internet
resources

4 12 Pre reading, Class discussion, exampR®sentation on EffectsProject on Review of Understanding the

from real life through newspapers andnd challenges of

internet resources, case studies, F
visit

dgBlobalisation

Impact and implication of
Globalisation.

importance, scope, effec
and challenges a

Globalisation.

—




Method of Evaluation

Subject Internal Evaluation External Evaluation Suggested Add on Course
Unit-1 Class participation, AssignmentSemester Examination-10% MCQ Business Environment in India
Library Work, Unit Test, Mid{ 70% Descriptive Questions
Semester Examination 20% Short Notes
Unit-II Seminar, Assignment, LibrarySemester Examination-10% MCQ Remedies to solve the problems |of
Work, Unit Test, Mid-Semester70% Descriptive Questions Growth of Economy
Examination 20% Short Notes
Unit-111 Class patrticipation, AssignmentSemester Examination-10% MCQ Policies of Government for Pollutign
Library Work, Unit Test, Mid{ 70% Descriptive Questions and GO Green Movement
Semester Examination 20% Short Notes
Unit-1vV Class participation, Case Studie§emester Examination-10% MCQ Review Impact and implication of
Assignment, Library Work, Unit 70% Descriptive Questions Globalisation.
Test, Mid-Semester Examination 20% Short Notes
References
Sr. No Title of Book Author/s Publication Place
1 Global Economy and Business Francis Cheranilan Himalaya publishing house  Mumbai
Environment
2 Commodity Marketing P.L.Gadgil Shubhada Pune
Sarswat,DistributiveTrade
3 Business Environment Text & Cases Francis Cherunilam Himalaya Publishing HousBlumbai
Pvt.Ltd.
4 Business Environment Chllaagt , Elliaon Edward Arnol Asia Publishing House Mumbai




Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — F (Business Administration)
Subject Name - Business Administration Special Papé
Subject Tt - Production & Operation Management

Course Cod213
Objectives of the course

* To understand and develop deep insight of Produ&i®@peration Management.

* To understand & identity business problems invajvipperational function, planning and control, desigvelopment and quality
management.

* Demonstrate awareness and importance of applicatparation and supply chain management.

» To develop skills necessary to effectively analgmd synthesize the many inter relationship inhareabmplex socio-economic
productive systems.

* To increase the knowledge and perspective to f@im emerging trends in production and operatiomagament.

Depth of the program — Fundamental Knowledge



Unit No. | Unit Title Contents Purpose Skills to be developed
Production and a. Production and Operation Management : » Acquaint the students knowledge about
Operation Meaning ,importance , Functions , Types of Production and Operation Management.
Management : An Production Systems — Mass Production /Flow « Recognize the inherent conflict of interest
Overview Line , Continuous, Intermittent , Batch many business decisions relating to safety
Production , Job Lots etc. consideration and environmental aspects.
1 . Service Systems — Recent trends in productipn
and service systems
Plant Layout — Objectives , basic principles and
types
. Safety Considerations and environmental
aspects
Supply Chain . Supply chain Management : Introduction , * Understanding the scope and Process of
Management Scope, Components, Process of Supply Chain Supply Chain Management
Management. * Knowledge on various career opportunities
2 . Tools and Techniques of Supply Chain in
Management , Performance Measurement and
implementation.
Career opportunities in Supply Chain
Management
Production Planning Production Planning : Meaning , Objectives,| « Acquaint the students with knowledge of
and Control Importance and its components Production Planning and Control.
. Production Control : Meaning , Objectives, « Motivate the students to develop and
3 Significance and factors affecting Production innovate ideas for Product Design and

Control.
Product Design and Development — Concept
Process and factors affecting product

development

Development

n



a. Total Quality Management — Meaning , * Recognize the importance of Total Quality
Dimensions , Objectives and importance Management

b. Emerging Issues in Production and Operations « |dentification of emerging issues in

Total Quality Management — Production and operation Management
Management and i.  Mobile Accessibility

