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ABSTRACT—Social entrepreneurship is the recognition of a social problem and the uses 
of entrepreneurial principles to organize create and manage a social venture to achieve 
a desired social change. While a business entrepreneur typically measures performance in 
profit and return, a social entrepreneur also measures positive returns to society. With the 
current economic climate, it is very likely that social needs will increase and, consequently, 
the number of people committed to addressing them will increase. There has been an 
increase in the number of companies that have started to think about corporate social 
responsibility (CSR). On the other hand, organizations that particularly target to soothe 
these social pressures have increased progressively as well. The paper tries to find out what 
qualities make social entrepreneurs different from others. This paper focuses on some of 
the best qualities to be a social entrepreneur and the role ecosystem in the success of social 
entrepreneurship and ultimately achieving sustainability.
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1. Introduction
There is an overall growing significant attention focused on the subject of entrepreneurship 
from the past few years owing chiefly to the findings and realization by economic analysts 
throughout the world that small firms contribute substantially to the greater economic 
development and vitality of any society or country at large. Besides, many people opt for 
entrepreneurial professions and paths mainly because they have the insight and belief that 
it will proffer better commercial and psychological rewards than the usual monotonous big 
corporation routes. Social entrepreneurship is gradually and gradually becoming, a vital, 
important and a very crucial element in the worldwide discussion on volunteerism and civic 
commitment. Social entrepreneurship is strikingly apart from the present different types of 
entrepreneurship routes due to its value proposition and the very fact that it gives the money 
making a heart and a noble social cause. Social entrepreneurships are intended to drive 
societal transformations and such entrepreneurs concurrently act to address particular cases 
of social issues and problems and empower transformational progress throughout the system.

Social entrepreneurship is the recognition of a social problem and the uses of entrepreneurial 
principles to organize create and manage a social venture to achieve a desired social change. 
While a business entrepreneur typically measures performance in profit and return, a 
social entrepreneur also measures positive returns to society. Thus, the main aim of social 
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