Emerging Issues ii.  Atomization of Operational Processes
li.  Employee empowerment

iv.  Outsourcing

v. Waste Management




Teaching Methodology

, Jingles making

Topic | Total Innovative methods to be | Film shows and AV Project Expected Outcome
No. Lectures | used Applications
1 12 Article Review , Group Documentary Report on the Review | Conceptual Clarity
Discussion , Quiz of Article
2 12 Survey Report , Poster Documentary Survey Report / Poster| Awareness on Career
Presentation , Guest Lecture Presentation opportunities in Supply Chaif
Management
Introduction to Alternative
Career opportunities
3 12 Interview , Game , PPT, | Documentary Report Writing Development of Innovative
Narrating abilities and Application
oriented skills
4 12 Project making , street Play Documentary Project Awareness on the recent an

emerging areas

Change in overall perception
towards quality enhancemen

—




Method of Evaluation

Internal Evaluation

External Evaluation

Suggested Add on Course

Continuous Evaluation

Written exam

Relat8Hort Term Course/ Seminar/ Worksho

Continuous Evaluation

Written exam

Retht&hort Term Course/ Seminar/ Worksho

Continuous Evaluation

Written exam

Continuous Evaluation

Written exam

P
p
Relat Short Term Course/ Seminar/ Workshap
p

Retht8hort Term Course/ Seminar/ Worksho‘

Subject
Unit — |
Unit -1l
Unit — 111
Unit — IV
References :

List of Books Recommended

ok wnhE

Production and Operation Management — By B.S.@@eldati Prakashan)
Production and Operation Management — By S.N. C{eata Mcgraw Hill)
Modern Production and Operation Management — ByoElvBuffa
Production Planning and Inventory Control — By Magaidman (Tata Mcgraw Hill)
Essentials of Business Administration — By K.A. Sfa@pa
A Key of Production Management — By Kalyani Pubtiica



Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — F (Business Administration)
Subject Name - Business Administration Special Papd
Subject Tt - Financial Management

Course Cod#14
Objectives of the course

* To acquaint the student with knowledge of varioumafcial Management terminologies ( Investmentd@lanning , Working
Capital Management

» To understand the concepts relating to Financirigr&ancial Statement Analysis

* To utilize the information gathered to reach anmptn conclusion by a process of reasoning

* To enable the students to use their learning ttuat@, make decisions and provide recommendations

Depth of the program — Fundamental Knowledge

Unit No. | Unit Title Contents Purpose Skills to be dveloped
1 Introduction Meaning and objectives of Financial * Understanding Financial Management
Management , * Recognizing the Financial System of India.

Financial systems in India — RBI , SEBI.

New trends in Financial Management

2 Financial Statements | Concept of Financial Statements — Income apds Understanding Financial Statements
& Financial Analysis | Balance Statements « Analyzing the Financial Statements

Financial Analysis — Types and Techniques

3 Investment Decisions | Capital Expenditure, Capital Budgeting, * To enable the students to make Investment
techniques of Capital Budgeting. Investment Decisions




Decision Methods — Payback , Net Present .
Value , AR.R and ILR.R

To study the Capital Budgeting Techniques

4 Working Capital &
Credit Management

Meaning and Nature of Working Capital and | «
Factors affecting Working Capital

Formulation of Credit Policy , Collection Poligy
, Accounts Receivable Management, Factoring
and Lease Financing

To understand the meaning and nature of
Working Capital

To enable the students to formulate Credit an
Collection policy

Teaching Methodology

~—+

Topic | Total Innovative methods to be Project Expected Outcome
No. | Lectures used
Individual ignment Developing understandin
1 08 Lecture Methods dividual assignme eveloping u derstanding
report on Financial Managemer
Lectures Method
5 14 _ Case analysis and Developing Financial
Guest Lectures by subject| piscussions Statement analysis skills
Experts
Case analysis Article Review : .
3 14 Dev_eloplng Decision
Internet Research Survey analysis making Skills
. . o Developing skills for
A 1 Survey analysis , Field Visit effective Credit and
Assignments , Field Visits | Article Review Working Capital
Management

d



Suggested Add on Course

Add on course on share market

Basic Statistical Analysis Certificate Course

Short term course on Capital Budgeting Techniques

Certificate course on Working Capital Management

References :

List of Books Recommended :-

7. Financial Management — By M.Y.Khan and P.K. Jaiat@Mcgraw Hill)

8. Financial Management — By I.M.Pandey ( Vikas Puiatig House)

9. Financial Management — By Prasanna Chnadra (TataavicHill)

10.Financial Management — By P.V. Kulkarni (Himalay#bkshing House)

11.Financial Management — By Prasanna Chnadra (TatgavcHill)

12.The Indian Financial System — By Bharati Pathakr{ipg Kindersley Pvt. Ltd.)

13. Financial Policy and Management Accountant — Bylittash Banerjee(PHI Learning Pvt. Ltd.)
14.Introduction to Lease Financing — By Rajas ParchideAshok(Time Research Foundation)
15. Credit Management — By Herbert Edwards (Coles Bhinlg Co. Ltd.)

16. Financial Management — Dr. Parag Kalkar, Succebfidations.



Objectives:

Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — G (Advanced Banking & Finance)

Subject Name - Advanced Banking & Finance Paper |

Subjecitl€:- Legal Framework of Banking
Course Codd 15

1. To acquaint the students with legal framewartwhich the Indian banking is working today.
2. To make the students aware about the latestafeuents in the field of banking law.

3. To enable the students to understand modernrzapkactices.

4. To enable the students to establish a link betvilee legal provisions and the practical aspddbsiking.

Unit No. Topic No. of Teaching Method
Periods

Banking Regulation Act 1949 Lecture,

01 Provisions relating to- Definition of bank (Sec. &8d 5C), Business of Banking 12 PPT,
Companies (Sec.6), Restrictions on business ofibgrdompanies (Sec.8, 19 and Group Discussion. Librar
20), Capital Structure(Sec.12), Powers of the F&ic(21, 22and 36 to 36AD), WorlIJ<p u ' Y
Applicability of the Act to Cooperative Banks (S&8), amendments of BRA1949 up '
to 2012, Banking Regulation (Amendment) Bill 2017 Assignment,

Use of internet

The Negotiable Instrument Act 1881 Lecture,

02 Provisions relating to: Definition of negotiablestrument (Sec- 13), Promissory note 12 PPT,

(Sec -4), Bill of exchange (Sec -5), and Cheque (6 Comparative Study of
Negotiable Instruments Parties to negotiable imsént (Section -7), Holder (Sec -8
Holder in due course (Sec -9), Payment in due eo{8sc -10), Negotiation (Sec -
14), Endorsement (Sec -15), Dishonour of Negotididguments (Sec -91-92),

N

Group Discussion, Library
Work,




Noting and Protest (Sec -99-104-A), Penalties sea# dishonour of certain chequ
for insufficiency of funds in the account (Sec. 18847), Negotiable Instruments
(Amendment and Miscellaneous Provisions) Act, 2@l2ctronic
Cheques/Truncated Cheques

Negotiable Instruments (Amendment) Act, 2018- Ewgxs the Appellate Court to
order payment pending the appeal against convicti®er.148)

Assignment,

Use of internet

A. The Reserve Bank of India Act, 1934 Lecture,

03 Provisions relating to: Incorporation, Capital mgament and Business (Sec 3 to 12 PPT,
19), Central Banking functions ((Sec -20 to 45),iatpry and Supervisory . . .
Collection and furnishing of credit information (45to 45 G) ,Penalties (Sec 58 B to \C/svrgrLll(p Discussion, Library
58 -G), RBI Act (As Amended By Finance Act 201Blonetary Policy Committee '
(Sec.45 ZA to 45 ZO) Assignment,
B. RBI and Regulation of Digital Financial Servica in India, 2012 to 2016. Use of internet
Securitisation and Reconstruction of Financial Asgs and Enforcement of Lecture,

04 Security Interest Act, 2002 12 PPT,

Provisions relating to: Preliminary (Section 1 &)dRegulation of securitisation and

reconstruction of financial assets and financisatitations (Section 3 to 12 A)
Enforcement of security interest (Section 13 to@8ntral registry (Section 20 to 2¢
Offences and penalties (Section 27 to 30) Miscelhars (Section 31 to 41) Relevar
amendments between 2004 and 2008 and Amendme®fsRRAESI Act in 2016:
(Taking possession over collateral: Audit and isipa)

)
t

Group Discussion, Library
Work,

Assignment,

Use of internet

Total- 48
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |

Group — G (Advanced Banking & Finance)
Subject Name - Advanced Banking & Finance Specialdper Il

Subjecitl€:- Central Banking

Course Codd 16

Objectives:

1. To acquaint the students with RBI's variouschions.
2. To make the students aware about the latestafeuents in the field of Para banking and NBFChha.
3. To enable the students to understand the raterttfal banking especially in India.

4. To enable the students to acquire sound knowleflavorking and techniques of central bank.

Unit Topic No. of Teaching
No. Periods Method
Lecture,
Changing Role and Need of Central Banking
01 Origin and evolution of Central banking 08 PPT,
Role of Central Bank in emerging Economies G_roup .
Discussion,
Need and Rationale of Central Bank. Library Work,
Autonomy of Central Banks Assignment, Use
Evolution of Reserve Bank of India (R.B.I.) of Internet
Functions and Regulations of Reserve Bank of India Lecture,
02 2 1. Functions of RBI- 14 PPT,
A. The Reserve Bank as currency authority: Group




Issue of currency notes, Asset banking for nosatdsDistribution of currency,
Currency chests,

Recent developments in currency management.

Discussion,
Library Work,

Assignment, Use

of internet
B. The Reserve Bank as banker to Government:
Maintenance of Government accounts,
Banker to the Central Government and the Statergovents, Management of public
debt
C. RBI as a Banker’s Bank: Controller of Credit, Lender of Last Resort
D. RBI as a Custodian/Manager of Foreign Reserves
E. Promotional Functions of RBI
2 1. Regulation and Supervision of Reserve Bankwer Commercial banks.
Regulation and supervision over commercial banks:
Licensing of banks, Opening of new banks, Branaehsing, Foreign banks, Cash reserves
and liquid assets, Prudential norms, Capital asdrues, Control over methods of
operation,New Banking Licensing Policy
Para banking activities Lecture,
03 Control over management, Annual accounts and asdhisidiaries of commercial banks, 14 PPT
“Credit Information Bureau of India Ltd. (CIBIL) B& Assurance, Portfolio Management
. . Group
Services, Pension Fund Managers, . .
Discussion,
Mutual Fund Business, Underwriting of Bonds of PSUs Library Work
Investment in Venture Capital Funds etc. Book
Assignment, Use
of internet
Non Banking Financial Companies (NBFCs) Lecture,
04 12 PPT,

Meaning and types of NBFCs




Role of NBFCs Group

Discussion,
Problems of NBFC Library Work,

Measures for supervision over NBFCs. Assignment, use

Revised Regulatory framework for NBFCs of Internet

Total- 48

References,
1.Venugopal Reddy Y.; Monetary & Financial Secteféms in India
2. Jhingan M.L., Vrinda; Money, Banking, Internai# Trade And Public Finance- Publications Ltd.
3.Fabozzi Frank J.; Foundation of Financial Marleetd Institutions- Dorling Kindersley Pvt. Ltd.
4.Sharma Hemant; Encyclopaedia of Banking andri&ia — Cyber Tech Publication, New Delhi
5. Financial Markets and Institutions in India- Bunil Shete, Success Publications.

. Indian and Global Economy - Dr. M. U. Mulani,c8ass Publications

. rsaalLrajaoMd’ 32016" : Baartlya Aga-vyavasgsa@saosa piblakoSana , puNao.

. Govt. of India- Economic Survey

. R.B.1.: Functions and Working — R.B.I. Publicat

9. R.B.I. Bulletins.

10. R.B.1. Annual Reports.

11. Reports on Trend & Progress of Banking in In&d.|. Publication

12. www.rbi.org.in

6
6
7
8




Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — H (Advanced Marketing)
Subject Name - Advanced Marketing Special Paper |
Subjecitl€:- Marketing Techniques

Course Code -: 117

Objectives of the course

1. To expose the students to various approaches &tuldg of marketing

2. To create awareness about environmental factorshvdre affecting marketing environment
3. To provide in-depth knowledge about marketing mix

4. To acquaint students with the importance of putdlation in the field marketing

5. To help students understand stake-holders roleaiketing mix

Depth of the program — Detailed Knowledge
Objective of the Program

a. To equip and train Post Graduate students to aticemhallenges in the field of marketing by pravgdopportunities
to study and analyze advanced marketing techniques.
. To develop students’ independent logical thinking &cilitate personality development.
. To prepare the students for seeking suitable careehe field of marketing.

b
c
d. To impart the knowledge about how toexdlithe data and interpret it.
e. To develop among students CommunicaiahAnalytical skills



Unit
No

Unit Title

Contents

Purpose Skills to be developed

01

Marketing
Introduction &
Marketing
Environment

Marketing : Meaning ,Definition,Elements, Objectives, Impouxa,
Advantages and limitations, Evolution and Scope

Approaches to the study of Marketing

Marketing Environment : Meaning and Definition, Internal and
external

Environmental factors influencing the marke environmer

To impart the students about
Marketing & marketing
environment

02

Product Mix and
Price Mix

Marketing Mix : Meaning, Definition,Elements,
Product Mix:

Concept of Product, Product Lines, Product linglkendepth, width.
Product Mix Width. Product Simplification diversifition and
elimination
Product Management New product development and Product
Life Cycle
Brand Management concept definition and history
ofbrand/branding
Brand Creation, Rebranding, Brand Positioning, Braquity Brand
Contract, Brand Factory
Labelling: Meaning and importance

Price Mix:

Price—Meaning, Definition and Elements of price mibeed,
importance and objectives of pricing. Factors ieflaing pricing.
Various Pricing Strategies.

To impart to the students about
Product mix and place mix
techniques.

03

Place Mix and
Promotion Mix

Place — Types of Distribution Channels , Advantages & Latiibns,
factors affecting selection of channel.
Promotion Mix :

Meaning, Elements of Promotion Mix,

To impart to the students about
place mix and promotion mix
technique




Advertising — Concept,Classification, functions , benefits
advertising, Economic, Social & ethical issues,leatng advertising
effectiveness, Recent trends in advertising,

Personal Selling— concept and importance, theories of sellingcgse
of personal selling. Selling Methods, Limitatiorfpersonal selling.
Publicity: Meaning, difference between advertising and pulylici
Sales Promotion: Meaning, Objectives and importance. Tools
techniques, Evaluation of sales promotion.

of

or

04

Public Relations,

People Process and
Physical Evidence

Public Relations—

Concept, History, Tools of public relations, Rolé Public Relation
Officer

E- Marketing Promotion — E mails, different types of Web advertising,

blog spots, Online Sponsorships. Social Media Marge
People, Process and Physical Evidence --

People as a part of Marketing Mix, customer inteoa¢ customer
service Process as part of the Marketing Mix,
Physical evidence/ Packaging

To impart the students to develop
public relation skill in marketing

Teaching methodology

Topic Total Innovative methods to be Film shows and AV .
S Project Expected Outcome
No. Lectures used Applications
Students will understand various
Guest Lecture, .
Presentation of the approaches to study marketing and also
01 12 Videos on Youtube N.A get sufficient knowledge about the
students and Lectures - : .
. factors which influencing marketing
available on Youtube )
environment.




02 12 Guest Lecture, Case Study Videos on Youtube N.A Students will get in-depth knowledge
Method, Presentation, about Product Mix and Price Mix
Group Discussion

03 12 Guest Lecture, Case Study Videos on Youtube N.A Students will understand about Place
Method, Presentation, Mix and Promotion Mix
Group Discussion

04 12 Guest Lecture, Case Study Videos on Youtube N.A Students will aware about various tools
Method, Presentation, of Public Relation and also e-marketing
Group Discussion promotion

Method of Evaluation

Subject Internal Evaluation

External Evaluation

Unit — |

Assignment

Class Test, Group Discussion,
Presentation, Case Study, Home

Written Examination

Unit — II Class Test, Group Discussion,

Assignment

Presentation, Case Study, Home

Written Examination

Unit — II] Class Test, Group Discussion,

Assignment

Presentation, Case Study, Home

Written Examination

Unit — IV Class Test, Group Discussion,

Assignment

Presentation, Case Study, Home

Written Examination
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Sr. No. Title of the Book Author/s Publication Place
1 Marketing Management Arun Kumar, Rachana Atla_lntl_c Publishers New Delhi
Sharma. &Distributors
) Marketing Management Amar Jyoti Gennext Publishers New Delhi
3 Marketing Management Ranjan Saxena Tata_Mc-Graw Hill New Delhi
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4. International Marketing Mix Tobias Richter Noyos Berlin
Management

5. Marketing Management Russell Winer Pearson Education Delhi
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Management ress Lt
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Revised syllabus (2019 Pattern) for M. Com. CoursgCBCS)

Semester: - |
Group — H (Advanced Marketing)
Subject Name - Advanced Marketing Special Paper II
Subjélatle:- Consumer Behaviour

Course Code -: 118

Objectives of the course
1. To help students understand the various model®oé@ner Behaviour
2. To facilitate students ‘awareness about consuméivatmn & how to overcome motivational problem
3. To provide in-depth knowledge about consumer pexgyn
4. To acquaint the students with the culture and $dacilmences on Consumer Behaviour

Depth of the program — Detailed Knowledge
Objective of the Program
d. To equip and train Post Graduate students to aticemhallenges in the field of marketing by pravgdopportunities
to study and analyze advanced marketing techniques.
e. To develop students’ independent logical thinking &acilitate personality development.
f. To prepare the students for seeking suitable caieehe field of marketing.

d. To impart the knowledge about how tleod the data and interpret it.
e. To develop among students Communicai@hAnalytical skills



18

Unit | Unit Title Content Skills to be developed

No

01 Consumer Behavior Meaning and Definition of Slaner Behaviour. Need ando identify various consume

Advantages to Study Consumer Behaviour. Models bahavioural traits and patterns.
Consumer Behaviour—Economic, Learning, Sociologjcal
and Psychological Models and other relevant Models.
02 Consumer Motivation| Introduction , needs , otiyes and Scope of Consumer | To discern the motivational gaps amon
Motivation. Overcoming Problems of Motivational Glict. | consumers and to use the right type of
Defense Mechanism. Motive arousal, Motivationabties | motivational techniques to fill / reduce
the gap.

03 Consumer Personality:Consumer attitudes, beliefs, feelings and Behaviour To identify the consumer personality,
Learning Memory and| Consumer Learning attitudes and components ofilegr | with regard to attitude, learning , mema
Involvement Memory system , memory process, concept of invoam | and involvement

dimensions of involvement
04 Cultural and Social | Characteristics of Culture, values, sub culturessscultural | To specifically Identify differences in

Influences on
Consumer Behaviour

and multi-cultural influences on Consumer Behaviour
Social Class and Group influences on Consumer\Betia
with regard to money and other status symbols,aramty to
group norms behavior and Influence, family lifelurginces,

Consumer Behaviour based on Culturg
and Social Influences.

standard of life and living Influences.




Teaching methodology

Topic Total Innovative methods to be Film shows and AV .
o Project Expected Outcome
No. Lectures used Applications
Students will understand various
Guest Lecture, )
Presentation of the approaches to study marketing and also
01 12 Videos on Youtube N.A get sufficient knowledge about the
students and Lectures N . .
. factors which influencing marketing
available on Youtube .
environment.
02 12 Guest Lecture, Case Stud Videos on Youtube N.A Students will get in-depth knowledge
Method, Presentation, about Product Mix and Price Mix
Group Discussion
03 12 Guest Lecture, Case Stud Videos on Youtube N.A Students will understand about Place
Method, Presentation, Mix and Promotion Mix
Group Discussion
04 12 Guest Lecture, Case Stud Videos on Youtube N.A Students will aware about various tools
Method, Presentation, of Public Relation and also e-marketipng

Group Discussion

promotion




Method of Evaluation

Subject Internal Evaluation External Evaluation
Unit — | Class Test, Group Discussion, | Written Examination
Presentation, Case Study, Home
Assignment
Unit — Il Class Test, Group Discussion, | Written Examination
Presentation, Case Study, Home
Assignment
Unit — III Class Test, Group Discussion, | Written Examination
Presentation, Case Study, Home
Assignment
Unit — IV Class Test, Group Discussion, | Written Examination

Presentation, Case Study, Home
Assignment

References
Sr. No. Title of the Book Author/s Publication Place

1 Consumer Behaviour Leon G Schiffman, Joseph Pearson USA
Wisenblit and S. Ramesh
Kumar

2 Consumer Behaviour — Insights from | RamanujMajumdar PHI Learning Pvt New Delhi

Indian Market Ltd
3 Consumer Behaviour—The Indian S. Ramesh Kumar Pearson USA




Context ( Concept and Cases)

Consumer Behaviour Rodger D Blackwell, Paul W | Cengage Learning Delhi
Miniard, James F Engel and India Pvt Ltd
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International Marketing Mix Tobias Richter Noyos Berlin
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Marketing Management Russell Winer Pearson Education Delhi
Public Relation in Marketing Mix Jordan Goldman, NTC Business Books| New York
Frank Jefkins The MACMILLAN London
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Management

Press Ltd
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